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E+ AWARDS / OMUCAHWE HOMUHALIAR

4 OBLUMI CNMCOK HOMUHALU W

MHAYCTPUANTbHBIE HOMMHALINK:

AnKorofibHble HanuTKu

BaHku. PuHaHCcbl. CTpaxoBaHue
Bbe3ankoronbHble HANUTKK
bykmekepcTBo 1 notepen

FeMMUHT 1 knbepcrnopT
locypapcTBeHHble opraHn3auun N nporpammol
FrocTUHMUDbI. PecTopaHbl. KenTepuHr
3a60Ta 0 XNBOTHbIX

KnuHukn. MeguuunHckne ycnyru
KpacoTta. KocmeTuka n napgiomepus
KynbTypa n NCKyccTBO

Jlornctuka. Takcu n Kypbepckue ycnyru
Meponpuatus

Moga. Ctnnb. Ofexpa. YKkpalweHus
Hepsmxumoctb. CTpONTENbCTBO
HenpopoBonbCcTBEHHbIE TOBAPbI
O6pa3oBaHue

MpoAyKTbl MUTAHUA

MpoMblLWNEeHHOCTb

Po3HuuyHasa Toprosns

CMW. NMpoussoanTenn n pacnpocTpaHnTeNn KOHTeHTa

CnopT, uTtHec n 30X

TpchnopTHble cpencTtea U conyTcTByoLline ToOBapbl

E+ Awards - MonoxeHune o npemuun 2027

TenekommyHukauuun. utepHer
ToBapbl Ans goma (Mmebenb, UHTEpbep)
ToBapbl 1 ycnyru gns feten

Typusm. lNyTewecrteunsn

Ycnyru ans 6usHeca
dapmaueBTuyeckue npenaparbl
JNeKTPOHMKA M H6bITOBAsA TEXHUKA

E-commerce, MapKeTnyienchbl n arperaTopbi

IT n NporpammHoe obecneveHue

CNEUWANBbHbBIE HOMUHALNN:

BusHec-BbI30BbI:

AHTUKPU3UCHDBIA MAPKETUHT
BpeHampoBaHHaA NPOAYKLNS N Mepy
bpeHa paboTogaTens

Nasug npoTtus Nonmadga

3anyck HOBOro NPOAyKTa UKW yCiyru
KamnaHuu ¢ MrHoBeHHbIM 3hhekTom
PebpeHanHr

YcTonumBbIn ycnex

Brand Experience

Konna6opauuu:
Konna6opauwus 6peHgoB
CnoHcopcTtBO
CnopTUBHbIN MAPKETUHT

KpeaTtuBHas 3chpeKTUBHOCTb:

Big Idea

KpeaTuBHasi peknamHasa KamnaHus
KpeaTuBHbIN cnewunpoekT
TexHONMOrMYHbIA KpeaTus

NoKanbHbI MAapKETUHT:

PernoHanbHas KamnaHus
International Success
PasBuTUe TeppUTOpPUI

Meguna:

BpeHANPOBAHHbBIN KOHTEHT

MenvauHHOBaUWA 1 Mefnanges

MapTHEPCTBA C MeAMAKAHANAMM 1 NIOLWAAKAMM
Search & Performance Marketing

SMM 1 ORM

PuTeiin-meana v TOProBbii MapKETUHT:
Online & e-commerce

In-Store & offline

OMHMKaHasbHble KaMMaHum

Cob6CcTBEHHAsA TOproeas Mapka

CTyaTUBHbIA MAapKETUHT:
Peakuus Ha cobbiTne nnun nHgonosog
Ce30HHbIN MApPKETUHT

—

awards
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CneumanbHble ayauTopuUm: Impact: CneuunanbHble Harpapbi:
[leTCKIil MapKeTUHT 3awmTa oKpyxatlueil cpefibl 1 yCTOWUYNBOE pa3BuUTHe Rising Stars
MONOAEXHDBIN MaPKETUHT Konna6opauum Rising Stars Impact
3penbiin Bo3pacTt O6LecTBO 1 ycToNuMBOE pa3BuTue. bpeHabl / KomnaHuu

Mporpammbl NOANbHOCTH 061wecTBO 1 ycTonumnBoe passutue. HKO

Po3HWYHbIE MHBeECTOPDI O6LLecTBO 1 yCTONUMBOE pa3BuTUE [PaBEHCTBO BO3MOXHOCTEN (DE&I)

Community marketing OTBeTCTBEHHbIE PR-KamnaHuu

Creative for Change
B2B-mapKeTUHT:

bpeHa v poBepue

Pa3BuTME pbIHKA U 3aMYCK HOBbIX peLleHni Tech:

MpuBneueHne n pa3BuTre KNNEHTOB flyuluee MCNONb30BaHMe AaHHbIX

Nydwinii NpoeKT no renmucuKaLmm
TexHONMOrMYeckoe NapTHEPCTBO MM Konnabopauus

I'Iquuee ynpaB/iieHNne KNNeHTCKUM ONbITOM,
XU3HEHHbIM LLMKNOM N LLeHHOCTbIO KNMNeHTa C
MOMOLLbIO NPpUMeHeHNA TeXHONnorun

TexHonornueckass UHHOBaLUUsA B MapKeTUHroBoMm pelieHun

Influencer-marketing:

Influencer-marketing kamnaHus

Influencer Co-Creation

CuctemHbin influencer-marketing

KamnaHnm ¢ MUKPO- U HAHO-UH(TIEHCEPaMM

Marketing Transformation:
TpaHchopmauns BHYTPEHHUX NPOLECCOB
1 KOMaHfbl MapKeTUHra

TpaHchopMaLus KNMMEHTCKOro onbiTa U MOAenu
OTHOLLEHWI C MOKynaTesiem

Wcnonb3oBaHue NU B MapKeTuHre:

NN-TexHONOrMn n KOHTEHT

NN n aBTomaTusaums

TpaHcopmauus MapKeTUHra c ucnosb3oBaHmem NN
N TEXHONOTUN

PR:

I pekTnBHasA PR-kamnaHus

KoprnopaTuBHasa penyTaunsa v aHTUKPU3NCHbIN PR

E+ Awards - MonoxeHune o npemuun 2027
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E+ AWARDS / OMWCAHUE HOMUHALMIA

4 MNOOAYA 3AABKMU
B HECKOJIbKO HOMUWHALIUIA

Bbl MoXeTe noAaTb OAHY U Ty Xe KamnaHuio
MaKCUMyM B 5 HOMUHaUWUK, afanTupysa 3afaBKy
NoA KaXKayl U3 HOMUHALMMW, NPU 3TOM TOJNIbKO
1 M3 HUX MOXET 6bITb MHAYCTPUANbHOM
HOMMHauUMen. UIToro ofHa KaMnaHus MOXeT
nogartbcs B 5 cneymanbHbiX HOMUHauun UJN
B 1 UHAYCTPUANbHYIO U 4 cneLnanbHbIX.

E+ Awards - MonoxeHune o npemuun 2027
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4 WHAOYCTPUANIbHbIE HOMUHALINNA

HomunHauus OnucaHue

ANKOrONbHbIE HAMUTKN AnKoronbHble 1 cnaboankoronbHbie HANUTKKM (BKNoUas 6e3anKkoronbHoe NMeo)

BaHkn. OuHaHCbI. CTpaxoBaHue BaHKuW, CTPAxoBble KOMMNAHWY, NPeAOCTABNALMNE COOCTBEHHBIE YCYTH

be3ankoronbHble HANUTKK JHepreTuku, Koge, Yan, MONMOKO 1 €ro 3aMeHUTenNu, ra3npoBaHHas 1 06bIUHAsA BOAA M MpoU.
BykmekepcTBO 1 noTepen ByKkmeKkepckre KomnaHuu, NoTepen u asapTHbIe Urpbl

FemmMuHr 1 KnéepcnopT Bce hopmbl kKnbepcnopTa, OA4NHOUYHbBIX 1 MHOTOMONb30BATEbCKUX BUAEOUTP, BKITIOUAS

BUPTYyanbHYIO peasibHOCTb, apKaAbl, KOHCOJ/IbHbIE, MO6I/I]'IbeIe, OHMaNH- 1 KOMMNbIOTEPHbIE UTPbl

FocygapcTBeHHble opraHusaunmn KamnaHuu rocyfapCTBEHHbIX U MyHULMNANbHbIX OPraHoB PO, no pekname coLManbHbIX

W nporpammbi NpOrpamm, ycnyr HaceneHunto N CO6CTBEHHbIX CEPBUCOB

FrocTMHMUbI. PecTopaHbl. KenTepuHr FrocTnHMUbI. PecTopaHsbl. Kadhe. Toukn 061,eCcTBEHHOMO NUTAHUSA. KeNTepUHroBble yciyru
3a60Ta 0 XUBOTHbIX MutaHne, UTpywKn, BETEPUHAPHbIE YCAYTK, OTENN ANSA XKUBOTHbIX, 06yueHune, pa3BegeHne
KnuHukn. MeguuunHckune ycnyru YacTHble 1 rocygapcrBeHHble MeaNLUNHCKNEe LeHTPbl, KOCMETO/IOrnyeckme KNuHuUKN,

MeaAnUUNHCKaA TeXHUKa, MeTo bl I'IpOCbI/I)'IaKTI/IKI/I, ONArHOCTUKN, nevyeHna n pea6vm|/|Tau,v|v|,
mMmeanuunHCKMne ycnyru

KpacoTta. KocmeTuka n napgiomepus KocmeTnka n napdomepus
Nornctuka. Takcm n Kypbepckue ycnyru NorncTuyeckne KOMNaHum, CAYX6bl TAKCU, KAPLIEPUHTA U CEPBUCHI MEPeABKEHUS, KYpbepCKue ycnyru
KynbTypa n nckyccreo TeaTpbl, KOHLEPTHbIE OpraHn3aumm, My3en, BbICTABOUHbIE 3asbl U raniepeu, AeaTenn UCKYCCTBa, My3biKasibHble 1

TBOpUYECKMUe KONNeKTnBbl N Npou.

E+ Awards - MonoxeHune o npemuun 2027
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4 WHAOYCTPUANIbHbIE HOMUHALINNA

HoMmuHauus onucaHue

Meponpusatus decTmBanm, KOHLEPTbI, APMAPKK, CNOPTUBHbIE CObbITUSA, AenoBble OPYMbl U KOH(EPEHLUMUN
Moga. Ctunb. Ogexga. YkpaweHus Opexpa, 06yBb, yKpalleHuns, akceccyapbl 1 Npou.

HeasmxumocTtb. CTpoOUTENbCTBO Kommepueckas n xunnas HeBMXUMOCTb,

CTPOnUTENbCTBO, A€BENONMEHT, NPOAYKTbI U YCNYrn, CBA3aHHble C HeABUXNMOCTbIO

HeI'IpOLI,OBOJ'IbCTBeHHbIe TOBapbl bbiITOBaa xumus, morluumne cpencTea, npeameThbl NUUYHOW TUTUEHDI (3y6HbIe nacTbl, WETKN,
wWaMnyHn, KOHANLWOHePbl, Ae3040PaHTbl, TAMMOHbI, Caﬂ(bETKI/I N TyanetHasa 6ymara)

O6pasoBaHue O6pasoBaTefibHble MPOrpaMmbl 1 Kypcbl, 06pa3oBaTesibHbie 3aBEAEHMUS, TPOrpaMmbl Pa3BuUTUS,
pasBuBaloLLMe LEeHTPbI

NpoAyKTbl NUTaHUA MpoAyKTbl NUTaHus, cnewuuwn, nonygabpukatsl, MPOAYKTbI U YCIYrK, HANPABEHHbIE HA
noafepXaHue akTUBHOCTY, MPABUIBHOTO MUTAHKUS 1 3L0POBOr0 06Pa3a XU3HU

MpOMbILLNEHHOCTb MpoMbllLNEHHbIE MHAYCTPUK: CbipbeBble M 06pabaTbiBatoLLNe, MALLMHOCTPOEHNE, CENbCKOE
X03MCTBO M Npou.

Po3HuyHasa Toprosns ToproBbie NNOWAAKYM, NPoAAKOLLMe TOBapbl 6U3HECY U KOHeUHOMy noTpebuTento (B2C, B2B, C2C).
MpeactaBnaoT cO60M MHANBMAYANbHbIE MAra3nHbl UK TOProBble ceTu. 06s3aTenbHOe yCnoBue
yyacTus B HOMUHALUU — Hanuume onaiH ToUeK Npoaax

CMW. NMpoussoanTenun n pacnpocTpaHuTenu TB, 3neKTpoHHble U neyaTHbie CMU, onepaTopbl HAPYXXHOW peKiambl, COLMAMNbHbIE CETH,
KoHTeHTa paguoCTaHL MM, KNHOTeATPbl U OHNAWH-KUHOTEATPbI

E+ Awards - MonoxeHune o npemuun 2027
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4 WHAOYCTPUANIbHbIE HOMUHALINNA

HomuHauus onucaHue

CnopT, utHec n 30X OuTHEC-KNy6bl, CNOPTUBHbBIE KOMMJIEKCHI, WKOMbI, KNy6bl, TUTX U accoumanum, ohnanH u OHAanH cepBuUChI
ANS CnopTa 340pOBOro 06pasa Xu3Hu

TpaHCnopTHble CPefiCTBa U CONYTCTBYIOLLME TOBAPbI TpaHcnopT (nerkosble 1 rpy30Bbie aBTO, MOTOLIMK/IbI, BENOCUNEbl, CAMOKATbI, ApYrie BUAbl TPAHCMOPTA).
ConyTcTayiolme ToBapbl (LWKMHbI, MAacna, roproyee, akceccyapbi)

TenekoMMyHuKauuu. UHTepHeT Mo6unbHble onepaTopsbl, TENEKOMMYHUKALWW, UHTEPHET NpoBangepsl, kabenbHoe/CNyTHNKOBOE TeNeBUaEHNE
ToBapbl Ans goma (me6enb, MHTEPbEP) Me6enb, npeameTbl MHTepbepa (CBeT, TeKCTUb, MOCYAa, akceccyapbl)

ToBapbl U yCyru gns feten JleTckoe nUTaHne, KOCMETHKA 1 CPefCTBa FMIMeHbl, OfEXAA, UTPYLIKK

Typusm. NyTewecTBus ABranepeBOo34unKU, OTENbEPDI, TYPUCTUYECKUE YCIYTU, CEPBUCHI N0 6POHNPOBAHKIO, peKIaMa

TYPUCTUUYECKMX HANpPaBNEeHNI

Ycnyru ana 6usHeca MpodeccrnoHanbHble KOHCANTUHIOBbIE YCNYTU BO BCex cdhepax 6M3Heca
dapmavueBTUUYECKME Npenaparsl. (dapmaleBTUUECKUE U NeKapCTBEHHbIe NpenapaThbl, MeaMKaMeHTbl, BK/llouas BUTaMUHbI, BA/lb
JNeKTPOHKKA 1 6bITOBasA TEXHUKA Ayauo 1 Buaeo, 6biToBas TEXHMKA, KOMMNbIOTEPbI, CMapT(OHbI 1 Apyras TEXHUKA, 3/TeKTPOHHbIe

npucnocobnenns gna puTHeca

E-commerce, MapKeTnaenchl 1 arperaTopsl LncdpoBsble TOprosbie Nnowagku, npogatowme dusnyeckne nam undgposbie ToBapbl 1 ycnyru 6usHecy u
KoHeuHomy noTpe6éutenio (B2C, B2B, C2C). Knaccudanabl, arperatopbl ycnyr

IT n NporpammHoe obecrneueHmne WHopMaLMOHHbBIE TEXHONOMMY, TEXHONOTMYECKNE PeLleHNs, MPOrpaMmMHble NMPOAYKTbI, MPUITOXEHUS

E+ Awards - MonoxeHune o npemuun 2027
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R awards

4 BU3HEC-BbI30Bbl U AHTUKPU3UCHBbIN MAPKETUHI

HoMunHauunsa

OnucaHue

KPIs:

AHTUKPU3NCHBI MAPKETUHT

B 3TOM KaTeropuu HarpaxaatT KOMNaHuu, Kotopble 3thheKTUBHO
0TpearupoBanu Ha Kpu3uc. Kpusuc - cutyaumns, Hecyluas pucku ans
M3MEHEeHWs Cnpoca, AoBepus K 6peHay, LOCTYNHOCTM NMPOAYKTA, KMUEHTCKOTO
OTHOLUEHMSA NN CHUKAlOLWAsA NOMoXeHNe 6peHaa Ha pbiHke (Hanpumep:
OrpaHUYeHns, U3MEHEHMWE BHELWHNX 06CTOATENbCTB UM 3aKOHOAATENbCTBA,
thopc-MaxopHble 06CTOATENbCTBA UK AP.).

OueHuBaeTCsl, HACKOMbKO 3(h(heKTUBHO 6peHA OTpearnpoBasn Ha cuTyauuto,
BbILIE/ U3 KPU3MCA, AN3PANT OT KOHKYPEHTOB KaTeropuu.

BU3HEC-KPI: PocT npofax. BaXHo: cpaBHeHUe pocTa B
pe3ynbTaTe KamnaHWn c pocTOM B KaTeropuu B 3ToT nepuof
MAPKETUHIOBbIE KPIl: OCHOBHble noKa3aTenu 340poBbsa 6peHaa,
AVHAMMKa BOCNPUATUS 6peHaa ayautopuen

TEXHUYECKUE N MEOWNA-KPI: Mepnog npoBeneHus (pns XIopu B
3TOW HOMUHALMK KpaiiHe BaXKHO MOHATb CPOK peannsauum),
CKOPOCTb peakuuu, obL,ecTBEHHAs peakuus, LOCTUTHYTan B
pe3ynbTaTe OTKANKA

BpeHaupoBaHHas npoaykuus

n mepu

B 3TOM HOMUHALNUYM HAarpaXaaTcs yCrnewHble KamnaHuy no
CO3aHUI0, MPOU3BOACTBY U NMPOABMKEHNIO BPEHAUPOBAHHON
MPOAYKLMM 1 MepYa Kak Ans peanusauuu 6peHs 3agay
KOMMAHWK, TaK N peannsaLmm Ha KOMMepPUYeCcKon OCHOBe.

BU3HEC-KPI: Mpubbinb OT Npodaxu mepua, 405 mepya B 06beme
npoja)k KomnaHuu, NPoAaxun mepya B LWTYKax

MAPKETUHIOBBIE KPI: MMoka3aTenu noBTOPHbIX BU3UTOB / MOKYMNOK
Ha canTe, NpojaloLLEM Mepy; NoKa3aTenu noanbHocTu, NPS
TEXHUYECKWE N MEAWA-KPI: pocT SoV, BupanbHocTb, UGC,
yBeNinyeHne NONCKOBbIX 3aMPOCOB MO K/HOUEBbIM CIOBAM:
Mepy_Ha3BaHue KOMMNaHum unu ap.

bpeHg paboTtogartens

E+ Awards -

MonoxeHue o npemun 2027

KoMMyHMKaLmun, HanpaBfeHHble Ha opMupoBaHue

MONOXNUTENbHOTO UMKUAXKA 6peHja paboTodaTens u yKpenneHus

No3uLMN Ha PbiHKe TPyAa, NPUBNEUYEHNE U YaepXKaHue

COTPYAHMKOB. BHelIHee n BHYTpeHHee NpoaBuXeHue 6peHaa paboTtoaartens,
CanT 1 couManbHble CETU KOMMNAHUK, NNaThOPMbl U CANTbI

Mo NOUCKY paboTbl, APMAapKX BaKaHCUIA, OHNAMH U ohnainH

meponpusaTusa, PR n CMU, coTpyaHuuecTso ¢ o6pasoBaTe/ibHbIMM
yupexaeHuamu u T.n

BU3HEC-KPI: BusHec noka3artenu, N0 KOTOPbIM MOXHO NPOCAeAnTb
CBfI3b 6BU3Hec-pe3synbraTta ¢ HR-3agauamu, 6bICTpOTa M
achpekTmBHOCTL gocTveHns HR KPI

MAPKETWHIOBbIE KPI: Awareness, NPS, eNPS, LTV

Moka3saTenu NOANbHOCTU, UMUE)KEBbIE BpPeH-MEeTPUKM, MO3MLNSA B
penTuHre 6peHaoB-paboToaaTenen

TEXHUYECKUE N MEOWNA-KPI: OxBaT, yBennueHune yncna OTKINKOB,
CHMXEHUe BpeMeHM 3aKpbiTua Bakancuum (Time to Fill),
COKpalleHne TeKyyecTn Kagpos
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t — awards

HoMuHauusa

OnucaHue

KPIs:

HOasua

npotus Monuada

B HOMMUHALMM MOTYT y4acTBOBaTb GPeHAbI, KOTOPbIe 3HAUNTENbHO
YCTyNatT CBOMM NPSMbIM KOHKYPEHTaM C TOUKM 3peHns pasmepa
613Heca 1 UHBECTMLMNA, HO NPUW 3TOM A0Ka3anu cBot bonee
BbICOKYI0 3(D(heKTUBHOCTb B PEK/TAMHbIX U MAapPKETUHIOBbIX
AKTUBHOCTSX MO CPABHEHUIO C KTUFAHTAMKU» = NUAEPaMU pblHKA. B
pasgene “KOHTEKCT + BbI30B +Lenun” cnegyet 06bACHUTb, MOYeMy
KOMMNaHua cunTaeT ce6s flaBuaom, n kto fronmad.

dokKyc B pe3ynbTaTax — Ha CPABHEHUM C NOKA3aTeNsAMM KOHKYPEHTOB. PekomeHayeTcs
YKa3blBaTb KO3 PULMEHT HEPABEHCTBA C KOHKYPEHTOM U ero pecypcom.

BU3HEC-KPI: kntoueBoi nokasartenb - Market Share 1o n nocne kamnaHuu,
OTHOLWIEHWE MAaPKETMHIOBbIX 3aTPaT K BbIpyukKe

MAPKETUHIOBbIE KPI: Brand Health Tracking, auHamnka knouesbix bpeHa MeTpuk,
Brand Image Attributes

TEXHUYECKUE U MEAMA-KPI: Share Of Voice (SOV) u Share of Spending (SOS) B
CpPaBHEHMUMN C KOHKYPEHTOM

3anyckK HOBOro NpoAyKTa unu

ycnyru

KamnaHus, HanpaBneHHas Ha NpeacTaB/ieHne NOKynaTensam HOBOro
NPOAYKTa UK yCiyru, B OCHOBE KOTOPOU NexaT rnyboKoe 3HaHue 1
aHanus noBeAeHWsA NOKynaTenen Kak B TPAAMLUOHHON PO3HULLE,
Tak 1 B uMpoBon cpefe. ITO MOryT H6bITb HOBblE 6PEHAbI, HOBbIE
MPOAYKTbI CyLLeCTBYOLLEro 6peHaa Unm paclimpeHne NMHenkKm
NPoOAyKTOB

BU3HEC-KPI: ROI, npogaxu, fonsa pbiHKa. UHKpemeHTanbHbIN NPUPOCT NPOJAX,
MapPXKWHANbHOCTb, MOBbILEHNE KOHTPUObIOWH MapXu, NPOHUKHOBEHUE AONN B
onpeneneHHble CerMeHTbl noTpebutenei

MAPKETWUHIOBbIE KPI: OcBefiomneHHocTb (Awareness), FTOTOBHOCTb

paccmatpusaTb (Consideration), MpoHukHoBeHue (Penetration), HamepeHune KynuTb
(Purchase Intent), Mpo6Hbie nokynku (Trial), First purchase, Repurchase rate, NPS,
Shopper satisfaction rate (nokasatenb ynoBneTBOPEHHOCTY MOKYMNKON), NoKasartenu
NPUBMIEUEHNA U YAEPXKAHUA KNINEHTOB

TEXHWYECKUE U MEAWA-KPI: OxBaT, PeHTabenbHOCTb 3aTpaTt

KamMnaHun ¢ MTHOBEHHbIM

KamnaHuu, pe3ynbTaTt KOTopbIX 6b11 AOCTUMHYT 6bICTPEE, YEM

BU3HEC-KPI: ROI, PocT npoaa. nnaH/akT no oKynaemocTu, unit 3KoHOMMKa

achhexkTom NMaHMpPOBANOCh, U Yem 06bIYHO NPOMCXOAUT Y BpeHaa, MAPKETWUHIOBbIE KPI: Bce, ¢ hokyCcOM Ha CKOPOCTb UX AOCTUXEHUSA, 3KCTPA 3HaHWMe,
KOHKYpPEeHTOB, 6EHUMAPKOB PbIHKA M3MEHEeHVs OTHOLEHUS /BOCNPUATUS
TEXHWYECKWUE N MEAWNA-KPI: Bce, ¢ (hOKYCOM Ha CKOPOCTb UX JOCTUKEHUSA
E+ Awards - MonoxeHune o npemuun 2027
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t — awards

HoMuHauusa

OnucaHue

KPIs:

Pe6bpeHpnHr

Pe6peHauHr komnaHuu / npoaykTta / ycnyru. UmeeTcs B Buay He
TOJIbKO U3MEHEHUS B BM3yanbHON anfieHTUKE, HO UMEHHO CMeHa
MO3MLNOHMPOBAHNA GpeHaa N BCErO ero MapKeTUHIr-MUKCa, BKIOUYas
€ro BU3YasNbHYI0 UAEHTUYHOCTb. B 3asiBKe 0653aTeNbHO AO/MKHbI 6bITb
yKa3aHbl NPeanochbiKy AN PENo3uLMOHUPOBaHUS 6peHaa.

M3meHeHMe B K/TIOUEBbIX NMOKa3aTenax no 6peHa-metTprukam u Brand Image

Attributes
Takxe Ba)XHO MOKa3aTb BAUAHMWE KaMMaHUW Ha KToueBble 6u3Hec-
(npomau, Nnpubbinb, 4ONA PbIHKA) 1 MAPKETUHIOBbIE NOKa3aTenu

YcTonumBbIn ycnex

KamnaHumu 4nuTenbHOCTbIO MUHUMYM 3 rofa. Heo6xoammo npueectu
Jl0Ka3aTeNnbCTBA TOro, YTO KaMnaHuMs AEMOHCTPMpOBasa Bblaatolmecs
pe3ynbTaTbl HA MPOTAXEHUUN BCEro Neproaa CBOEro CylecTBOBaHNA U
npu 3TOM Mocne 3anycka He NPOUCXoAnaa CMeHa No3MLMOHUPOBAHNS
6peHaa, pebpeHANHT 1 ApYrue M3MeHeHNsa CTpaTernyeckoro
XapakTepa.

BU3HEC-KPI: Sales, EBITDA Market Share
MAPKETWUHIOBbIE KPI:

Brand Awareness, Penetration, Consideration, Purchase lntent, Brand Image

Attributes, etc. Bce nokasartenun Ha ropn3oHTe He meHee 3 net

Brand Experience

KamnaHuu, co3aatoluue onbiT B3aMMOAENCTBUS C HpeHA0M 33 paMKamm
npsMon peknambl. B npoekTax MoryT 6biTb CMNONb30BaHbI Nt06bIE
Lpyrue KaHanol Ans BOBieUeHNUs NoTpebuTens, Hanpumep: TOUKM
npogax online/offline, digital, social, cnyx6bl fOCTaBKM 1 NOAAEPXKKM
KNMEHTOB, CO6bITUMHDIA MAaPKETUHT 1 apyrue (B ToM uncne B
KOMBUHALMUM MeXxay cO60n nau C NPAMON peknamoi). Keiic AomxeH
NPOAEMOHCTPMPOBATb, KAK HA OCHOBAHWMW MO3MLUOHMPOBAHNSA 6peHaa
¥ NOHVMAHUS NOTPEO6UTENbCKUX NPEANOUYTEHNIN Y UHCAWTOB 6bIN
CO3aH YHUKAJIbHbIN OMbIT B3aUMOAENCTBUA NOTpebuTens c 6peHom,
KaK U3MEHEeHMe KTIMEeHTCKOro OMnbiTa NPUBENO K U3MEHEHUIO
noBefeHUs NoTpebuTens, n Kak 3To NOBMMUANO HA KOHEUHbIN 6U3Hec-
pe3ynbTart.

BU3HEC-KPI: PocT fonun pbiHKa, Npoaax. BaxHo: AemoHcTpaumna pocra

npoaax, NSMeHeHUA B KOHBEPCUN U BOPOHKe n0Tpe6|/|Tene|7|, Bbl3BaHHbIEe

HernocpenCTBEHHO CO3A4aHHbIM peweHnem B 061acTu OnbiTa
B3ammofeicTeusa ¢ 6peHaom (3a nocneaHuii ron)

MAPKETWHIOBDIE KPI: PocT umug)xeBbix nokasaTtenen 6penaa, NPS,
CToumoCTb npusneyeHns notpeburtens, NMpobHbie nokynku (Trial),
KoHBepcusi, i3ameHeHne noBefeHus notpebutenen, NMNokasaTtenu
NpUBNEYEHNS N yaepXaHUA KINEHTOB

TEXHUWYECKWE N MEAWNA-KPI: CTOMMOCTb KOMMYHUMKaUumM ¢ notpebutenem,

CPC/CPA

E+ Awards - MonoxeHune o npemuun 2027
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ﬂ awards

4 KONNABOPALUUMN

HoMuHauusa

OnucaHue

KPIs:

Konna6opauwus 6peHgoB

B 3TOi KaTeropmm HarpaxaalT NONHOLEHHble konnabopawuu,
npumepbl 3hheKTUBHOIO COTPYAHMUECTBA MeXAY 6peHjamu,
KOTOpble PaBHOLLEHHO OTBEYAIOT HA MAPKETUHIOBbIE Bbl30BbI
06eunx (unun 6onee) NnapTHEPOB. BaxkHO 060CHOBATb
peneBaHTHOCTb Bbibopa napTHEpPaA U hopmaTta NapTHEPCTBA ANs
pelleHns KOHKPEeTHbIX 3a4au.

O6paTuTe BHUMaHME: B 3Ty HOMUHALMIO HE MOAXOANAT KENCHI
CTaHJAPTHOrO KOMMEPUYECKOro B3auMOAEeNCTBIS, rae ofHa 13
CTOPOH ABMAETCA NOAPAAUMKOM UM NTULLEH3UAPOM, CMIOHCOPCKUE
MpPOeKTbl, KPOCC-MPOMO.

KPI: BU3HEC-KPI: ROI, pocT npogax n npubbinu, 4ONA PblHKA

MAPKETWUHIOBbIE KPI: 3HaHue 6peHaa (Brand Awareness), nokasaTenu npusneyeHus
N yaep)XaHus KNNeHToB

TEXHUWYECKWE N MEAWA KPI: oxBaT, BUpanbHocTb, PR-value, noanbHOCTD,
npeanouTeHue (Favorability)

MpenmylecTeom 6yaeT ykasaHue Lenen n pesynbTaToB AN KAXKA0ro
6peHaa-yyacTHMKa.

CnoHcopcTtBO

MpoaBuXeHne ycnyr Nnu NpoayKToB Uepes CNoHCUpOBaHMe
MeAUHbIX MPOEKTOB, COBbLITUI N MEPONPUATUR, BKNtOYaA
CNopTUBHbIE COBLITUA, CNOPTUBHbIE KNY6bI 1 Ap.

MAPKETUHIOBBIE KPI: 3HaHue 6peHaa (Brand Awareness), 6peHa-meTpuku, Brand
Image Attributes (CoBpemeHHbII, YeCTHbIN, 1Nna TaKUX, KaK a U T.4.),
0CBeAOMNEHHOCTb (HOBbIN NPOAYKT UK ycyra), npobHble nokynku (Trial)
TEXHUYECKWUE N MEAWA-KPI: Affinity, m3ameHeHUs OTHOLWEHNA/BOCNPUATUSA (turn
negative to positive)

CMOPTUBHbIN MAaPKETUHT

E+ Awards -

MonoxeHue o npemun 2027

KOMMYHVKaLMOHHbIE NPOEKTbI, peasin30BaHHbIe B MPUBA3KE K
CNOPTMBHOW TEMATUKE, MO6bIM CMOPTUBHLIM MEPONPUATUSAM,
Kny6am n coobLiectsam, B TOM Yncie KubepcnopTUBHbLIM.
BaXXHO MokKasaTb, KaK Tema CnopTa, y4yacTue B KOHKPETHOM
cobbiTuy unu konnaéopaums ¢ knyé6om / opyrum 6peHaom
nomornu 6peHay 3hPeKTMBHO AOCTMUb NOCTABNEHHbIX Lienen

BW3HEC-KPI: ROI, PocT npogaxx u npubbinm, lona pbiHka MAPKETWUHIOBbIE KPI:
3HaHue 6penga (Brand Awareness), loka3aTenn NpuBeYeHNs U yaepxaHus
K/INeHTOoB, JloAnbHOCTD, [pegnouteHune (Favorability), NHOeKc roToBHOCTU
pekomeHgoBaTb onepartopa (Net Promoter Score), BpeHa-metpuku, Brand
Image Attributes (CoBpemeHHbII, YeCTHbIN, AN TaKuX, KakK f, 1 T.4.)
TEXHUYECKUE N MEAWNA-KPI: OxBaT, [loka3aTenu BUPanbHOCTUN KOHTEHTA U
BOB/TIEUEHHOCTU NONb30BaTeNen

n
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4 KPEATUBHAA S®®EKTUBHOCTb

Ans 3a8BOK, NOAAHHbIX B HOMUHALUK A TaKoKe, B 3TOM KaTeropuu CyabsiMm y4nMTbIBAETCSA COOTBETCTBUE KEWCOB AOMNOMHUTENbHbIM KPUTEPUSIM:
KaTeropum “KpeatuBHas 3¢ (peKTUBHOCTD",

uToroeas oueHKa nofcHnTbiBaeTCs C yHeTom + Pe3ynbTaTbl UCClefOBaHUI [ 3amepbl KpeaTuBa.

cnefylowero pacnpeaeneHus Beca 610KkoB PekomeHayeTcsa fob6aenaTb B 610K «Pe3ynbraTbi»

3afBKM:

+ ToHUMaHMe ayauTOpUM.

HackonbKo TOUHO 6peHA NOHMMAET ayaAMTOPUIO N NOMNaJaeT B ee NOTPEe6HOCTH
KOHTeKCT + BbI30B

e OpWUIrMHaNbHOCTbD.
CtpaTerus CBeXecCTb 1 HeWwabNoHHOCTb NOAX0Aa B KOMMYHUKALMW/ BU3yabHOM pelleHnn

Npes n ee peanusauns ¢ DMOLMOHANbHbIA pe30HaHC.

Cnoco6HOCTb BbI3bIBATb CUMbHYIO peakLmio notpebutens (BOBNeUEHHOCTb ayAUTOPUM, BUPANbBHOCTb 1 Np.)
PesynbTatbl

HoBoe 3HaHue

HomunHauuns OnucaHue KPIs:

Big Idea B faHHOW HOMUWHALMWN OLLEHNBAIOTCA MacCLUTabHble BU3HEC-KPI: MeTpuKK, KOTOPble HArASAHO NOKA3biBAOT BAUSAHNE KPEAaTUBHbIX PeLleHUN Ha BU3Hec-
KpeaTusHble ngen (big idea) ana noctpoexuns 6peHIoB. pe3ynbTaTbl (ecnu NpUMeHUMO). 10MKHO 6bITb MPUMEHUMO B POCTE AONW U npogdax. (Mo ntoram 2+
bonbwas naes AoMmKHa A0Ka3aTb CBO XN3HECNOCOBHOCTb KaMrmaHuii)

Ha NpUMepe HEeCKONIbKNUX KammnaHwuii (He meHee 2-Xx), Ha MAPKETWUHIOBbIE KPI: BHT-nokasaTenu, Umugxesble meTpuku, Awareness, Purchase intent, Social Buzz,
npumepe pasHbiXx MeAMa HOCUTENEN, B peLIeHNN Pa3HbIX Consideration
3apava (Mmugx/npoayKT/npomo/MBEHT), AO/MKHA NOKa3aTb TEXHUYECKWE N MEANA-KPI: Engagement, nokasatenn KoHBepcuu, pesynbtaTbl TECTUPOBAHUA KPeaTuBoB

CBO€ pa3BuTne BO BpeMeHN.
JlononHuTenbHble KpUTEPUMK:

bonblwas ngea go/mkHa cofepXXaTb 31eMeHTbI eraTI/IBHOVI - He meHee 2-x peann3oBaHHbIX KamnaHum noa 0£l,HOI7I eraTVIBHOI7I Mﬂ,EEIﬁ
paMKN — KpeaTUBHbIX KOHTCTAHT, KOTOPble NOMOratT - Pe3yanaTb| MOTYT BbIXOAUTb 3a Npepfenbl roga, eCnv KaMmnaHua He nofaBanacCb Ha KOHKYpPC paHee
Y3HaBaTb 6p6Hﬂ, N CUNTbIBATb naeto. - T'mbkocCTb eraTMBHOIﬁ pamKun (BO3M0)KHOCTb aflanTauln noj pa3Hble KaHasbl,

MpU 3TOM COXPaHAA KOMMYHMUKALUOHHbIe brand cues)

E+ Awards - MonoxeHune o npemuun 2027 12
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HoMuHauusa OnucaHue KPls:
KpeaTuBHasa peknamHas B AaHHOW HOMMHALMW OLLEHNBAKTCA OAHOKPATHbIE peKNaMHble BU3HEC-KPI: MeTpuKu, KoTopble HarnAAHO NOKa3blBalOT BAUAHNE KpeaTUBHbIX
KamnaHus KamnaHuu, B KOTOPbIX KNtoueBoe BAusHMe Ha 3 (heKTUBHOCTb pelweHUn Ha 6U3Hec-pe3ynbTathbl (ecin NpUMeHNMO)
pe3ynbTaToB OKa3aHO Bbl6PaHHbIM KpeaTUBHbIM peLleHneM unm MAPKETWUHIOBbIE KPI: BHT-noka3aTtenu, Umuaxesble meTpuku, Awareness,
naeen. TakTUUYECKNe, CE30HA/bHbIE UMK APYrue OJHOKPaTHbIe Purchase intent, Trial, Likeability, Consideration
KOMMYHMWKALWOHHbIE/MTPOMO KaMmnaHuu, B OCHOBE KOTOPbIX TEXHUYECKUE N MEAWNA-KPI: Engagement rate, pe3ynbTaTbl TECTUPOBAHUA
NEeXWT CUNIbHOE KPeaTuBHOE pelleHne/uaes, KoTopble Npru3BaHbl KpeaTuBOB

pelmnTb KOHKPeTHbIe 3aaum 6M3Heca B 3afaHHbIN nepuog. C oKkycom
Ha ATL MHCTPYMeHTbl/ nH(POpMUpPOBAHME AyAUTOPUN.

KpeaTuBHbIN cneunpoexT HomuHauma ans HecTaHAAPTHbIX aKTUBALUA U MPOEKTOB B OAHOM BU3HEC-KPI: MeTpuKu, KoTopble HarnAAHO NOKa3blBalOT BAUAHNE KpeaTUBHbIX
WY HECKONbKMUX KaHanax KOMMYHWKaLMW, KoUueBylo pofb B pelweHUn Ha 6U3Hec-pe3ynbTathbl (ecin NpUMeHNMO)
KOTOPbIX UrpaeT KpeaTUBHOE pelleHne 1 ero peanusauus. MAPKETUHIOBbIE KPI: Awareness, Consideration, umngxesble METPUKK
CrneunpoekKT - 3TO aKTMBaLMs, KOTOpas peLwaeTt cTpaTternyeckme TEXHUYECKUE N MEAWA-KPI: Reach (OxBatbl), Engagement, Konuuectso
334aum 6peHja uepes HeCcTaHAapTHbIe NOAXOAbI, CO3AaBas 6onee YUACTHUKOB, NMPOLOMKNTENIbHOCTb KOHTAKTa/Bpems, KOTOPOe YYaCTHUKM
CU/bHble 3MOLIMOHA/bHbIE CBA3MW, YeM TPAAULMOHHAA peKnama: npoBenu B CNeLnpoeKTe, KONMMYECTBO €ANHUL, KOHTEHTA, KOTOPbIN OHU CO3Aanu
ncTopus, cobbITUE, YHUKANbHBIA OMNbIT, MEPONPUATAE UK AP. (ecnn npumeHnMMmo), nokasartenu KOHBEPCKM, NOKA3aTENN CTOMMOCTM
CneunpoekT nogpasymesaeT 60Mbluee yyacTue ayautopuu B KOHTaKTa/npuBneUYeHUs KNMeHTa, pe3ynbTaTbhl TECTUPOBAHUA KPEATUBOB

aKTMBaumu, ee 60nbliee BOBEYEHNE U B3aMMoOJencTBue.

TexHONOrnYHbIN KpeaTus B pamkax JaHHOW HOMUHALMMN OLLEHUBAKOTCSA NPOEKTbI, B KOTOPbIX BU3HEC-KPI: MeTpuKku, KoTopble HarnAAHO NOKa3blBAlOT BAUAHNE KpeaTUBHbIX
ncnonbsoBaHue TexHonorun (Al, AR, VR v np.) ABNSAETCA OCHOBOW pelweHUn Ha 6u3Hec-pe3ynbTathl (eciM NpUMeHNMO)
KpeaTUBHOW naeun, 6€3 KoTopbiX OHa He Morna 6bl NOSIBUTLCA U GblTb MAPKETWUHIOBbIE KPI: Awareness, BHT-nokasartenu, PR-adh¢ekT, Social Buzz
peann3oBaHa B MOMHOW Mmepe. B 3aaBKe HEO6XOAMMO TEXHUYECKWE N MEAWNA-KPI: Engagement, nokasatenn KOHBepCcuu, pesynbTaTbl
NpPoOAEeMOHCTPUPOBATb, UTO TEXHONIOTNA ABMAETCA He MPOCTO TeCTMPOBAHMUA KPeaTuBoB.

WHCTPYMEHTOM peann3auunm, a HEOTbEMIEMON YACTbIO UAEMN.
Nofpo6HO ONUILMTE TEXHONOMUU, CTaBLINE OCHOBOW MPOEKTA.

E+ Awards - MonoxeHune o npemuun 2027
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R awards

4 NOKANbHbIA MAPKETUHT

HomuHauus OonucaHue

KPIs:

PernoHanbHas kamnaHus KamnaHuu, peann3oBaHHblie B OAHOM W/IN HECKOMbKUX pernoHax
Poccum (He B hepepanbHoM macwTabe), ycnex KOTOPbIX
06yCcnoBneH rnyboKMM NOHUMAHNEM CeLUKN NOKANTbHOMO
pblHKA 1 ayauTopumn. HoMmHauus oTMeyaeT NPOEeKTbl, B KOTOPbIX
pernoHanbHble 0COBEHHOCTM — femorpaduueckue, KynbTypHble,
coumanbHble, IKOHOMMUECKUE UNN NOBEAEHYECKMEe — CTanu
OCHOBOM Ansi pa3paboTKy CTpATErMm U KOMMYHUKALMOHHOIO
peleHuns 1 N03BONNAN AOCTUYb N3MEPUMOrO pe3ynbTaTa.

BU3HEC-KPI: Bce, ¢ (hOKYCOM Ha LLeneBon permoH

Ba)KHO: He NOAXOAAT KaMMnaHMK, KOTopble 3anycKanuch heaepanbHo, a
3aTem afanTMPOBANNCh MW NIOKANU30BaNNCh NoA pernoH (nsmeHexmne
megmacnnurta, Ay6nmpoBaHMe B HECKONbKUX ropoaax 6e3 CyLiHOCTHO
CMeHbl naen).

International Success HomuHauma gna poccuincKux KomnaHuii n 6peHoB, ycnewHo
peanusyloLmMx MapKeTUHIOBbIE NPOEKTbl 3a py6exom. MokaxuTe,
Kak creunduka 3apybexHoro pbiHka (KynbTypHas, KOHKYpeHTHas,
perynatopHas) 6bina yuteHa B CTpaTterum u Kak
KOMMYHUKALMWOHHaA cTpaTerns npmeena K 3HauMMbim
pe3ynbTaTam Ha 3TOM pbIHKe.

KPI: Bce mokasartenu B pamkax LEeeBoro 3apybexxHoro pbiHka

06paTnTe 0c060€ BHUMAHMNE HA PaCKPbITE KOHTEKCTA U 0CO6eHHOCTEN
NOKaNbHOro pbiHKa, NOKasaTe/n KOHKYPEHTOB B KaTeropmn Ha 3TOM pblHKa
- 3T0 BaXXHaa UHopmauus Ans Xopu.

Passutne Tepputopuii MpoeKTbl MO NPOABUXEHNIO PETMOHOB UK OTAEMNbHbBIX FOPOLOB,
HanpaB/ieHHble Ha pa3BUTUE UHGPACTPYKTYPbI, TOKANTBHOTO
TYpPU3Ma UNK pelleHne 06WecTBEHHO 3HAUMMBbIX 33434
TEpPUTOPUN.

E+ Awards - MonoxeHune o npemuun 2027

BU3HEC-KPI: MpUTOK MHBECTULMI/TYPUCTAUYECKOTO NOTOKA B TEPPUTOPUIO,
POCT NOKanbHOro ToBapoo6opoTa (rae npumeHNMo)

MAPKETUHIOBbIE KPI: y3HaBaeMoCTb pernoHa/ropofia kKak TypucTuyeckoro
NN NHBECTULMOHHOIO HanpasfieHUsl, U3MeHeHne BOCNPUATUSA TeppUTopun
LeneBou ayantopuen

TEXHUYECKWE N MEAUA-KPI: Bce
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¥ —

4+ MEOUA

HoMuHauusa

OnucaHue

KPIs:

awards

BpeHANPOBaHHbIN KOHTEHT

ycnelwHas nHterpaumsa 6peraa B KOHTEHT ito6oro Tuna (cospaHne
HOBOIO KOHTEHTA): NH(HOPMALIMOHHbIN, UHTEPAKTUBHbIN, UTPOBON,
pa3BnekaTefbHbli B N06bIX Meamna, B ohdnanH n B AMMKUTan
cpegpe. BaxHo pacckasaTb, NouyemMy 1 Kem 6bin co3aaH 3TOT
KOHTEHT (n3gatenem unm cammm 6peHoM), Kak OH 0CTaBeH 40
nonb3oBaTens, Kak BOB/ieKanacb ayantopus n Kakum ob6pasom
BCE 3TO NOBNNANO0 Ha AOCTMKEHNE MAPKETUHIOBbIX U 6U3Hec-
pe3ynbTaToB

BU3HEC-KPI : Bce MAPKETUHIOBbIE KPI: Brand Awareness, bpeHg-meTpuku,
Umunpxesbie atpnbyTbl TEXHUYECKUE U MEAWA-KPI: OxBarT, Noka3atenu

YPOBHSA BUPANbHOCTU KOHTEHTA M BOBNEUYEHHOCTM NOMb30BaTENEN,
PeHTabenbHOCTb 3aTpar

MeananHHoBauua n
meanangesn

Harpaga npucyxgaeTtcs Tem, KTO BblleN 33 paMKK CTaHAAPTHOM
meanacTpaTernn — He TONbKO Yepe3 HOBbIN MefNanHBEHTAPb, HO U
yepe3s 6onee rnybokoe, OCHOBAHHOE Ha UCCNeA0BaHUAX
NOHUMaHNe ayauTopumn 1 eé noseneHuns. OTKPbISI HOBble KaHanbl
B3anmopencTeus ¢ LIA nnm TBOpUYECKN Nepeocmbicamn
TPaANLNOHHbIE, 06ecrneynB BHUMAHKWE N BOBNEYEHNE ayauTopun.

BU3HEC-KPI: Bce

MAPKETWUHIOBbIE KPI: Brand Awareness, bpeHg-meTpuku, Umugxesbie

aTpubyThl

TEXHWUYECKUE N MEAWA-KPI: OxBart, MokasaTtenu earned media/PR Value,

MNokasaTtenu YPOBHA BUPA/TbHOCTU KOHTEHTA U BOB/IRUEHHOCTHU
|'|Of|b3OBaTerIEI7I, nocrpoeHune 3MOLI,I/IOHaJ'IbHOI7I cBA3N C ayD,I/ITOpI/IEVI

MapTHepcTBa C
MeAMnakaHanamu un
nnowagxkamm

E+ Awards - MonoxeHune o npemuun 2027

KamnaHuu, koTopble 3¢pheKTUBHO JOCTUINN CBOEW ayanTOpUn
yepes NapTHEPCTBO UMK CTPATErMUECKYI0 UHTErpaLmio
6peHaa B KOHTEHT MeguanapTHepa (nnowagkm nnm
nnatdopmbl). 3aABKa AOMKHA NPOAEMOHCTPUPOBATb, Kak
6peHA NHTErpupoBancs B NPaBUbHbIA U BOBMIEKAKOLLUIA
nonb3oBaTens KOHTEHT. O60CHyWTe CTpaTernyecknii BbIGop
MapTHEPA: KaK UMEHHO 3TOT NAPTHEP / KaHan u 3ToT hopmaTt
obecneunnu [OCTMXEHNE NOCTAaBAEHHbIX Pe3ynbTaToB. BaxHO
nokasatb KPIs n pesynbTaTbl 418 KaX[40ro 6peHga-yyacTHuKa
KamnaHum

BU3HEC-KPI: Bce
MAPKETWUHIOBbIE KPI: Bce
TEXHUYECKWUE N MEANA-KPI:

Oxgar, Mokasatenu earned media/PR Value/Free coverage/ Social buzz,

PeHTabenbHOCTb 3aTpar
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ﬂ awards

HoMuHauusa

OnucaHue

KPIs:

Search & Performance

B 37O KaTeropuu oTmevaroTcsi Hambonee 3¢peKTMBHbIE MOUCKOBbIE U

BU3HEC-KPI: CAC, LTV, ROAS, Revenue, ARPU

Marketing performance-kamnaHuu, BK/OUYAsA KamnaHuu, HanpaBAeHHbIe Ha MAPKETUHIOBbIE KPI: KoHBepcus B uenesoe aeicteue (CR %), Branded search
npogsmxeHune 6peHga B oteetax M. Heobxogumo volume, Share of Al Voice, MQL, [IPP (1ons peknamHbIX pacxonos)
NpoAeMOHCTPUPOBATb, KAK peKnamHasa KaMmnaHua npusena K TEXHUYECKUE U MEAQWA-KPI: CTR, CPA (cpaBHeHMe C 6eHUMApKOM KaTeropum unm
n3mepumbiM 6U3HeEC-pe3ynbTaTam. npowsnbim neprnogom), CPV (cost per visit - cpaBHeHUe ¢ 6eHUMApPKOM KaTeropum
WnK Npownbim nepuogom), CPL (cpaBHeHMe ¢ 6eHUMApKOM KaTeropum nim
MPOLbIM Neproaom)
SMM n ORM KamnaHum, ncnonb30oBaBllUMe COLManbHble CETU KaK rMaBHbI/ KaHan KPI: BUSHEC-KPI: ROI, ROMI, ROAS, CAC, LTV
KOMMYHVKALUW C ayauTopuen u/unm cuctemHyio paboTy ¢ penytaumen MAPKETWUHIOBbIE KPI: Brand Awareness, bpeHa-meTpuku, Umngxesble aTpubyTbl,
6penpa B digital-cpege, n 6narogaps sTomy go6uBlIKecs pocTa NPS, Churn rate, Sentiment Score
nokasarenei 3 eKTMBHOCTM 1 6U3HeC-pe3ynbTaToB (Npoaaxn). TEXHUYECKUE U MEOWA-KPI: OxBar, Moka3saTenu earned media/PR Value/Free
coverage/ Social buzz, MNokasaTenn ypoBHS BUPaNbHOCTY KOHTEHTA U
BOBNEUEHHOCTM Nonb3oBaTtene, Al Visibility, CpegHu penTUHT Ha K/toUeBbIX
nnouwaakax (Angekc Kaptol, 2INC, Google Maps, Ozon/WB u ap.)
E+ Awards - MonoxeHue o npemuu 2027
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R awards

4 PUTENN-MEOWA U TOPIOBbI MAPKETUHT

HoMuHauusa

OnucaHue

KPIs:

Online & e-commerce

HomuHauma oTMeuaeT ycnex, AOCTUTHYTbIN 6Gnarofaps
CTpaTernyeckomy COTpyAHMYECTBY PUTENIEPOB/MapPKETNNENCOB
1 6peHaoB Yepe3 LG poBY IKOCMCTEMY puTenn-meana. BaxHo
MNOKa3aTb, KaK JaHHble O NOKYyNnaTe/1bCKOM noBefeHNNn
no3sonnnmn afanTupoBaTb KOMMYHUKaLWO Noa ayauTopuio n
A0oBeCTn A0 NOKYNKU B OHNaMH-KaHanax npoaax.

o BO3MOXHOCTN, pe3ynbTaTbl AO/DKHbI BK1HOYATb commerce-

noKasaTtenun n namepeHna Kak ansa 6per,a, TaK U anda pMTe|7|nepa.

BU3HEC-KPI: ROI/ROAS pa3meLlieHUs, AUHAMMKA 40N NPOAAX KaTeropuu, Lons
OHMaH-NPoAAX, POCT NPOAAX B €-com, A0S OHAAWH nonku, LTV
MAPKETUHIOBbIE KPI: Awareness/Consideration, Trial, KoHBepcus B NOKYMKY,
AMHaMKUKA YaCTOTbl MOKYMNOK LeneBoii ayautopun, oA NOAKN/BUTPUHDI, AUHAMUKA
AONW NOSANbHBIX U HOBbIX MOKyNaTenen, AMHAMUKa N3MEeHEeHUs ApYrux
NOKynaTenbCKUX METPUK

TEXHUYECKUE N MEAWNA-KPI: OxBarT, lNocewaemocTtb D2C, KOHBEPCUOHHbIE
nokasaTenu no Bcei BopoHke, CPA/CTR/CPC B peknamHom KabuHete, Cross-sell /
Up-sell, sales lift (rne npumeHnmo)

In-Store & offline

E+ Awards -

MonoxeHue o npemun 2027

HomuHauma oTMeuyaeT ycnex, AOCTUTHYTbIN 6Gnarofaps
COTPYAHUYECTBY puTeniepos/mMapKeTniencos n 6peHaos yepes
NCNoNb30BaHMe MeANaBO3MOXHOCTEN putennepa
HenocpeaCTBEHHO B TOUKax npofdax (Lndposbie 1 NeyaTHble
HocuTenu B Toprosom 3ane, POS-matepuarbl, ayauopeknama s
mMarasuHe u T.M.). Mo BO3MOXHOCTU, pe3ynbTaTbl LOSKHbI
BK/IOUATb COMMerce-nokKa3artenu n usmepeHns Kak agns 6peHaa,
Tak 1 ansa putennepa.

BU3HEC-KPI: ROI/ROAS pa3meLlieHUs, AUHAMMKA AONM NPOAAX KAaTeropuu, poct
NMPOAAX B TOUKAX C pa3MelLeHnem

MAPKETWUHIOBbBIE KPI: Awareness, OcBegomfieHHOCTb (HOBbIiA NPOAYKT Unu ycnyra),
Consideration, Purchase Intent, Trial, loka3aTenu npuBneyeHns n yaepxaHus
K/IMEHTOB, NoANbHOCTb, MpeanouteHue (Favorability), NPS, Shopper satisfaction
rate (nokasatenb ya0BNeTBOPEHHOCTU MOKYMKOW), A0S NOMKN/BUTPUHbI, AUHAMUKA
AONW NOSANbHBIX U HOBbIX MOKyNaTenen, AMHAMUKa N3MEHEHUS APYrux
NoKynaTenbCKUX MeTPUK

TEXHUYECKUE N MEOWA KPI: OxBarT, Affinity, PeHTabenbHocTb 3aTpat (CPA-cost per
action / cost per acquisition — ueHa 3a feiicTBue, CTOMMOCTb NPUBJIEUEHMA)
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E+ AWARDS / OMUCAHWE HOMWUHALIR

t — awards

HoMuHauusa

OnucaHue

KPIs:

OMHMKaHanbHble KaMnaHuu

HomuHauma oTMeuaeT ycnex, AOCTUTHYTbIN 6Gnarofaps
CTpaTernyeckomy COTpyHMUYECTBY PUTENIepPOB/MapKeTNNENCcoB
1 6peHaoB Yepes BbICTPanBaHME CKBO3HOIO NyTU NOKynaTtens ot
UMPOBOro KOHTAKTa C puTenn-meana L0 NOKyNKu B ousnyeckomn
Touke nNpoAax (1 HA060pOT). BaXXHO NOKa3aTb, KaK AaHHbIE O
MOKynaTefibCKOM MOBEAEHMM HA Pa3HbIX 3Tanax Nyt NO3BONAUNN
€034aTb LEeNoCTHYI0, 3PP EKTUBHYI0O KOMMYHUKALNIO, KOTOPas
HaxXoAWT OTK/UK Y LieneBon ayauTopum 1 npuBoanT K nokynke. Mo
BO3MOXXHOCTM, pe3ynbTaTbl 4OMKHbI BKOMATb cOmmerce-
MoKasaTenu n U3mMepeHuns Kak ang 6peHja, Tak u agna putennepa.

BU3HEC-KPI: ROI/ROAS pasmeLieHus, AVHAMMKA AOMM NPOLAX KaTeropuu, LTV
MAPKETUHIOBbBIE KPI: Awareness, OcBefomfieHHOCTb (HOBbIiA NPOAYKT Uu ycnyra),
Consideration, Purchase Intent, Trial, loka3aTenu npuBneyeHns n yaepxaHus
K/IMEHTOB, NoANbHOCTb, MpeanouteHue (Favorability), NPS, Shopper satisfaction
rate (nokasatenb yA0BNeTBOPEHHOCTU MOKYMKOW), KOHBEPCUS B MOKYIKY,
JNHAMUKA YacTOTbl MOKYNOK LleNeBOol ayauTopun, 40Na NofaKn/BUTPUHDI,
AVHAMUWKA 0ONN NOANbHbIX M HOBbIX MOKynaTenein, AUHaAMMKa U3MEHEHUA Apyrux
NOKynaTenbCKUX METPUK

TEXHUYECKUE U MEAMA-KPI: OxBaT MCMONb30BaHHbIX KAHANOB (KaK BHELHMX, TaK 1
Ha nnatdopme puteitnepa), CPA/CTR/CPC B peknamHom KabuHerte, sales lift B
MCMONb30BaHHbIX KaHanax (roe npuMeHnMo)

CobcTBEHHAsA TOproeas

mapkKa

E+ Awards -

MonoxeHue o npemun 2027

B 3TOM HOMUHALMMN HArPaAXAAKOTCA yCrewwHble KaMnaHum no
NO3NLUOHNPOBAHMIO, 3aMYCKY 1 MPOABMKEHNIO COBCTBEHHbIX
TOproebix Mapok (CTM) puTeiinepos.

BU3HEC-KPI: lons pbiHKa / cermeHTa CTM, MapxuHanbHocTb CTM, O6uinit 06bEM
npogax, ROI

MAPKETWUHIOBbIE KPI: Awareness, Consideration, OcBefomMnéHHocTb (HOBbIIA
NpoAyKT unm ycnyra), Purchase Intent, Trial, Mokasatenn npusneyeHns u
yAEpPXaHUsA KNNEHTOB, NOANbHOCTDb, MpeanouTenune (Favorability), Shopper
satisfaction rate, Acquisition rate, Drop out rate, Cross-sell/upsell within loyalty
platform, Repurchase rate

TEXHUYECKUE N MEAWA KPI: OxBarT, Affinity, PeHTabenbHocTb 3aTpat (CPA-cost per
action / cost per acquisition — ueHa 3a feiicTBue, CTOMMOCTb NPUB/IEUEHMA)
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E+ AWARDS / OMUCAHWE HOMWUHALIR

t — awards

4 CUTYATUBHbIA MAPKETUHT

HoMuHauusa

OnucaHue

KPIs:

Peakuusa Ha cobbiTue
nnu nichonoson

B 3TOM KaTeropuv HarpaXxaatT KOMMNAaHUK, KOTOpble 3a CUET
onepaTWBHOW 1 3apaHee He NMOArOTOBNEHHON peakLuuu

Ha BHelHMe cobbITuA (Takue, KaK CNOPTUBHbIE COBbITUA,
MeauinHble NN 06LEeCTBEHHO 3HAUMMble HOBOCTY) C MOMOLLbIO
MapKETUHFOBbIX 1 KOMMYHUKALUOHHbBIX UIHCTPYMEHTOB CMOT/N
MOKa3aTb 3HAYUTENbHYIO MAPKETUHIOBYI0 3 (DEKTUBHOCTD U
MpuUBAeYb HOBbIX / YBEINUNTb NOANbHOCTb CYyLLECTBYIOLLMX
notpebuTenei.

OfiHa 1 Ta )Xe 3asiBKa MOXXeT NofaBaTbCA TONbKO B OJHY U3
ABYX

KaTeropui: Peakuus Ha co6biTue nnu Ce30HHbI MapKeTUHT.

BU3HEC-KPI: Poct npogax unu noboie gpyrue KPl koTopble JoKa3blBalOT
3hheKTUBHOCTb KAMNaHMK Ans 6usHeca.

MAPKETWUHIOBbBIE KPI: PocT atpubyToB 6peHaa, nsmeHeHue

OTHOLIEeHUs /BOCNPUATHS

TEXHUYECKUE N MEAWNA-KPI: OxBaT, B TOM uuncrie nons
OpraHu4yeckoro/BupanbHOro oxaaTa. Kak peakuns Ha MHGONOBOA NOMorna
cHu3muTb CPV, 061ecTBEHHAsA peakLmsa AOCTUTHYTaa B pe3ynbTaTe OTKAMKA
(nokasartenu BosneyeHus)

Ce30HHbIN MAPKETUHT

E+ Awards -

MonoxeHue o npemun 2027

B 3TOM KaTeropuu HarpaxxgarT KOMMaHMK, KOTopble
CKOHLeHTPMUPOBANM CBOU MapKeTUHIOBbIE YCUNUA BOKPYT
CEe30HHOro Nepuoaa akTUBHOCTU noTpebutenein (HoBbii roa,
Back to School, YepHas NaTHMLA, reHaepHbIe NPa3gHUKK),
NPOAEMOHCTPUPOBANM BbICOKWIA YpOBEHb 3(heKTUBHOCTM U
6M3Hec-pe3ynbTaThbl.

OaHa M Ta Xe 3asBKa MOXXeT NOAaBaTbCsA TONbKO B OA4HY U3
LBYX

KaTeropum: Peakumsa Ha co6biTue nnm Ce30HHbIW MAapPKETUHT.

BU3HEC-KPI: PocT npofax. BaxH0: cpaBHeHMe pocTa B pe3ynbrarte KaMmnaHum
POCTOM B KaTeropuu B 3TOT Nepuoj / C nokasatenamu B NpoLLIOM nepuoge.
MAPKETWUHIOBBIE KPI: Mpo6Hble nokynku (Trial), Mokasatenn npusneyeHmns u
yOepXXaHua KNMeHToB

TEXHUYECKWUE N MEOWA-KPI: Moka3aTenn BOBNEUYEHHOCTU, i3MeHeHUsA
OTHOLWeHUs /BOCNPUATUA
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E+ AWARDS / OMUCAHWE HOMWUHALIR

t — awards

4 CNEUMANbHbLIE AYOUTOPUU

HoMuHauusa

OnucaHue

KPIs:

JeTckuin mapKeTuHr
(petn go 12 ner)

ycnewHble KOMMYHUKALMOHHbIE KAMMAHWU, HANpaBieHHble Ha
ayaAnTopuio Jo 12 neT BKAOUNTENbHO. MPUBETCTBYETCSA CCbINIKA Ha
OrpaHMuYeHns 1 cneunanbHbie TPe6OBaHMS, CBA3aHHbIE C AETCKON
peknamoii. BaKHO: pek/iama AeTCKMX TOBapoB UNU YCAyT,
HanpaBfieHHas Ha poauTenemn, MOXeT 6biTb MOAAHA U B 3Ty, U B
Apyrve HOMUHAUUU

BU3HEC-KPI: ROI, Mpogaxu, npubblnb, 4ONSA PbIHKA, MPOHUKHOBEHMWE B KaTeropuu
MAPKETWUHIOBbBIE KPI: Brand Awareness, bpeHg meTpuku, U3ameHeHune
BOoCnpuATua, nosegeHus, Nokasarenu BHT

TEXHUYECKWUE N MEAWA-KPI: OxBaT, lMoka3aTenu ypoBHS BOB/IEUEHHOCTU
nonb3oBaTenen, MocTpoeHne sMOLMOHANbHOW CBA3W C ayauTopuei

MornogeXHbln MapKeTUHT

(noapocTku 1 Mmonogbie
nwan go ~25)

YcnewHble KaMnaHWmW, TapreTupoBaHHble Ha NOAPOCTKOBYIO U
MOJIOAEXHYI0 ayAnTOpuIo

BU3HEC-KPI: ROI, Mpogaxu, npubbiib, 4ONSA PbIHKA, MPOHUKHOBEHME B KaTeropuu
MAPKETWUHIOBbBIE KPI: Brand Awareness, bpeHg meTpuku, U3ameHeHune
BOoCnpuATua, nosegeHus, Nokasarenu BHT

TEXHWYECKWUE N MEAWA-KPI: OxBaT, lMoka3aTenn BOBNEUEHHOCTM NONb3oBaTeNnen,
MocTpoeHue 3IMOLMOHANBHOMN CBA3U C ayAUTOpUEi

3penbin Bo3pacT
(ayautopus 55+)

YcnelHble KaMNaHWM, TapreTUPoBaHHbIE HAa 3penylo ayaAnTopuio

BU3HEC-KPI: ROI, Mpogaxu, npubbinb, 4ONSA PbIHKA, MPOHUKHOBEHMWE B KaTeropuu
MAPKETWUHIOBbBIE KPI: Brand Awareness, bpeHg meTpuku, U3ameHeHune
BoCnpuATua, nosegeHus, Nokasarenu BHT

TEXHWYECKWUE N MEAUA-KPI: OxBaT, lMoka3saTenn BOBNEUEHHOCTM NONb30oBaTeNnen,
MocTpoeHue 3IMOLMOHANBHON CBA3U C ayAUTOpUEi

Mporpammbl NOSbHOCTY

E+ Awards -

MonoxeHue o npemun 2027

Mporpammbl NOANbHOCTY KaK rNaBHbI Apansep 3heKTMBHOCTK.

[na NpoeKToB, CTUMYNMPYIOLLMX POCT 0BEpUsa 1 yCTaHOBNEHME
J0NITOCPOUHbIX OTHOLIEHMIA MeXay NoKynaTefiem un
npoaaBLoM/6peHAOM. 3TO MOTYT 6bITb:

* OTAeNbHble aKTUBHOCTU, B pamMKax NMporpamm nosanbHOCTYU C
YKa3aHMeM Lenu 3anycka

* MapKeTMHroBble CTpaTeruu, HanpaBneHHbIX Ha yaepXaHue nHTepeca
KNNEHTOB K 6peHay 1 CTUMYNMPOBaHUE UX K MOBTOPHbIM MOKYMKaM.

3asBKM MOTyYT NoAaBaTbcs 6peHAoM, pUTENNIEPOM UK
pa3paboTyMKOM NPOrpammbl NOSNbHOCTY.

BU3HEC-KPI: U3meHeHMe KonuyecTBa NOKYMNOK B MecAL, Ha 1 KNNeHTa, USMeHeHune
cpenHero yeka, u3meHeHue LT (CpoKa XU3HU) HOBbIX KTMEHTOB, MPUBNEUEHHbIX
B PaMKax aKTUBHOCTU VS KNMEHTOB, NPUBMEUYEHHbIX BHE Nepuoaa aKTMBHOCTH,
NpoHnKHOBeHMe B PTO (pO3HUUHDBI TOBApOO6OPOT), NPOHNKHOBEHWE B YEKH,
KOMMUUYECTBO HOBbIX MPMUBEUEHHbIX KTUEHTOB

MAPKETUHIOBBIE KPI: NPS (Net Promoter Score), CSI (Customer Satisfaction
Index), CRR (ypoBeHb yaepxaHus knueHTtos), CCR (ypoBeHb OTTOKA KMEHTOB),
RPR (cKOpOCTb MOBTOPHOM MOKYMKM), KOIPDULMEHTbI y4aCTUA 1 MOralieHmns
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E+ AWARDS / OMUCAHWE HOMWUHALIR

¥ —

4 CNEUMANbHbLIE AYOUTOPUU

HoMuHauusa

OnucaHue

KPIs:

awards

Po3HuuHbIE NHBECTOpbI

[N KOMNAHMN-3MUTEHTOB, BbINYCKAIOLWMX KOPNOpaTUBHbIE
o6nurauum, Tex, KTo rotoButcs BblnTu Ha IPO nnu prelPO,
ocywecTteasoWwmnx SPO nnn passusawlLmnx nHTepec
PO3HMYHbIX MHBECTOPOB K Bymaram 3a nyyline npakTukm
KOMMYHUKALMIN C PO3HUYHBIMU UHBECTOPAMMU, A TAKXKe
npueneyYeHne BHUMAHNA K UHBECTULMUSAM B CBON BU3HEC,
LeHHbIM 6ymaram, 6peHgy KOMNAHMM KaK IMUTEHTA.

BU3HEC KPI: Po3HMuHas 6a3a (Kon-B0) MHBECTOPOB 3a Nepuos B NPoLLeHTaXx,
NPMPOCT B AUHaMmnKe, CPOK XNU3HU MHBECTOPOB — HACKO/bKO 0NITOCPOUHbIE
(cKONbKO BNAAEIT akUMAMM B AHAX), [0N1A YACTHbIX UHBECTOPOB B CTPYKType

Kanutana, Temn 3aKpbITUA KHUT K.

TEXHUYECKUE N MEAUA-KPI: KonnuecTBo NognnCcYMKOB U MX aKTUBHOCTb B
Mynbce n Apyrux cowucetax, ypoBeHb HACTPOEHNSA NHBECTOPOB B COLCETAX.

Community marketing

E+ Awards -

MonoxeHue o npemun 2027

B 3TOM KaTeropuu HarpaxgarT KaMNaHUKU, KOTOpble CMOTK
3dpekTMBHO 1 3h(PeKTHO NOAAEPKATb LLEHHOCTM KOHKPETHOro
coobuiecTsa Ans BbINOTHEHNS COOCTBEHHbIX MAPKETUHIOBbIX
uenen. CoobL,ecTBO — 3TO rpynna nogein, 06begnHeHHan o6Wwumm
MHTepecamu, LLeHHOCTAMM, LLeNIAMM UK ONbITOM (Ha ocHoBe

yBneueHun, xob6u, haHaTckue coobuiectsa, npodeccun unu ap.). B

JlaHHOW KaTeropmm BaKxHo 060CHOBATb CBA3b 6peHAa 1 LeHHOCTen
BbIGPAHHOW ayAUTOPUN 1 OTBETUTb Ha BOMPOC, KaK 6bIfiN peLleHbl
cToslwMe nepes KOMNaHWen 3agavym UMeHHO C NOMOLLbIO
MCMNONMb30BAHNA LLEHHOCTEW, UHCAUTOB, TPAAULMIA JAHHOW Cpegbl.

*MpoeKTbl, B KOTOPbIX COOBILECTBO ONpeAensieTcsi KOHKPETHOW
Tepputopuen (ropod, peruoH), NoaalTCca B HOMUHALMIO
«JIOKanbHbIN MAPKETUHT [ PeroHanbHas KamMmnaHums»

BU3HEC-KPI: Mpopaxu, Aona pbiHKa, NPOHUKHOBEHWE B KaTeropuu

MAPKETWUHIOBbIE KPI: Brand Awareness, Consideration, Purchase Intent,

Brand Image Attributes
TEXHUWYECKWUE U MEAUA-KPI: OxBaT, lloKa3aTenum BOBNEUEHHOCTM
nonb3soBaTenen, NMocTpoeHne IMOLMOHANbHONW CBA3W C ayauTopuen
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E+ AWARDS / OMUCAHWE HOMWUHALIR

¥ —

4 B2B-MAPKETUHI

HoMuHauusa

OnucaHue

KPIs:

awards

bpeHa v noBepue

MpoeKTbl, yKpenuBLIMe AOBEPUE K KOMAAHWU 1 NpeanoyTeHue eé
KaK NOCTaBLiMKA N NAPTHEPA — OT MOCTPOEHUS U

peno3nunoHMpoBaHns 6peHaa A0 NpeofoneHns 6apbepos Bbibopa.

B HOMMHALMIO BXOASAT pebpeHAUHT N 06HOBNEHME BU3YabHOW
WAEHTUYHOCTU, PA3BUTME KNHOUYEBbIX KAHAN0B KOMMYHMKALNN
(kopnopaTuBHbINA caiiT, telegram-kaHan, KOpnopaTuBHbie
coumnanbHble CeTH), a TaKKe CTpaTernyeckoe NpUCyTCTBrE Ha
JEeNnoBbIX U 0TPAC/IeBbIX MEPONPUSATUAX, KAK MHCTPYMEHT
yKpenneHusi fosepus K 6peHay.

BU3HEC KPI: BKntoueHne B CNUCOK paccMaTpuBaeMmMblX NOCTABLINKOB;
M3MeHeHne KOMMepUEeCKNX nokasatenen npu 060CHOBAHHOMN CBA3M C
passutuem 6peHaa (Bbipyuka, 06bEM Npoaax, 06beM CAENoK,
MapXXMHANbHOCTD); NNAbI C MEPONPUATUIA U aKTUBHOCTEN.

MAPKETWUHIOBbIE KPI: 3HaHue, joBepue v npegnoyteHne cpean Lenesbix

3aka3uukos; NPS; umungxesble aTpubyTbl.

PasBuTMe pbIHKA 1 3aNycK
HOBbIX peLleHni

MpoekTbl, 06ecneynBLINe BbIBOA NPOAYKTA NN PELUEHUS, BbIXOS B
HOBbI/ CErMeHT uUnu reorpaduio, pa3BUTMe HOBbIX CLLEHapUeB
npumeHeHus nnb6o popmrpoBaHme CNpoca Ha KaTeropuio.

BU3HEC KPI: nepBble nnaTdawme 3aKasumky n Bbipyyka HOBOro
HanpaBNeHMa; NPOHUKHOBEHME B LIeNeBon cermeHT (gons

prHKa/CGFMEHTa); npoaaXxun B HOBbIX CLEHApPUAX NPUMeHeHNA; KOHBepCua

NMNNOTOB B KOMMepyeCKne sHeapeHund.

MAPKETWUHIOBbIE KPI: 3HaHue npogykTa, paccMoTpeHue, 3anpoc gemo; NPS,

csl.

an/IBI'Ie‘-IEHI/Ie n pasutune
KNNeHTOoB

E+ Awards - MonoxeHune o npemuun 2027

[MpoekTbl MO NpuUBAEYEHUNIO, aKTUBALUN, YAEPKAHUIO U PA3BUTUIO
KOpNopaTUBHbIX KTMEHTOB, BKtouas Account-Based Marketing u
NapTHEPCKMIN MAPKETUHT.

BU3HEC KPI: HoBble nnaTtawwme KNNEHTbI U 3aKNOYEHHbIE OTOBOPbI;

KOHBepCcusa KBaﬂVICbVILI,VIpOBaHHbIX KOMMepyeCKnx BO3MOXHOCTEN B caenku,
COKpalleHune uunkKna NoKynkKu; yaepxaHune, npoaneHna n poct BbIpyykn oT

JAEeNCTBYIOLLMX KIMEHTOB; NPOJAAXM Yepe3 NapTHEPCKMEe KaHanbl; LTV.

MAPKETWHIOBbIE KPI: NPS, CSI 1 ipyrue meTpuku customer experience;
KOHBEpPCMA; CTOMMOCTb NpUBMieUeHNs 1 yaepxaHua knuenTtos (CPA, CPL,

CPO).
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awards

+

INFLUENCER-MARKETING

Mpwu oueHke KeﬁCOB, CyAbsAMUN TaK)XXe y4YNTbiBaeTCA COOTBETCTBUE AONOJIHUTE/IbHbIM KPUTEPUAM:

- Boibop peneBaHTHbIX UHNOEHCEPOB: cooTBeTcTBME LIA 1 6peHay

- KauecTBO KOHTEHTA: HAaTUBHOCTb, OPUTrNHANTIbHOCTb, P€1e€BAHTHOCTb LA, cooTBeTCTBME LENAM KaMNaHMUK

- BupanbHbii acphexT
FoHopap nNepcoH fomKeH 6biTb BK/IIOYEH B 3aTpaThl HA KAMMaHMUIO

HomuHauus onucaHue

KPIs:

OAOHOKPATHbIA NPOEKT C cene6putu, mera- (ot 1 MaH
NOANMUCUYNKOB) UK MaKpo-6s1orepamm (ot 100 TbiC. A0 1 MIH
NOANWUCUYNKOB), B KOTOPOM M3BECTHAsA NepcoHa/areHT BAUAHMA
yCrnewHo ucnonb3oBanucb Ansa NpnuBneyYeHna BHUMaHuA

Influencer-marketing
KamnaHus

noTpebuTenen K 6peHay U peleHns NoCTaBNeHHbIX 6U3HeC-3a4au.

BU3HEC KPI: ROI, npogaxu, npnbbinb, LONA PbIHKA, MTPOHUKHOBEHME
MAPKETWUHIOBbIE KPI: ocBegomnérnHocTb (Awareness), BHumanue (Consideration),
HamepeHune KynuTb (Purchase Intent), nosANbHOCTb, NOBTOPHAsA MOKyMKa 1 T.M.
TEXHUYECKUE N MEAWA KPI: OxBaT, ER, npocmoTpbl, penocTbl, LUTUPYEMOCTb.

Influencer Co-Creation MpoekT, B KOTOPOM MH(POEHCEP CTan NOMTHOLEHHbIM COABTOPOM
NPOAYKTA UNn KamnaHuu. OUeHNBAOTCA aKTUBALLMK, FAe yuacTue
areHTa BWSAHMA BbILWIIO 32 PAMKUN CTAHAAPTHOW UHTErpaLmm un

BK/IIOMANOo pa3paboTKy naeun, cosgaHne sKCKN3NBHOro hopmaTa

KOHTeHTa U aganTauuto noj CBOK ayanuTtoputo.

BU3HEC KPI: ROI, npogaxu, npnbbinb, LONA PbIHKA, MTPOHUKHOBEHME
MAPKETWHIOBbIE KPI: ocBegomnéHHocTb (Awareness), BHUMaHue
(Consideration), HamepeHnue kynuTb (Purchase Intent), nosanbHOCTb, NOBTOPHAnA
NoKynka v T.n.

TEXHUWYECKUE U MEOWNA KPI: OxBar, ER, npocMoTpbl, penocTbl, LUTUPYEMOCTb

Cuctemnblii influencer- Always-on KamnaHuu n ONrocpoyHas paéora (ot 6 mecaues) c

marketing 6norepamu, Kak ¢ megma-KaHanom. Kniouesomn Kputepumn — He
pa3oBble aKLKUK, @ BbICTPOEHHAA CTpaTerns B3ammogencrens
(Hanpumep: ambaccagopcTeo/MHMNIOEHCEP KaK BpeHa-cnuKkep).
E+ Awards - MonoxeHune o npemuun 2027

BU3HEC KPI: ROI, npogaxu, npnbbinb, LONA PbIHKA, MTPOHUKHOBEHME
MAPKETWUHIOBbIE KPI: Awareness, Consideration, Purchase Intent, nofafbHOCTb,
NOBTOPHAA NMOKYNKa U T.M.

TEXHUYECKUE N MEAWNA KPI: lnvHamuKa KnoueBbIX MeTPUK (oxBaTbl, ER, CPA 1 ,up.)
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R awards

HoMuHauusa

OnucaHue

KPIs:

KamnaHuu ¢ MUKPO- N HAHO-

nHdNoeHcepamu

E+ Awards -

MonoxeHue o npemun 2027

MpoeKTbl, B KOTOPbIX K/OUEBYI POJb Cbirpanu 6norepbl ¢
He60/bLIOW, HO BOBNEUEHHOWN ayAUTOPUEN: MUKPO-UHNOeHCepbI
(o710 000 40 100 000 NOANMUCUMKOB) U HAHO-UHDNOEHCepbl (fo
10 000 NoANMCcUNKOB). OLEHNBAIOTCA KAMNAaHNK, MOCTPOEHHbIe

Ha foBepuY, NEPCOHANIBHOM BINSHUM U TOYHOM TapreTuHre.
Bo3moeH hoKyC Ha NIOKaNbHbIX/ pernoHanbHbix 610repos.

BU3HEC KPI: ROI, npogaxu, npoHNKHOBEHUE

MAPKETWUHIOBbIE KPI: Awareness, Consideration, Purchase Intent, noanbHoCTb,
NOBTOPHAN NOKYMKa 1 T.M.

TEXHUYECKME N MEAWNA KPI: OxBaT, CPA, CTR, ER, BUpYycHbIn 3dhhekT
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¥ —

4 MARKETING TRANSFORMATION

HoMuHauusa

OnucaHue

KPIs:

awards

TpaHcdhopmaLumsi BHYTPEHHUX
MPOLLECCOB 1 KOMaHAbI
MapKeTuHra

OLeHMBAET CUCTEMHbIE N3MEHEHUS B YCTPONCTBE MAPKETUHIOBOM
(hyHKL MM BHYTPY KOMNAHWIX: HOBAsA ONepaLoHHast MoJenNb,
peopraHusauns KOMaHbl, NepPexos Ha HOBble UHCTPYMEHTbI
COBMeCTHOW paboTbl. OLeHNBAETCS HE OTAENbHbIN MHCTPYMEHT, a TO,
KaK U3MeHeHue npouecca NOBAUAMO HA Pe3yNbTaTUBHOCTb
KOMaHfbl.

Hanpumep: nepexof Ha data-driven onepauyoHHble MOAEenu ¢
efVHbIM faTa-xabom, o6begnHeHne nepopmaHc- n 6peHa-KoMaHg
B KPOCC-(OYHKLMOHANbHbIE AUYEiKU, UHTerpauunsa Al-acCMCTEHTOB B
exxegHeBHbIN workflow ¢ U3MepumMbIM COKpaLLeHMEM PYTUHbBI U Ap.

BU3HEC-KPI: MapXuHanNbHOCTb, cost savings v Ap. nokasartenu,
nokasblBatowue hnHAHCOBbIE pe3ynbTaTt

MAPKETWUHIOBBIE KPI: pocT Npon3BOAMTENbHOCTM KOMAHAb! (MPOEKTOB Ha
uenoBeka), KOHCUCTEHTHOCTb KOMMYHMKaLMM 6peHaa Nnocne BHeapeHus

N3MeHeHun

TEXHUYECKUE N MEAWA-KPI: cpaBHeHWe nokasatenen Ao/ nocne BHeApeHus
HOBOIO NOAX0AA - COKpalLeHne BpemMeHN Ha corfacoBaHue, NpofaKLLH unu

ap., Time2Market (no/nocne), KOHBEpPCMOHHbIe nokasatenu, eNPS

TpaHcdopmaLns KNNEHTCKOro
OnbITa U MOAENU OTHOWEHUH C
nokynaTesnem

E+ Awards - MonoxeHune o npemuun 2027

HoMuHauma gna npoekToB, rae CUCTEMHAsA CMeHa MmoAenu
B3aMMOAENCTBUS C MoKynaTesem NpUHLUNNANbHO M3MeHUNa
KMMEHTCKUIA NYTb U BbIBENA €r0 HA HOBbIN YpPOBeHb. Hanpumep:
co3faHune HoBoro USP, nameHeHune LenoYkn nocTaBoK Ans BAUSIHUA
Ha KNMEeHTCKUI onbIT, 3anyck D2C-KaHanoB, PeMHXUHUPUHT
CKBO3HOIO K/IMEHTCKOro NyTW uepe3 BCe TOUKM KOHTAKTa, Nepexop,
Ha HOBYIO MOZeNb NOKynKu (Hanpumep, NOANKCKY) 1 Ap.

BU3HEC-KPI: LTV, ARPU, aons Bbipy4kn OT HOBON Moaenn/KaHana

MAPKETWUHIOBbIE KPI: pona KnneHTOB, nepeluealinX Ha HOBYIO MOAeNb
(ecnu npumeHumo), retention rate, NPS, CSI (Customer Satisfaction Index),
CRR (ypoBeHb yaepxaHus knueHtos), CCR (ypoBeHb 0TTOKa KnneHToB), RPR

(ckopoCTb MOBTOPHOM MOKYMKM), UMUIKEBbIE MOKa3aTenu A0 1 nocne
TEXHUYECKWE N MEAWNA-KPI: KOHBepcua Ha BCex 3Tanax BOPOHKMU,
nokasaTenin BOB/IEUEHHOCTH
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ﬂ awards

4 PR

HoMuHauusa

OnucaHue

KPIs:

I dekTuBHas PR-kamnaHus

HomuHaumsa gna npoekTos, rae pabota co CMU, MHMLNMPOBaHHbIE
6peHAOM nHonoBoAbl, NAapTHEPCTBA B Mmeana u apyrue PR-
WHCTPYMEHTbI CTANIN OCHOBHbIM CNOCOH6OM AOCTUXEHUS N3MEPUMOTO
pe3ynbTaTa Ansa npoaykTa/6peHaa.

BU3HEC-KPI (PR IMPACT): Mpogau, 4oNs pbiHKa, NpUBeYeHmne
WHBECTULMIA, CTOMMOCTb aKLUiA KOMMNaHuW. I3MeHeHUs B MOBeAeHUH,
3aKoHofaTeNbCTBe.

MAPKETWUHIOBBIE KPI (PR OUTCOMES): Awareness, JoBepue, nokasartenu
nosnbHoctyn (B AuHammke), NPS, poCcT NOMCKOBbIX 3aMpPOCOB, M3MEHEHMe
0611eCTBEHHOIO0 MHEHMA, PenyTaLUOoHHbIA UHAEKC.

TEXHUYECKWUE N MEAUA-KPI (PR OUTPUTS): NMy6naukaunm/ynommHaHms,
reach/OTS, Share of Voice (SOV), BOBNeUeHHOCTb, MeANAPENTUHIU, NHAEKC
LMTUPYEMOCTU, BUAMMOCTb N LIUTUPYEMOCTb 6peHaa B Al-reHepupyembix
otBeTax (HellpoBblgaue), 40N NO3UTUBHbLIX YNIOMUHAHMIA, MPOHUKHOBEHNE
KNoueBbIX coobleHuii/aTpubyTos (Key message penetration) n gp.

KopnopaTtuBHasa penytauunsa u
QHTUKPU3NCHbIN PR

HomuHauusa Ans KOMNaHUn, KOTopble C MOMOLLbI0 PR-MHCTPYyMEHTOB
1 KOMMYHUKALMOHHbBIX pelleHnin 3¢ heKTMBHO 3auTuny,
BOCCTAHOBUMU UMK CUCTEMHO YKPeNunu penytauuio 6peHta — B
KPM3KUCHOW cuTyauum (penyTaumoHHas ataka, HeraTUBHbI i
MHOMNOBOA, PerynaTopHoe AaBneHne) UK B pamkax nnaHoBom
paboTbl C LJOBEPUEM AYAUTOPUN.

BU3HEC-KPI (PR IMPACT): COXpaHeHne/BOCCTAaHOBNEHNE NPOAAXK UN JOMNK
PbIHKA, CKOPOCTb M KaueCcTBO BOCCTAaHOBNEHUA aosepua ayautopun (8
CPaBHEeHUN 40 1 NOCNe KPU3NCHOI cuTyaumm)

MAPKETWUHIOBBIE KPI (PR OUTCOMES): suHamuka BHT no/nocne, awareness,
penyTaunoHHbIN MHAEKC

TEXHUYECKME N MEAMA-KPI (PR OUTPUTS): CKOPOCTb peakLiuu, 0XBaT cpeau
3aTPOHYTOW KPU3UCOM ayaUTOPUU, A0/A NO3UTUBHbBIX/ HEWTPANbHbIX
YMOMUHAHWN

MpoaBuxeHne
rocyfapCTBeHHbIX NPOrpamm
N NHULUMaTMB

E+ Awards - MonoxeHune o npemuun 2027

HomuHaums Ans KOMMYHUKALWOHHbIX MPOEKTOB FoCyAapCTBEHHbIX
CTPYKTYP ¥ KOPNOPALWIA C rTOCYAAPCTBEHHBIM YUaCTUEM,
MPOABMTAIOLLMX MPOrPaMMbl, YCNYT HACENEHUIO UK
NHGPACTPYKTYPHbIE MHULUATUBDI.

BU3HEC-KPI (PR IMPACT): M3MepuUMblii OXBAT NPOrpamMmbl CPeAn LeneBoin
ayautopuu (uncno obpalieHunit, y4acTHUKOB, NONb30BaTeNen yCnyru — rae
NPUMEHNMO)

MAPKETWUHIOBBIE KPI (PR OUTCOMES): pOCT 3HaHUA N 0OCBEAOMNIEHHOCTH,
M3MEHEHNEe OTHOLWEHUS ayANTOpPUM K Mporpamme / MHULMATUBE, MOHUMaHKe
ee yCnoBuii/3HaueHns, FOTOBHOCTb BOCMO/Ib30BATbCS YCIYron
TEXHWYECKME U MEAWA-KPI (PR OUTPUTS): oxBaT, BOBNeUeHHOCTb, UGC,
AONS NO3UTUBHbIX/HEWTPANbHBIX YNOMUHAHMIA
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IMPACT

OBLLEKATEFOPUWHBIE KPI

E+ Impact oTmeuaeT KOMNaHMM, HEKOMMepUYecKue
1 06LL,eCTBEHHbIE OpPraHn3aLum, KoTopble
A06UBAIOTCSA 3HAYMMOTO U KQUECTBEHHOIO
nporpecca B peLeHUn counanbHbIX UNu
3KONOrnyeckmx npobnem NocpeacTsoM
MapKeTUHrOBbIX KOMMYHMKaLMI. Harpapa E+
Impact coctounT U3 AByx 0606Wa0LWMX
HOMMHALMI: «3aluUTa OKpYXaloLen cpeabl 1
ycTonumsoe passutme» n «061WecTBO U
YCTOWUYMBOE Pa3BUTME» U MOAHOMUHALMUNA BHYTPY
HUX.

KPI — Social Impact: flonrocpouHblie uenu.
BnusHue Ha nsmepumble 3Konornyeckne un
couunanbHble NokasaTenu. BnusHne Ha KauecTBo
XXU3HU, CUCTEMHbIE CTPYKTYPbl, BOBEUYEHHbIE B
co3aaHue unu peweHme npobnemol;
nosefeHyecKne mofenn n natrepHol. [lo3nTuBHoe
B/ISIHWE HA HeraTMBHble acnekTbl, BO3HMKaoLIne
B XOJe CBOEMN XO3ANCTBEHHON 1 ONEpPaLUOHHON
AeATeNbHOCTY, rae 6peHA ABNAETCA YaCTbio
pelweHusa npobaembl (Hanpumep, MCNONb30BaHMUE
MNacTUKOBOI YNAaKOBKM — BBOJ, YNAKOBKM U3
BTOPUYHOTO Cbipbs /| 100% nepepabaTbiBaeMOCTb
ynakoBKu). Co3aaHne 06LecTBeHHOT0 ABMKEHNS.
Mi3meHeHMe 3aKOHOAATENbCTBA. BbiClasA CTyMNeHb,
MOXET UMeTb HEMEeJNEHHbIN NN OTCPOYEHHbIN

E+ Awards - MonoxeHune o npemuun 2027

(nporHosupyembiin) achchekT. HaXoANTCA HA OLHOWN CTYMEHM
¢ busHec-KPI, ecTb nocunTaHHbIN 3P eKT OT JaHHON
KamnaHMK Ha (hMHaHCOBbIe NoKasaTenu 6peHaa /
pacnpepeneHue CpeCcTB HA PELUNUEHTOB — NosyyaTenei
nomowm / BONOHTEPOB / cTOpOHHMKOB (HKO).

KPI — Social Outcome: CpegHecpouHbie Lenu.
OcBeOMNEHHOCTb 0 Npo6nieme, U3meHeHne «knuwie» [
CYLWECTBYIOWMX YHEXAEHUIN U CTEPEOTMNOB, I3meHeHne
oTHOleHUs [/ nosefeHuns nogei (Hanpumep, Ha 6onee
3KOJSIOrMYHOE 1 [ UMW COLMASTBHO UHKTIO3UBHOE),
CTumynumpoBaHue Cnpoca Ha 3KONOrMYHbIe UMK COLMANBHO
OTBeTCTBEHHble ToBapbl / ycayru / 6peHabl. HaxoauTca Ha
ofiHOMW cTyneHun ¢ MapkeTuHrosbimu KPI.

KPI — Social Qutput: KpaTkocpouHbie Lenu.

3TO N3mepuMmble B KOIMYECTBEHHOM BblpaXKeHUU
NnoKasaTenn: KONMUYecTBo ayanTopum, y3HasLlen o
npo6neme; 0xBaTbl M BOBJIEUEHHOCTb ayANTOPUM B
KOMMYHMKaLMIO 06 3KONOrMUYECKON Unu CoumnanbHon
npo6neme, obpaTHas CBA3b, UCCNEJ0BAHME CBOEN
ueneson ayautopuun. HaxognTcsa Ha OJHOMN CTYMNEHM C
TexHuueckumum u meama-KPI.

busHec — KPI:

ROI, Mpogaxu, npnbbinb, gons poiHka (value, volume), 06bEéM
npusneyéHHbIx cpeacts (ana HKO), BiusHme Ha uHgyctpuio /
ceKkTop.

MapkeTuHrosbie KPI:

ROMI, 6peHa-KPI, nokasaTenu BOPOHKM 6peHaa, nokasartenu
KOHBepCcuu, ynydlleHmne nmnaxa 6peHaa.

TexHuyeckune u megua-KPI:

CPT, CPA, CPC, BoBne4eéHHOCTb, CTR, oxBaT, kKoHBepcus, SOV, SOS,
Earned media / PR Value / Free coverage/ Social buzz,
noKasaTenu ypoBHSA BMPANIbHOCTY KOHTEHTA U BOBNEUYEHHOCTHU
nonb3oBaTeneid, NOCTPOEHUE 3IMOLMOHANBHOMN CBA3M C
ayamTopuen.
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HoMuHauusa

OnucaHue

KPIs:

3awuTa okpyxatouien cpeabl

n yCTOI?ILWIBoe paszsuTtue

E+ Awards -

MonoxeHue o npemun 2027

Harpaxgaem MapKeTUHroBble KaMnaHWn, KOMMYHUKALUUOHHbIe
peweHunsa n nporpammbl 6peHgos u HKO, KoTopbie 3aMeTHO
n3meHuMnn nosegexmne ayautopum (B2B nnu B2C) B cTopoHy 6onee
3KONOrMYeckn yCTOMUMBOro 1 NOBANANN HA OCBEAOMNIEHHOCTb 06
IKonoruyecknx npobnemax. ina 6peHgos

Heo6xo04MMO MPOAEMOHCTPUPOBATb, KAK KOMMYHUKaLMKN 1
nporpammbl yBeMUYMAN CNPOC HA 6onee yCTONUUBbIE NPOAYKTbI,
ycnyru, mofenu nosBefAeHUs 1 0Kasanu nonoxntenbHoe BAusaHUE
Ha nokasartenu 6usHeca / UMUAX KomnaHuu. na HKO Heo6xoammo
NPOAEMOHCTPUPOBATh, KaK eNCTBUS OpraHn3auumn o6begnHunu
6onbloe KonuuecTeo nogen (BONOHTEPOB, NAPTHEPOB,
CTOPOHHWKOB) AN 60pb6bl C NOCNEACTBUAMM AEATENbHOCTY
yesioBeKa, a TaKXKe NOB/IUAMMN HA pelleHne 3K0ONornyecKux
npo6nem, AOCTUXKEHME LieNnell HEKOMMepUecKon opraHusaumm /
NMUaX.

KPI - SOCIAL IMPACT

KPI - SOCIAL OUTCOME

KPI - SOCIAL OUTPUT

KPI - BU3HEC / MAPKETWUHIOBbIE / BPEH] / HKO: BCe.
Ba)XxHO Ana 6peHAO0B: NPOEKT COOTBETCTBYET MUCCUN S4PY
6u3Heca 6peHga / nomoraet 6KU3Hecy pewaTb Ty Npo6nemy,
YacTblo NOSIBAEHUS KOTOPOMN OH MOXET IBAATbLCA. [poeKT
COOTBETCTBYET MuUcCcUK 6peHaa 1 yBa3aH co cTpaTernei
KOMMNaHUW.

BaxHo ang HKO: KonnuecTBo yuacTByoLnX /[ 06bEM
NPUBNIEUEHHDbIX CPEACTB, % AeHer, MOTPaYeHHbIX
HenocpeacTBEHHO HA KOHEUHbIW pe3ynbTarT.
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HoMuHauusa

OnucaHue

KPIs:

Konna6opauun

E+ Awards -

MonoxeHue o npemun 2027

B 3TOM HOMMHALMUN HAarpaXaalTca KamnaHum, HalefleHHble Ha
pelleHme counanbHbIX NN IKONOTMYECKNX Npobnem, UsmeHeHue
0CBELJOM/IEHHOCTM, OTHOLLIEHUA NIIOAEIN K NpobnemMam 1 Mx NoBeaeHns
B CTOPOHY 60/1ee OTBETCTBEHHOTO; yBeNnveHme cnpoca Ha 6onee
YCTOWYMBbIE NPOAYKTbI, yCAYrK, U T.4., U Peann30BaHHbIE B
Konnabopauumn aAByx n 60nee yuactHukoB: 6peHgos, HKO,
couuanbHbIX NpeanpuHUMaTenen, MHGNeHcepos 1 np. MapTHepcTBa
B AAHHbIX KAMMNAHUAX OMKHbI ABAATLCA MaBHbIM (hakTOpoM ycnexa
KaK B JOCTMXXKEHUUN BHELWHNX Lienew, Tak 1 Ans BbiNOMHEHUS
BHYTPEHHUX MapKETUHIOBbIX N 6usHec-KPls.

B 3TOM HOMMHALUKN BaXHO 060CHOBAaTb peneBaHTHOCTb Bbibopa
napTHépa n doopmaTta NapTHEPCTBA, a TaKXe nokasatb KPIs

N pe3ynbTaTbl ANA KaXA0Mo yYacTHUKA.

BU3HEC-KPI: ROI, PocT npogaxk u npubbinm, lona pbiHKa.

Ons HKO v cou. npeanpuHumMaTteneii: KONMYeCcTBO yYacTBYOLWMUX B Nporpamme, 06bEM
NMPUBNEUYEHHDBIX CPEACTB, % AeHEer, MOTPAYeHHbIX HENMOCPEeACTBEHHO Ha KOHEYHbIN
pe3ynbTat, nokasatenu 3 (eKTUBHOCTM NOTPAUEHHbIX CPEACTB Ha AOCTUXKEHME Lenu
(rROI)

MAPKETWUHIOBbIE KPI: 3HaHne 6peHaa (Brand Awareness), Moka3satenu npusneyeHus

n yaepxaHus knuentos Ana HKO n cou,. npegnpuHumaTenein: rotoBHocTb LIA
yuyacTBOBaThb B Nporpammax poHaa / NnpoekTax cou. npeanpuHumarenei

TEXHUYECKWE N MEAWA KPI: OxBat, BupanbHocTb, PR-value, JloanbHOCTb, [IpeanouteHne
(Favorability)

KPI - SOCIAL IMPACT: flonrocpoyuHble uenu. BnnsHme Ha nuamepumble 3Konornyeckmne

1 coumarsnbHblie nokasaTenu. BnuaHne Ha KauecTBO XU3HU, CUCTEMHbIE CTPYKTYPbl,
BOB/IEYEHHbIE B CO3AaHNe UMK pelieHne npobnembl; NoBeeHUECKNE MOLENN

1 natrepHbl. IO3UTUBHOE B/INAHME HA HEeraTUBHbIE aCNeKTbl, BO3HUKalLWMe B Xxoae
CBOEV X03ANCTBEHHOW 1 ONepaLnoOHHON feATeNbHOCTY, rae 6peHa ABNAETCS YacCTblo
pelieHns npobénembl (Hanpumep, UCNONb30BaHKE NNACTUKOBOMN YNAaKOBKN — BBOJ
YNaKoBKM 13 BTOPUUHOIO Cbipbsi / 100% nepepabaTbiBaeMoCTb yNnakoBKu). Co3gaHne
06LLeCTBEHHOTO ABWXEHNSA. I3MeHeHne 3aKOHOAATeNbCTBA. BbiCliasa cTyneHb, MOXeT
UMETb HeMe/IeHHbIN UK OTCPOUEHHbIN (MPorHo3upyemblii) 3 dexT.

KPI - SOCIAL OUTCOME: CpesHecpouHble uenu. OCBeaOMNEHHOCTb 0 npobneme,
N3meHeHMe «knuwe» [ CylecTBYIOLWNX Y6eXaeHUn U cTepeoTmnos, 3meHeHue
OTHoleHUsA [ noseaeHus nogei (Hanpumep, Ha 6onee 3KONOrMUHOE U [ UMK COLMANBHO
WHKN03UBHOE), CTUMYNIMPOBAHME CPOCA HA IKONTOTMUHbIE UMK COLMAMbHO
OTBETCTBEHHble ToBapbl / ycnyru / 6peHabl. HaxoguTcs Ha OAHOW CTyneHu ¢ busHec-KPI,
€CTb MOCYNTAHHbIN 3¢hheKT OT AaHHOM KaMmNaHUM Ha hMHAHCOBbIE NOKa3aTenu 6peHaa /
pacnpeaeneHne CpeicTs Ha peLunMeHToB — nonyJyatenei nomouy / BONOHTEPOB /
ctopoHHukos (HKO).

KPI - SOCIAL OUTPUT: KpaTKkocpouHble uefin. 3To U3mepumblie B KONMYECTBEHHOM
BbIpaXX€HUW MOoKa3aTenun: KONNMYeCcTBo ayauTopum, y3HaBeLwei o npobaeme; 0XBaTbl

1 BOBNIEUEHHOCTb ayaUTOPUIN B KOMMYHUKALNIO 06 IKONOFMUYECKON MM COLNANbHOM
npo6neme, o6paTHan CBA3b, NUCCNeLOBaHUE CBOEN LieNieBON ayauTopumn. Haxoantcs

Ha ofHOW cTyneHu ¢ TexHuueckumm, meana-KPI, a Takxe mapketTuHrosbimu KPI.
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HoMuHauusa

OnucaHue

KPIs:

—

awards

061L,ecTBO U ycTONUNBOE
passutue: bpenabl /
KomnaHuu

B 3TOW KaTeropmm oTMeYalTCs KOMMepUeckmne KoMNaHum,
6U3HEeCHl, AreHTCTBa U 6peHfbl, UbM MAPKETUHIOBbIE YCUNTNS 1
KOMMYHVKALWOHHbIE PEeLleHUsI CMOCOBCTBOBANM MO3UTUBHbBIM
M3MEeHeHNAM B 061LecTBe, MOBMSAIN HA PeLleHNe COLNANTBbHBIX
npo6nem, 3chheKTMBHO COUETAOT BU3HEC-LeNN C 06LWECTBEHHO
3HAUMMbIMM 33a4aMMN U YCNELWHO CUHXPOHMU3MPYIOT BCE 3TO

CO CBOeN 06lein cTpaTernein. BakHo nokasaTb pe3ynbTaTbl N0
M3MEepPUMOMY COLMANbHOMY BO3AENCTBIIO.

KPI - SOCIAL IMPACT

KPI - SOCIAL OUTCOME

KPI - SOCIAL OUTPUT

KPI - BU3HEC / MAPKETUHIOBBIE / BPEH / HKO: BCe.

Ba)KHO: NPOEKT COOTBETCTBYET MUCCUM Aapa 6u3Heca 6peHaa / nomoraeT
6u3Hecy pewatb Ty Npo6aemy, YacTbio CO3[aHNUA KOTOPOW OH MOXET ABAATHCS.

061L,ecTBO U ycTONUNBOE
pa3sutue: HKO

B aTon KaTeropmun otme4daroTca HeKommepyeckue un 061LeCcTBEHHbIE
opraHusaunmn, Yb MapKeTUHroBble ycunna N KOMMYyHNKaLUWOHHbIe
peweHusa Crnoco6CTBOBANY MNO3UTUBHbIM U3MEHEHUAM B

06L|J,€‘CTBe, noBNUANN Ha pelwleHne counanbHbIX np06neM,
OOCTUXXeHune Ll,ene|7| opraHusaunm n nMnax. Ba)kHO nokasaTb
pe3ynbTaTtbl N0 U3MEPUMOMY CcOUMNaNbHOMY BO3,E|,eI7ICTBI/IIO.

KPI - SOCIAL IMPACT
KPI - SOCIAL OUTCOME
KPI - SOCIAL OUTPUT

KPI - Bu3Hec: KonuuecTBo yuyacTByLUX B nporpamme, O6bEM NPUBNEUEHHDIX
CpeacTB, % AeHer, NoTPaYeHHbIX HEMNOCPeACTBEHHO Ha KOHEUYHbIN pe3ynbTar,
Noka3aTenun 3peKTUBHOCTM NOTPAUEHHbIX CPEACTB Ha AocTumxeHune uenm (ROI)
KPI MapkeTuHr: 3HaHue, mumxeBble noka3sartenun, BocnpuaTtme, FOTOBHOCTb

yyacTBOBaTb B Nporpammax oHzaa.

061L,ecTBO U ycTONUNBOE
pasBuTue / PaBeHCTBO
BO3MOXHOCTel (DE&I)

E+ Awards - MonoxeHune o npemuun 2027

JTa KaTeropus NPUMEeHAETCA K II06bIM KOMNAHUSAM, 6peHaam unu
HEKOMMEpPUYECKUM OpraHM3aLnam, Ub MapKETUHIOBbIE YCUNUS
Hanpas/eHbl HA YNYYLLIEHNE XU3HU YA3BUMbIX UMW YLLEMTEHHbIX
C TOYKM 3pEHNSA NMPaB M BO3MOXHOCTEW rpynn 1 coo6LLecTB
nogen. KamnaHnm moryT 6bITb HanpaBeHbl HA 60pbby C
AVNCKPMMUHaLMen nto6oro poga u no niob6oMy U3 Npu3HaKoB:
non, BO3pacT, MHble MeHTalbHble NN U3NUECKUE BO3MOXHOCTH,
KynbTypHasa Unn 3THUUYECKAsA NPUHAANEXHOCTb, CEKCyanbHas
opueHTaums u T4. KOMMyHMKaLua MOXeT 6biTb HaLeneHa Ha
NoBbilIeHNEe 0OCBELOMNEHHOCTM O HAPYLEHUN NMpaB, yCTPaHEHNe
cTepeoTnnos, 60pbby C KNUWe 1 npeapaccyakamu.

KPI - SOCIAL IMPACT: YcTpaHeHue [ ymeHbleHue nto6omn us opm

OVCKPUMUWHALMWN B OTHOLIEHMMN HEJONPeACTaBNEHHbIX TPYNN UM coobLuecTs,
MpakTuueckoe ynyylleHne KauecTBa XU3Hu ysa3sumbIx rpynn, icnonb3oBaHue
BbICOKO3(h(heKTVNBHbIX TEXHONOTUI ANA PACIIMPEHUS NMPAB U BO3MOXHOCTEN.

NpuseTcTBYeTCA: l0NroCpOuUHbIit 3¢ eKT KamnaHmm, MoTeHuman ans

AanbHenlux nameHeHui, CozfgaHue o6LECTBEHHOIo ABUXeHUS,
Konna6opauuu

KPI — SOCIAL OUTCOME: NoolpeHne yuacTusa nogei B pelieHum npobnembl

HepaBeHCTBa I'IyTéM BoBNne4vYeHUa NX B ANCKYPC, 06LLI,ECTBEHHyl0, counanbHyio,
3KOHOMWUYECKYIO UNMN NHYIO AeATeNNbHOCTb. ismeHeHue noBeaeHmsa oblecTsa B

CTOPOHY 60M1€e NHKMO3UBHOIO, YECTHOIO 1 CNpaBeasIMBoro.

KPI - SOCIAL OUTPUT: NMoBblweHNe 0CBEAOMIEHHOCT O Npo6neme
(npu3HaHue Knuuie, NpeapaccyaKoB), Mi3MeHeHMe OTHOLLIEHMSA
ntofen K CywwecTByLWeMy CTaTyC-KBO UMK YSI3BMMON rpynne.

KPI - BUSHEC / MAPKETUHIOBbIE / BPEHA / HKO: BCe.
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HoMuHauusa

OnucaHue

KPIs:

—

awards

OTBETCTBEHHbIE
PR-kamnaHumn

E+ Awards -

MonoxeHue o npemun 2027

B 3TOM HOMUHALMW HArpaXxaaTCA NPOEKTbI, B KOTOPbIX
KOMMepUECKMe N HEKOMMEPUECKMEe OpraHn3aLm Ncnonb3oBaniu
PR-MHCTPYMEHTbI A4NA NpUBNeYEeHMs BHUMAHUS 061ecTBa K
COLMASNIbHBIM 1 3KOMOTMUYECKUM Npobnemam 1 ero BOBMeUEHUs B
pelweHmne 3Tux npobnem. NMpoekTbl MOTYT MNOBbIWATbL NOHUMAHUE
npo6nembl, MEHATb OTHOLIEHWE N NOBEeAEHNE LeNeBblX ayauTopuin,
BOB/IEKaTb NI0AEN N OpraHU3aunmn B npakTuyeckme 4encTemsa u
CNoco6CcTBOBaTb YCTONUMBBIM U3MEHEHUSAM.

OueHunBatoTcss 060CHOBAHHOCTb PR-cTpaTernu, kauectso
KOMMYHMKALNOHHOIO peLleHuns, U3MepumMblie U3MeHeHUA
[AOKAa3aHHOCTb BKNajAa BbI6PAHHON KOMMYHUKALUMN B BOCTUFHYTbIN
pesynbTar.

Heob6xo4nmo 06bACHUTL MEXAHU3M NOJIyYeHNs 3asBEHHbIX
pe3ynbTaTos, AN 060CHOBAHMA NPUYNHHOW CBA3W HEAOCTATOUYHO
TONbKO AEMOHCTPALLUM yBENNYEHNS 0XBATOB. TaKKe BaXXHO yKasaTtb
LleneBble ayanTopuiy Bawe KOMMYHUKaLUK 1 Te rpynnbl
6naronosyyartenei, Ha pa6oTy c npo6nemamm KOTOPbIX
HanpaBs/eHa BaWa MHULMATUBA.

KPI - SOCIAL + PR IMPACT

N3meHeHMe KauecTBa XU3HU ONpefeNieHHbIX KaTeropuii nogen,
CUCTEMHbIX CTPYKTYP, NOBEAEHUYECKUX MOZeNnen U NaTTePHOB.
N3meHeHne noBefeHus apyrux 6usHecos. Co3gaHume yCTONUNBOro
coo6LecTBa Uy rpynnbl Niogen, HOBbIX 06LLECTBEHHbIX
WHCTUTYTOB. I3MeHeHne 3aKoHOoAaTeNbCTBA. Bbicwas cTyneHb,
MOXET UMEeTb HEMEJNEHHbI NN OTCPOYEHHbIN
(nporHosupyembiin) achchekr.

KPI = SOCIAL + PR OUTCOME

PocCT 3HaHMA 1 0CBefOMIEHHOCTY O npobneme. 3meHeHne
YCTONUUBBIX CTEPEOTUNOB, COLMASIbHBIX HOPM UMK Y6exaeHNN.
N3meHeHne oTHOWeHUA [/ noBefgeHuns nogei (Hanpumep, Ha
6ofee 3KONOrnyHoe v / UK CouuanbHO OTBETCTBEHHOR).
Awareness, 00/11 NO3UTUBHbIX YNOMUHAHWIA. BaXKHO
NPOAEMOHCTPUPOBATb, KAKOE KONMMYECTBO NpeacTaBuUTeNen
LeneBoOW ayauTopun NpUHANM cogepxaTenbHoe yyacTue B
peweHnn npobniembl, N Kak 370 6bIS1I0 peann3oBaHo.

KPI - SOCIAL + PR OUTPUT

OxBaTbl, BOBeyeHHoCTb, UGC. BaxxHO npoAeMOHCTpUpoBaThb
OXBAaT KOPPEKTHbIX LEeneBbIX ayauTOpuii, KAUeCTBO U
peneBaHTHOCTb Ny6AMKALNIA, KOTMYECTBO NEPEXOAO0B K NONE3HON
nHchopmauum (Npu Hanuuun).
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E+ AWARDS / OMUCAHWE HOMUHALIN

t — awards

HomuHauus onucaHue

KPIs:

Creative for Change = HomuHauus 0oTMeUYaeT MapKETUHIOBbIE KAMMAHUM,

E+ Awards -

HanpaBfieHHble HA AOCTMKEHNE 3HAYNMOIO Y KAUECTBEHHOIO
nporpecca B pelleHnmn CoUNanbHbIX NN IKOMOTUYECKNX
npo6nem, knueBoe BAMsaHME Ha 3D (PEeKTUBHOCTb KOTOPbIX
0Ka3aHO BbI6PAHHbIM KPEATUBHbIM peLleHneM Unu naeen.
Heo6xoaMmo 060CHOBaTb, KaK KPeaTUBHbIN MEXAHN3M
MOBAUSAN HA NOBbILIEHUE OCBEAOMIEHHOCTM O NpuHuMnax ESG,
¢hopmnpoBaHUIO OTBETCTBEHHOIO M OCO3HAHHOIO NOBEAEHUSA
ayantopuu.

MonoxeHue o npemun 2027

BU3HEC-KPI: MeTpuKu, KOTOpble Harnsi4HO MOKa3biBAIOT BAUSHNE KPEATUBHbIX pPelleHN
Ha 6u3Hec-pe3ynbTathbl (eCIN NPUMEHNUMO).

Ans HKO: konmuecTBo yuacTBYOLWMX B NpOrpamme, 06bEM NpUBNEUYEHHBIX CPEACTB,

% [eHer, NOTPAYeHHbIX HEMOCPEACTBEHHO Ha KOHEUHbIN pe3ynbTaT, MoKa3aTenu

3 (heKTUBHOCTM NOTPAUYEHHbIX CPEACTB Ha AocTuxeHmne uenu (ROI)

MAPKETUHIOBbBIE KPI: Awareness, Consideration, PR-3chheKT, UMUaXeBble METPUKM
Ona HKO: rotoBHoCTb LA yuacTBoBaTh B nporpammax oHaa

TEXHUYECKUE N MEAWA-KPI: Engagement, nokasaTtenu KOHBepCcuu, pesynbTaThbl
TecTMpoBaHUA KpeaTuBoB

KPI - SOCIAL IMPACT: lonrocpoyuHble Lenu. BnnsHne Ha uamepumble 3Konornyeckmne

W coumanbHble nokasaTtenun. BnusaHue Ha KauecTBO XU3HU, CUCTEMHbIE CTPYKTYPbI,
BOB/IEUEHHbIE B CO3aHNEe UKW peLieHne Npobnembl; NOBEAEHUYECKUE MOAENN U
naTrepHbl. IO3UTMBHOE BNUSIHME HA HEraTMBHbIE ACMeKTbl, BO3HMKAlOLWME B X0[e CBOE
X03AWCTBEHHOW 1 ONEepPaLMOHHON JeATEeNbHOCTM, FAe 6peHA ABMAETCA YaCTbo pelleHns
npo6nembl (HaNnpumep, UCNONb30BaHME NNACTUKOBOI YNAKOBKM — BBOA YNAKOBKM 13
BTOPWYHOTO Cbipbs / 100% nepepabaTbiBaeMoCTb yNakoBKu). Co3aaHne 06uecTBeHHOro
ABUXeHuA. I3meHeHne 3aKOHOAATENbCTBA.

BbiCLwas CTyneHb, MOXET UMeTb HEMeL/IeHHbI NN OTCPOUEHHbIN (MPOrHo3upyembii)
adexT.

KPI - SOCIAL OUTCOME: CpegHecpouHble uenun. OCBeaoMNeHHOCTb 0 npobneme,
N3meHeHMe «knuwe» [ CyWecTBYOLWUX YOEXAEHNN 1 CTEPeoTUNoB, 3MeHeHune
oTHoweHMA [/ noBeaeHns noaen (Hanpumep, Ha 6oee 3KONOrMUHOE U [ NN
COLMANbHO MHKNI03UBHOE), CTUMYNMPOBaHME CNPOCA HAa IKOMOTNYHbIE UK COLNANBHO
OTBETCTBEHHble ToBapbl / ycnyru / 6peHabl. Haxogutcs Ha OAHOW CTyneHu ¢ busHec-KPI,
€CTb MOCUMUTAHHbIN 3¢hheKT OT AAHHON KaMNaHNM Ha (PMHAHCOBbIE NoKa3aTenu 6peHaa
| pacnpegeneHune cpeacTB HA PeLMNUEHTOB — NoslyyaTenen NomMoLlLm [ BONOHTEPOB /
ctopoHHukos (HKO).

KPI - SOCIAL OUTPUT: KpaTkocpouHble Lefin. 3To u3amepumblie B KOIMYECTBEHHOM
BbIPA)XXEHUU MOKa3aTenun: KONMYeCcTBo ayanTopuu, y3Haswwen o npobneme; 0xeaTbl U
BOB/IEUEHHOCTb ayAUTOPMM B KOMMYHUKALMIO 06 3KOTIOMMYECKOW UMK COLMANnbHOM
npobneme, o6paTHas CBA3b, UCCNEL0BaHME CBOEN LieneBon ayantopuu. Haxoanrcs Ha
OfiHOW cTyneHu ¢ TexHuvecknmu, meaguna-KPI, a Takke mapkeTuHrosbimm KPI.
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E+ AWARDS / OMUCAHWE HOMUHALIN

¥ —

4 TECH

HoMuHauusa

OnucaHue

KPIs:

awards

Nlyuwee ncnonb3oBaHune
JAaHHbIX

Harpaga B 3TO/ HOMMHALUKN NPUCYKAAETCA KAMNAHUAM, KOTOpPble

NPOAEMOHCTPUPOBANM MHHOBALMOHHbIN NoAX0A K paboTe ¢

JaHHbIMK, YTO MO3BONMIO NO-HOBOMY B3INIAHYTb Ha JOHECeHUe

PeKNaMHOro coobLLeHus.

OTmMeuatoTCsa NPOEKTbI, rae yaanoch:

*  MHTErpupoBaTb AaHHble U3 Pa3HbIX MCTOYHUNKOB;

*  MCNONb30BaTb aHANUTUKY ANA NEePCOHANU3ALNN KNNEHTCKOro
onbiTa U AKTUBALMW HULLIEBbIX CETMEHTOB;

* npumeHuUTb data-driven noaxop Ana onTUMMU3aLum MeguamMmmKca,
KpeaTmBa MNN KOMMYHMKaLMI;

e [06UTbCA N3IMEPUMOro pocTa 3hHEKTUBHOCTU PEKTAMHbIX
cTpaTerun.

BU3HEC-KPI: Bce

MAPKETWHIOBbIE KPI: 6peHA-meTpuKku, umugxesble atpubyTbl, CTOMMOCTb
npusneuveHuns/yaepxaHus, U3ameHeHue nosegexus ayagutopumn/CJM, CPX,

CAC+CRC/(CPO) vs LTV, nnaH/dakt KPI

TEXHUYECKUE N MEINA-KPI: oxBaTbl/LLenesbie 0XBaTbl, CTOUMOCTb,
KOHBEpCMUA Ha BCeX 3Tanax BOPOHKMW, NOKasaTenu BOBNEUYEHHOCTH,
nnaH/gakrt KPI

Nyywee ynpasneHune
KNUEHTCKUM OMbITOM,
XWU3HEHHbIM LLUK/IOM 1
LLeHHOCTbIO K/TNeHTa C
MOMOLLbIO MPUMEHeHMA
TEeXHONorumn

E+ Awards - MonoxeHune o npemuun 2027

Harpaga oTMeuaeT NpoeKTbl, B KOTOPbLIX TEXHOMNOMUU W JAHHbIe
YAYULIUAN ONBIT KNNEHTA UM 3KOHOMUKY KNMEHTCKOW 6a3bl.
MpUHUMAIOTCA KENCbl B OAHOM 13 BYX PAKYpPCOB:

OMbIT KNINEHTA — TEXHONMOTUU CYLLECTBEHHO YNPOCTUN KITUEHTY
BbIMOMIHEHME 3HAUMMON 33a4UM HA OAHOM UM HECKONbKUX 3Tanax
B3aUMOEeNCcTBUs C 6peHaoMm;

XU3HEHHbIN LMK — TEXHONOrMM 06ecneunnv cCucTeMHoe
ynpaBneHne OTHOLWEHMAMN C KNMeHTOM (aKTuBaumMet, pasBuTmem,
yaepXKaHWeM 1 peakTuBaumen) yepes nepcoHann3npoBaHHble
LEeCTBUS U COMMacoOBaHHbIE KOMMYHUKALUN.

BU3HEC-KPI: npogaxu, Bblpyyka, TOBapoo60OpOT, YacTOTa MOKYMNOK
(nnaH/dakr), cpegHuin uek (anHammuka pocra)

MAPKETWHIOBbIE KPI: 6peHA-meTpuKku, umuaxesble atpubyTbl, CTOMMOCTb
npuBneueHunsa/yaepxaHus, UsmeHeHne noseaeHus ayautopuu/CJM, CPX, CSl,
NPS, LTV, noka3aTtefnb OTTOKa K/IMEHTOB, BEPOATHOCTb NOBTOPHOW NOKYMKMU,
ypoBeHb OTTOKa KnueHTos (CCR), rOTOBHOCTb PEKOMEHA0BATb NMPOAYKT UMK

yenyry
TEXHUYECKWE N MEONA-KPI: KOoHBepcua Ha BCex 3Tanax BOPOHKMU,

nokKasaTtenu BoB/1e4YeHHOCTU, CTOMMOCTb KOHBEpCVIVI/LI.EﬂEBOFO ﬂeVICTBVIFI
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t — awards

HoMuHauusa

OnucaHue

KPIs:

Nyuwee TexHonornyeckoe
NapTHEPCTBO UMK
Konna6opauus

Harpaga npucyxgaeTtcs 3a MPOeKTbl, B KOTOPbIX KOMMNaHUU
06beANHUIN YCUAUSA 1 TEXHONOTUKN NS peLeHns
MApPKETUHIOBbIX 3a4a4 Y NONYUYUIN B3AUMHYIO LLEHHOCTb.
Pe3ynbTaToM TaKoro NapTHEPCTBA MOXET CTaTb: 3aMyCK HOBOrO
Cnoco6a KOMMYHMKaLMK C ayanutTopuen, poct 3cheKTUBHOCTH
MApKEeTUHra, COKpalleHne onepaLmoHHbIX U3fepxekK, pa3sutue
TEXHONOrMn n GU3HeC-MoAeNM YY4aCTHUKOB. B 3asiBKe BaXXHO
nokasaTb: pefeBaHTHOCTb BbI6Opa NapTHEpPaA U hopmaTa
B3ammopgencTeus, knrouvesblie KPl n pesynbTaTbl A58 KAXKA0N
CTOPOHbI, @ TAaKXKe YHUKANbHYIO LEHHOCTb Konnabopauuy —
LOMONHNTENbHbIN 3(hhEKT, KOTOPOFO CTOPOHbI HE MONYUYUNK 6bl,

MPOCTO NapannenbHO UCNONb3yA CBOU pecypcCbl NO OTAENbHOCTNU.

BU3HEC-KPI: aTpubyTupoBaHHas Bbipyuka / MapXuHanbHocTb, Cost Savings, ROI
MAPKETWHIOBbIE KPI: npuopuTteT Ha nepcopmaHc-meTpukax CPC, CPA, CPL, CPO, CAC
(B AMHAMUKe, MUHUMANbHO A0/ nocne)

TEXHUYECKUE N MEAWA-KPI: oxBaTbl, CTOMMOCTb, KOHBEPCUA HA BCeX 3Tanax
BOPOHKMU, MOKa3aTenn BOB/IEYEHHOCTH

TexHonornyeckas
MHHOBALMA B
MapKeTUHIOBOM peLleHunn

E+ Awards - MonoxeHune o npemuun 2027

Harpaga oTmeuaeT KamnaHWu, B OCHOBE KOTOPbIX NEXUT HOBas
JNs pbIHKA UM KAaTeropmm TEXHONOTMS NN HOBOE COYeTaHue
TexHonorumn. Takas TeXHONOrMsA NO3BONMNNA NO-APYTrOMY JOHECTH
coobLLeHne UM co3aTb HOBbIN (hOpMaT B3aMMOAENCTBUA C
6peHgom: computer vision, AR/XR, ronocoBble uHtepdencsol,
CEHCOPHbIE U MPOCTPAHCTBEHHbIE PELLEeHNa U Ap.

MoaaBaTb MOXHO M MPOEKTbI, B KOTOPbIX TEXHONOT IO
nposepsanu B popmate nunota unu test&learn: runortesa
NOATBEpPANNACH, U Y PeLleHna eCcTb NoTeHunan ans
macwTabupoBaHms.

OueHnBaeTcs He (haKT NCNONb30BAHNSA TEXHONOTUM, A €€
HOBM3Ha M NOATBEPXAEHHbIN BKNaA B 3(h(heKTUBHOCTb
KamnaHuu.

BU3HEC-KPI: nto6bie

MAPKETWUHIOBbIE KPI: 6peHA-MeTpuKu, uMnaxesble atpubyTbl, CTOMMOCTb
npuBneyeHns/yaepxaHus, n3ameHeHme nosegexus ayautopun/CJM, CPX
TEXHUYECKUE N MEAWA-KPI: oxBaTbl, CTOMMOCTb, KOHBEPCUA Ha BCeX 3Tanax
BOPOHKMU, MOKa3aTenn BOB/IEYEHHOCTH
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HoMuHauusa

OnucaHue

KPIs:

awards

Nyylinin NpoeKT no
renmudmKaLmm

E+ Awards -

MonoxeHue o npemun 2027

Harpaga npucyxgaetcs KamnaHusam, KoTopble
Hanbonee 3(pHeKTUBHO NCMONb30BANN UTPOBbIE
MEeXaHUKM ANs AOCTUXKEHUSA MAPKETUHIOBbIX U 6MU3HeC-
uenein. B HOMMHaALMM MOXHO NPeACcTaBUTb NPOEKTHI,
rae UrpoBble MeXaHUKM NCNONb30BaANNCh KAk YacTb
nporpamm NosnbHOCTU, akTuBaumun, digital-kamnanuu,
MPUIOXEHNI NN CEPBUCOB.

Hanpumep: BHeaApeHMe UrPOBbIX CLLEHAPUEB B
KOMMYHWKaLMIO C KTMEeHTAMK; CO34aHNe CUCTEMDI
yenneHgKen 1 Harpag; ncnonb3oBaHue 6annoBs u
YPOBHEW ANst CTUMYNNPOBAHUSA aKTUBHOCTMK;
MHTerpauus urpoBbix HOPMaTOB B KNMEHTCKWIA NYTb;
MPOMO-UTPbl.

BU3HEC-KPI: npoaaxu, aTpnbyTpoBaHHas BbIpyUYKa / MapXXMHANbHOCTb,
TOBap0o060pOT, UacToTa NOKYNOK (nnaH/dakr), cpeaHni yek, ROI
MAPKETWUHIOBbIE KPI: 6peHA-MeTpUKW, MnaxeBble aTpubyTbl, CTOMMOCTb
npueneuveHnsa/yaepxaHusa, usmeHeHne nosegeHnsa ayautopuu/CJM, CPX, CSI,
NPS, LTV, ARPU/ARPPU, nokasaTefib OTTOKa K/INEHTOB, BEPOATHOCTb
NMOBTOPHOMW NOKYMNKW, KOHBEPCKS U3 UTPbI B LEe/IeBOE AeCTBUE, KONUYECTBO
YUaCTHUKOB uUrpbl/akTusaumu (oxsar)

TEXHUYECKUE N MEOWNA-KPI: oxBaTbl, CTOMMOCTb, KOHBEPCUA HA BCEX 3Tanax
BOPOHKM, NOKa3aTem BOB/IEUEHHOCTU, CTOMMOCTb KOHBepCUi/LLeneBoro
Aencteus, nnaH/dakT KPI, KonuuecTBo 3aBepLUEHHbIX
uenneHmKen/NpongeHHbIX ypoBHEN
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R awards

4 NCNOJIb3OBAHUE U B MAPKETUHTE

HoMuHauusa

OnucaHue

KPIs:

NN-TEXHONOMMN U KOHTEHT

OTmeuaroTCs NPOEKTbl, B KOTOPbIX KOMMAaHMA BbiCTpoMna Ha 6ase UU
npouecc Npou3BOACTBA N pa3MelleHns KpeaTtnea U KOHTEHTa. 3TO
MOXeT 6bITb CO6CTBEHHAA pa3paboTKa MM CBA3KA FOTOBbIX
pelleHuid, BCTPOEHHAas B paboTy MapKeTuHra: ot 6pucha u reHepauuu
[0 NPOBEPKM KayecTBa, agantaumm noj KaHanbl n nybénukaunu.
OueHunBaeTcs He hakT ucnonb3osaHua UN, a namepumbin 6usHec-
pe3ynbTaTt, KOTOPOro OH NO3BOMNA AOCTUYb, MO CPABHEHUIO C
conocTtaBumbIM peweHnem 6e3 UN.

BU3HEC-KPI: aTpn6yTMpoBaHHAs BbIpyUyKa, MapXUHANbHOCTb, Cost Savings
MAPKETWHIOBbIE KPI: 6peHa-meTpuKku, umuaxesble atpubyTbl, CTOMMOCTb
npusneuveHuns/yaepxaHus, U3ameHeHue nosegexus ayagutopumn/CJM, CPX,
CAC+CRC/(CPO) vs LTV, nnaH/dakt KPI

TEXHUYECKUE N MEAWA-KPI: oxBaTbl, CTOMMOCTb, KOHBEPCUA Ha BCEX 3Tanax
BOPOHKM, NOKAa3aTeNnm BOBIEUEHHOCTU, YHUKANbHOCTb TEXHONOTMK | nmoaxona
K ee npuMeHeHnto, MeTPUKN NCNONb30BaHNA TEXHONOMMYECKOro
npoaykTa/cepsuca (DAU/MAU/Kon-Bo onepaunin/ynpaensembiin 6104XeT),
C/TIOXHOCTb peanu3auumv, CoKkpalLeHme Tpyao3aTpaT/BpeMeHHbIX 3aTpar,
BOCNPOM3BOAMMOCTb 1 BOSMOXHOCTb MacluTabupoBaHus

NN n aBTomaTnsaumsa

E+ Awards - MonoxeHune o npemuun 2027

OTmeuatoTcs Kencobl, rae U ncnonb3yeTcs Ans aBToMaTu3anmm
NPoLEeCcCOB B MAPKETUHIOBbIX 1 KOMMYHWKALMOHHbIX KAMMNAHUAX - B
meauaniaHMpPoOBaHUN, pa3sMeLLeHnn, aHaInTUKe, ONTUMnU3aLnu,
CRM/CVM 1 KnneHTCKOM cepBuce. Tak)ke paccMaTpMBaIOTCS KENCbI
pasBUTMA LMTUPYeMOCTU 6peHaos LLM cuctemamu (GEO / AEO) u
ncnonb3oBaHus Al areHTOB B MapKeTuHre. B pokyce He
NPON3BOACTBO KOHTEHTA, @ aBTOHOMHOCTb U MacwTab NpuHUMaemMblx
peleHni.

BU3HEC-KPI: ROAS/3thdekTnBHOCTb Meamna, Cost Savings, pocT LTV/retention
MAPKETUHIOBBIE KPI: gons nepCcoHanu3nupoBaHHbIX pelleHnid, CoKpaLleHme
LMK peaKuun, KOHBEPCUs Ha BCeX 3Tanax BOPOHKU

TEXHUYECKWUE N MEAWA-KPI: fona onepauui 6e3 yuacTus yenoBeka, 06beEM
o6pabaTbiBaemblx cueHapues (DAU/MAU/Kon-Bo onepaumnii/ynpasnsemblii
610[1XKeT), CNOXHOCTb peannsauum

CTommocTb peweHus (TCO): ®OT Ha NoAAEPKKY U UCNpaBfieHUe OWNBOK,
CTOMMOCTb NMLeH3uin/APl, cpaBHeHME C PyYHbIM/TPAAULNOHHBIM NOAXOAOM
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i awards

4 NCNOJIb3OBAHUE U B MAPKETUHTE

HoMuHauusa

OnucaHue

KPIs:

TpaHcopmaLus MapKeTHHra

c ucnonb3oBaHnem N n
TeXHONorum

E+ Awards -

MonoxeHue o npemun 2027

JTa Harpaaa otmeyaeT KOMNaHWUW, KOTOPbIM yAanoCb NpoBecCTun
MacluTabHble M3MEHEHUA B NPOLLECCaX 3a CYET BHeapeHus UU nnu
apyrunx TeXHOMOrMi. BO3MOXHO 1CNOMb30BaHNE KaK rOTOBbIX
TeXHONOTrnyecKunx peUJEHI/II7I N X MUKCa, TaK U COBCTBEHHbIX
YHUKanbHbIX pa3paboTok.

BW3HEC-KPI: Bce + aTpubyTpoBaHHas BblpyykKa, MapXXMHanNbHOCTb, Cost
Savings

MAPKETWHIOBbIE KPI: 6peHa-meTpuKku, umuaxesble atpubyTbl, CTOMMOCTb
npuBneuveHuns/yaepXaHus KNneHTa, uameHeHne noseaeHns ayautopun/CjM
TEXHUYECKUE N MEAWNA-KPI: KOHBepcua Ha BCex 3Tanax BOPOHKMU,
YHUKANbHOCTb TEXHONOTMU |/ NOAXOAA K €€ NPUMEHEHUIO U AP. PefieBAHTHbIe
nokasarenu
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E+ AWARDS / CMELIMAbHDBIE HATPADI

4 CMEUWANbHbIE HATPAObI

RISING STARS

Rising Stars - cneumanbHas Harpaga ans
MPOEKTOB Tex 6PeHA0B, KOTOpbie BNepBble
NMPUHUMALOT yyacTre B KOHKypce E+ Awards.

Takum o6pa30M Mbl XOTUM NOOLWPUTb
KOMMNAaHUN N KOMaHAbl 3@ NX OTKPbITOCTb
K ANanory Ha temy MapKeTVIHrOBOI;I
3qu)eKTI/IBHOCTI/I N TOTOBHOCTb Ae/NNTbCA
CBOMMMU NpoeKTamMun C VIH,D,yCTpI/IEI;I.

CneumanbHasa Harpaga NpucyxgaeTcs

B paMKax 4OMOIHUTENbHOIO payHAaa
cypencrsa. Paspabotunkm Ton-10 3aABOK

OT 6peHJ0B-NePBONPOX0OALEB,

HabpaBLWNx HanbosbLiee KoNMYecTso 6annos
B 1Type, MPUIrNawWwanTCca Ha OUYHYIO 3aLLUTY
CBOMX NPOEKTOB. 3alnTa NPOXOAUT

B chopmarte npe3eHTaLnm n ceccum BONpPoCoB
OT OMbITHbIX CYAEN KOHKypCa.

E+ Awards - MonoxeHue o npemuun 2027

[Anda Toro, uto6bl CTaTb NPETEHAEHTOM HA
Harpagay Rising Stars, Hy)Ho:

* NOAaTb 3as1BKY B OAHY U3 HOMUHALMN

E+ Awards 2027

* OTMETUTb B 3asiBKe, UTO 6peHa NnpuHUMaeT
yyacTue B KOHKypCe BnepBbie

Bo Bpems 3aWuTbl Cyby TaKXKe OLeHUBAKT
Kencbl N0 KpUTEPUSAM:

* CMefioCTb Vs o6cToaTenbcTea/
aMbULMO3HOCTb

* pe3ynbTaT KaK rnaBHbli hOoKyC

* NOTEHLMaN CUCTEMHOrO 3(h(PEKTUBHOIO
MapKeTuHra

OrnaweHue naypeaTtos v HarpaxgeHue
no6eautenen |, Il n lll cteneHn
npoxoaut Ha LlepeMoHuu HarpaxgeHus
E+ Awards.

—

awards
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CMNEUWNATIbHDBIE HATPAODbI

RISING STARS IMPACT

Rising Stars Impact — cneunanbHasa Harpaga ans
npoekToB Tex 6peHaos n HKO, koTopble BnepBeble
NpUHMMALOT yyacTme B KaTteropuu Impact npemun
E+ Awards.

C NOMOLLbIO AAHHOW Harpagbl Mbl XOTUM AaTb
CTMMY/ KOMMAHUAM 1 HEKOMMEPYECKUM
OopraHusauusm akTuBHee paboTaTb CO
CNOXHbBIMU COLMANBHBIMU 1 3KONOTMYECKUMU
TEMaMM 1 rpomye 3asBMSATb O CBOUX MPOEKTaX.
CrneuuanbHas Harpaga npucyxgaeTcs B pamkax
JOMONMHUTENBHOMO payHAaa CyAencTsa.

Paspa6oTumkm 3aaB0oK oT 6peHaoB / HKO-
nepBoONpOXoALEeB, HA6paBLWNX Hanbonbllee
KonuuecTso 6annos B 1Type, npurnawanTcs
Ha OYHYI0 3aLMTYy CBOUX NPOeKTOB. iTorosoe
KONMYECTBO YYACTHUKOB AAHHOM 3aLLMUTbI
onpepensieTcs Ha OCHOBe 06 MX pe3ynbTaToB
1Typa kaTeropum Impact npemun E+ Awards
2027.

E+ Awards - MonoxeHue o npemuun 2027

3awmTa npoxoauT B cbopmaTe npeseHTaunm n ceccun

BOMNPOCOB OT ONbITHbIX Cy,El,EI7I KaTeropumu Impact KOHKYpCa

E+ Awards.

[ins Toro, uTo6bl CTaTb NPETEHAEHTOM Ha Harpagy Rising
Stars Impact, Hy»XHO:

* nNoAaTb 3aABKY B OAAHY 13 HOMVIHaLI,VII;I KaTeropuu Impact

npemumn E+ Awards 2027
+ OTMETUTb B 3aABKe, uTo Ball 6peHa / Bawe HKO
NPUHMMAET yyacTue B Kateropuu Impact snepsbie

Bo Bpems 3awuThl Cyiby TaKXKe OLLeHUBAIOT KeUChbl no
Kputepusm:

* TOTOBHOCTb K CUCTEMHOW paboTe ¢ 3aTparnBaemoi
couManbHol / 3Konornyeckon npo6emoi

* BNMSIHME OT paboThbl C COLMANBHO [ 3KONOTMYECKN
3HAUMMOWN NPo6nemMon Ha 6U3HeC N BpeHa-MeTPUKN
(ans 6peHAOB) UNKN BNUAHME HA 06bEM MPUBNEUEHHbIX
AeHexHbIx cpeacts (ans HKO)

OrnaweHue naypeatoB M HarpaxaeHue nobeauTenen
I, 11 nlll cTeneHn npoxoAMUT Ha LilepemoHun
HarpaxpaeHus E+

Awards.

—

awards

39



