.

>

~“HOMUHALWNWX
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JIET OODPOEKTUBHOIO
MAPRETWUHIA B POCCUI




WHAYCTPUANbHbIE HOMWUHALINIA:

AnKoronbHble HAaNUTKK

baHKu. DuUHaHCbl. CTpaxoBaHue
be3ankKorosbHbie HANUTKW

[eMMuUHr n Knbepcnopt
[oCcyAapCTBEHHbIe OpraHn3auum un
Nporpammbl

[OCTUHNLbI. PecTOpaHbl. KenTepuHr
3a60Ta 0 XXNBOTHbIX

KnnHnkun. MegnumHckmne ycnyriu
KpacoTa. KocmeTurka n napgromepus
Jlornctnka. Takcu n Kypbepckue ycnyru
MapkeTnnencol. ToBapbl

MapkeTnnencobl n arperatopol. Ycnyru
MeponpuaTtus

Mopa. Ctnnb. Opgexpa. YKkpalweHus
HeaBumXumocTtb. CTPOUTENbCTBO
HenpoaoBONbCTBEHHbIE TOBAPbI

HKO. bnarotBopuTtenbHble opraHu3aumnm
O6pa3oBaHue

[TpoayKTbl NUTAHUA

[TPOMbILLTIE@HHOCTb

PO3HWYHAA TOProend

CMW. MpownssoanTenn n pacnpocTpaHuTenu
KOHTEeHTa

TpaHCNoOpTHbIe cpeacTBa N conyTcTeyowme
TOBapbl

TenekoOMMyHUKauuun. NHTepHet

ToBapbl Ansa goma (mebenb, MHTEpPbEP)
ToBapbl 1 yCnyru ons aeteun

Typusm. lNyTewecrsud

Ycnyrn gna 6mn3sHeca
dapmaueBTnyecKne npenaparbl
dNEeKTPOHUKA 1 6bITOBass TEXHUKA

IT n MporpammHoe obecneyeHune

CNEUNANDBHbLIE HOMUHALUN:

bu3Hec-BbI3OBbLI:

AHTUKPU3NCHbIN MAPKETUHT
AHTUKPU3NCHbIN PebPEHANHT

bpeHa 6e3 6peHaa

bpeHa 6e3 6104XeTa

Nasua npoTtue Mlonnada

3anycKk HOBOIo NPOAYKTA UNWN YCIyrin

KaMnaHum ¢ KpaTKOCPOUHbIM 3(hheKTom

KopnopaTtneHasa penyTtauus
PebpeHanHr

YCTONUMBbLIN yCcnex

Brand Experience

PO3HWYHbIE NHBECTOPbI
bpeHAnpoBaHHaA NpoAyKUUa U mepy

Konna6opauum:
Konna6bopauusa 6peHaos

Konna6opauusa c cenebputn nnm
NHNeHcepamu

CnoHCOpPCTBO

CNOPTUBHbIN MAPKETUHT

Mepgua:

bpeHANPOBAHHbIN KOHTEHT

KamnaHuy ¢ O4HMM KaHanoM KOMMYHUKaL MK
MeavanHHOBaUMA U Megnanges
[apTHEPCTBA C MeAunaKaHanamum u
nnowagKamm

Performance Marketing

SMM

CUTyaTBHbIN MAPKETUHT:
Peakuus Ha cobbiTve nnun nHdonoson
Ce30HHbIN MAPKETUHT

CneuuanbHble ayauTopumn:
[eTCKUN MapKeTUHr
MOnoaeXHbI MAPKETUHT
3penbin BO3pacT
[Tfporpammbl NOANbHOCTU
Community marketing
Corporate HR Brand

awards




ToproBbii MAPKETUHT:

MynbTU- UIN OMHUKAHANbHbIN TOProBbIN
MApKETUHT AN puTennepos

MynbTU- UIN OMHUKAHANbHbIN TOProBbIN
MapKeTUHT ANnsa npoussoguTenen
CobCcTBEHHAA TOProBas Mapka

TOProBbiN MAPKETUHI OHNAWNH N e-commerce
ToproBbli MapKeTUHT o namnH

JBONOLUNA KaTeropumn/nonku

Impact:

O611,ecTBO 1 ycTOWUYNBOE pa3BuTue. bpenabl /
KomnaHuu

O6uecTBo 1 yctonumnoe passutne. HKO
O611ecTBO 1 ycToONYnBOE passutue /
PaBeHCTBO Bo3MOXHOcCTen (DE&I)

3aluTa OKpy)XarlLlien cpeabl U yCTONnYnBoe
pa3Butue: bpeHabl / KomnaHnuu

3aluTa OKpy)XarlLlien cpeabl U yCTONnYnBoe
passutume: HKO

3aluTa OKpy)XarlLlien cpeabl U yCTONnYnBoe
pa3Butue/ Climate Action Marketing

Tech:

Nlyyliee MCnonb3oBaHNe TEXHONOMMK
Jlyuwee ncnonb3oBaHme faHHbIX
Jlyuywee ncnonb3oBaHme JaHHbIX K

TEeXHOMOrnm ANA NPoAYKTUBHOCTU

CucTemMHaa TpaHchopMauua MapKeTUHra

C MOMOLLbIO TeXHOoNnorum (napTHepckas
HOMWHAUMA)

Nlyywas TpaHcopMaLma KNMEHTCKOro onbiTa
Nlyylee TeXHONOrMyeckoe NapTHepPCTBO €O
cTapTanom




HOMWHALUUN

e

[Tooasa 3aABKU B
HEeCKOJIbKO HOMMUHaUUN

Bbl MO)XeTe noAaTb O4HY U TY XXe KaMNaHUIo
MAKCUMYM B 4 HOMUHAUWUW, afaanTUpya 3aABKY
oA, KaXayt N3 HOMMUHALMK, NPX 3TOM TONTbKO
1 U3 HUX MOXET 6bITb HAYCTPManbHOW
HOMUHauUuen. UToro ogHa KamnaHua MoOXXeT
noaaTbcs B 4 cneynanbHblX HOMUHaunu WU
B 1UHAYCTPUANDbHYIO U 3 CneunanbHbIX.

=

[MonoxeHune o npemun E+ Awards 2025



MHAYCTPUANDbHbIE HOMUHALN

HomuHauuna

OnucaHue

ANKOro/ibHble HAMUTKN

ANKOronbHble 1 cnaboankoronbHbie HaNnUTKK (BKNouas 6e3ankoronbHoe N1Bo)

baHKN. OUHAHCDI.
CTpaxoBaHue

baHKu, CTpaxXoBbleé KOMMaHNK, npeaocraBndrowmne CO6CTBEHHblE ycenyru

be3ankKoronbHbie HANUTKNA

JHepreTukn, kode, Yan, MONOKO N €ro 3ameHNTeNn, ra3anpoBaHHaa 1 ob6bluHas Boja U Npou.

[eMMUHr n Knbepcnopt

Bce dhopmbl KMbepcnopTta, 0ANHOUHbIX U MHOTOMOMb30BATE/IbCKMX BUALOUTP, BK/TIOUAs
BUPTYa/IbHYIO peanbHOCTb, apKadbl, KOHCONbHbIE, MOBUNbHbIE, OHNANH- U KOMIMbIOTEPHbIE UTPbI

[ocyaapCTBEHHble opraHn3auum u
nporpammbil

KaMnaHum rocyaapCcTBEHHbIX U MyHULMNANbHbIX OpraHoB P®D, no pekname coumanbHbIX
nporpamm, yciyr HaceneHmo U CO6CTBEHHbIX CEPBUCOB

[fOCTUHMUbI. PecTOpaHbl. KentepuHr

[ocTMHMUbI. PecTopaHbl. Kadye. TOukn 06WeCTBEHHOIO NUTaHUA. KEMTEPpUHIOBbIe YCyrK

3a60Ta 0 XXUBOTHbIX

MMnTaHne, NTPYLLKK, BETEPUHAPHbIE YCNYTK, OTeNN ANS XUBOTHbIX, 0byueHne, pa3BeaeHune

KnuHukn. MegmnumHcKue ycnyru

YacTHble n rocyaapcrBeHHble MeANUNHCKNE LEHTPbI, KOCMETO/TOrMYyeCKmne KnMHMKN,
MeaNLUNHCKaA TeEXHWKa, MeTOoAbl I'IpOCbVIl'IaKTVIKI/I, ANArHOCTUKN, neyeHna m pea6|/|n|/|Tau,|/||/|,
MeanunHCKne ycnyru

KpacoTa. KocmeTuka u napgromepus

KocmeTunka n napgromepus

Jlornctuka. Takcu u Kypbepckue ycnyru

JlorncTuyeckne KomnaHuu, CnyXobl TaKCK, KapLUepUHra 1 CepBUChI MepeaBuXeHUs, Kypbepckune
ycnyru

Mapketnnencol. ToBapbl

LlncbpoBble TOprosble NNowanku, npogamowme usnyeckme nnm undposble ToBapbl 6U3HeCY U
KOHeuHoMmy notpebutento no 1P n/unu 3P mogenam




HomuHauusa

OnucaHue

MapkeTnnencol n arperatopsbl. Ycnyru

LlncppoBble TOprosbie NowWanku, npogamwme uanyeckme nnm Lngposblie ycnyrm 6usHecy u
KoHeuHoMy noTpebuTtento (B2C, B2B, C2C). Knaccudanabl, arperatopbl ycayr

MeponpuaTtus

decTtnBanu, KOHUEPTbI, KKNHOTEATPbI, TeEATPbl, APMAPKMN, My3eU, BbICTABKW, CNTOPTUBHbIE COObLITUSA

Mopa. Ctnnb. Opgexpga. YkpalweHus

Onexpaa, 06yBb, YKpalleHus, akceccyapbl 1 Npou.

HeasmxnmocTtb. CTpOUTENbCTBO

KommepquKaﬂ N Xnnagd HeaABNXMMOCTDb,
cTpounTesnibCTBoO, AeBenonMeHT, NPOoAYKTbl U YCNYyrn, CcBA3aHHblIe C HeABMWXMNMOCTbIO

HenpoaoBOoNnbCTBEHHbIe TOBApPbI

BbiTOBas XMMWSA, MOKOLLME CPeACTBA, NPpeAMeTbl MMUHOW rurneHbl (3y6Hblie NacTbl, WeETKHK,
WaMNyHU, KOHAULNOHEPbI, A4e3040PaHTbl, TAMMOHbI, CandeTKn 1 TyanetHas bymara)

HKO. bnarotBopuTtenbHble opraHu3aumnm

bnarotBopuTenbHOCTb, COLUMANbHbIE NpOrpamMmmbl, akLUK, counanbHble NPOEKTbl, colunanbHas
peknama, KamnaHuu HKO

O6pa3oBaHue

O6pa3oBaTefnbHble NMPorpammbl U Kypcbl, o6pa3oBaTefibHble 3aBefeHNs, MPOrpaMmMbl pa3BuTuns,
pa3BUBAlOLINE LEHTPbI

[TpoAYKTbl NUTAHUSA

MpoayKTbl NUTaHuA, cneuuun, nonydabpukatbl, MPOAYKTbl U YCIYrn, HANpaBneHHble Ha
noaaepxxaHue akTMBHOCTW, NPAaBUNbHOMO NUTAHNA U 340POBOr0 06pasa XNU3HN

[TPOMDbILINEHHOCTb

[poMmblLEeHHbIE MHAYCTPUN: CbipbEBbIE N 06pabaTbiBalOLW e, MALLNHOCTPOEHUE, CENbCKOE
X03AUCTBO U Npou.

PO3HMYHaA TOProens

Toprosble NNOLWaAKKY, Nnpoaatowme ToBapbl 6usHecy 1 KoHeuHomy notpebutento (B2C, B2B, C2C).
[peactaBnAT CO60M MHAMBUAYANbHbIE MAara3nuHbl UK TOproeblie ceTn. 06a3aTenbHOE yCNoBUeE
y4yacTua B HOMUHALNK — Hanmume oppnanH TOUEK Npoaax




HomuHauusa

OnucaHue

CMW. MpownssoanTenn n pacnpocTpaHuTenu
KOHTEeHTa

TB, 3neKTpoHHbIe 1 neyaTHble CMU, onepaTopbl HAPYXHOW peKnambl, COLNANbHbIE CETH,
pPagnoCTaHUNK, TeaTpbl U KNHOTEATPbI

TpaHCNOPTHbIe CpeAcTBa U CONYTCTBYOLLNE
TOBapbI

TpaHcnopT (nerkosble 1 rpy30Bble aBTO, MOTOLMK/Ibl, BeOCUMeAbl, CAMOKaTbl, Apyrue Buabl
TpaHcnopTa). ConyTcTyloLWwMe ToBapbl (LLNHbI, Macna, roptoyee, akceccyapbi

TenekoOMMyHuMkKauuun. NHTepHet

Mo6unbHble onepaTopbl, TENEKOMMYHUKaLIMKN, UHTEPHET NpoBanaepbl, KabenbHoe/cnyTHUKOBOE
TeneBugeHmne

ToBapbl Ansa goma (mebenb, MHTEpPbEP)

Me6enb, npeameTbl MHTEpbepa (cBeT, TeKCTUNb, NOCYAa, akceccyapbil)

ToBapbl U yCnyru ans aeteun

JleTckoe NnuTaHne, KoCMeTunKa u cpeactBa rmrmeHbl, ogexnaa, UrpywKkn

Typusm. lNyTtewecTeus

ABunanepeBO3YnKu, OTeNnbepbl, TYPUCTUUECKNE YCNYTY, CePBMCbI N0 GPOHNPOBAHUIO, PeKama
TYPUCTUUYECKMX HANpaBneHUn

Ycnyrn gna 6usHeca

[MpodheccnoHanbHble KOHCANTUHIOBbIE YCAYIN BO BCeX chepax 6Gu3sHeca

dapmavueBTuyeckne npenaparbl.

(PapmavueBTNUECKNE U NEeKAPCTBEHHbIe Npenaparbl, MeANKaMeHTbl, BK/OUasa BUTaMUHbI, BALbl

JDNEeKTPOHMKA 1 6bITOBaA TEXHUKA

Ayano n Buaeo, 6bIToBas TEXHUKA, KOMMbIOTEPbl, CMAPTAIOHbI U APYras TEXHUKA, INEKTPOHHbIE
npucnoco6bneHnsa onsa uTHeca

IT n NMporpammHoe obecrneueHune

NH(OopMaLNOHHbIE TEXHONOMMI, TEXHONMOTUYECKNE PeLleHUsl, NPOrpaMMHble NPOAYKTbI




BU3HEC-BbI30Bbl U AHTUKPU3UCHDIN

MAPKETUHI

HomuHauuna

OnucaHue

KPIs:

AHTUKPU3UCHBIN MAPKETUHT

B 3TON KaTeropuu HarpaxxgatT KOMNaHuUK, KoTopble
3)(PeKTUBHO OTpearnpoBanm Ha OrpaHNYEHns, U3MEHEHNE
BHELWHUNX 06CTOATENBCTB UNWN 3aKOHOAATEeNbCTBA. CMOrnu
yCMewHOo NPOBECTU KOMMYHUKALMIO C KNUEHTOM [

noApsAAYMKOM NO NOBOAY MMNOPTO3aMelleHns [ noKanu3laumnm

npon3soacCTBa, BOCCTAHOB/IEHUNA LUENOYEK NMOCTABKA /
BOCCTaHOB/TEHNA CepBUCA NN MPOAYKTA

BU3HEC-KPI: PocT npofa. BakHO: cpaBHEeHUe pocTa B pe3y/ibTaTe KaMMnaHuu
C POCTOM B KaTeropuu B 3ToT nepuopj,

MAPKETWUHIOBbIE KPl: OCHOBHble noka3aTenu 340p0Bbs 6peHaa, AMHaMUKa
BOCNPMATUA bpeHaa ayantopuen

TEXHUYECKUE N MEOUNA-KPI: Mepuoa npoBeaeHuns (Ans Xopu KpaHe BaXHO
MOHATb CPOK peannsauynm n ycnetb NPoOBeCcTN KaMnaHU C MaKCMManbHO
NPaBUNbHbIA MEPUo MOXET 6bITb 6OMbLWINM NAKOCOM 1A OLEHKWN), CKOPOCTb
peakuuu, obLecTBeHHasa peakunusa, LOCTUTHYTasA B pe3ynbTaTe OTKNNKA,
n3mepsieMas B 3KBMBaNeHTe meanablogxkeTa

AHTUKPU3UCHbIN
pebpeHanHr

B 3TON KaTeropuu HarpaxaatT KOMNaHUK, KOTopble YCNewHo
MPOBENMN BbIHYXAEHHbIN Nepe3anyCck NPoAYKTa noj HOBbIM
6peHAOM B CBA3M C yXo40M rnobanbHOro 6peHaa npu
ocTarowencs nHpacTpyktype. KamnaHusa MmoXeT noAaBaTbCA
TONbKO B OAHY U3 ABYX HOMUHALMUWU: AHTUKPU3UCHDBIN
pebpeHAVHr n Pe6peHauHr.

BU3HEC-KPI: PocT nnn CoxpaHeHune ypoBHA npogax n CpaBHeHue pocTta B
pe3ynbrate KaMMnaHUu C POCTOM B KaTeropuu B 3TOT Nepuoa
MAPKETWHIOBbIE KPI: Moka3aTtenu 6peHaa — y3HaBaemocCTb 1 consideration,
LOCTUTHYTble B 3TOT nepuog, OCHOBHble NOKasaTenun 340poBbs 6peHaa,
[vnHamunka BocnpuaTua 6peHaa aygutopuen

bpeHa 6e3 6peHaa

B 3TOM KaTeropum HarpaxaatT KOMMNaHUu, KOTOpble CMOMK
3h(heKTUBHO pa3paboTaTb 1 peann3oBaTb HOBble CMNOCO6DI
KOMMYHUKaLMK NpoayKTa 6e3 BO3MOXXHOCTU MENHCTPUM-
noanepXKn 6peHaa 3Toro NpPoAyKTa

BU3HEC-KPI: PocT nnn CoxpaHeHune ypoBHA npogax n CpaBHeHue pocTta B
pe3ynbrate KaMMnaHWu C POCTOM B KaTeropuu B 3TOT Nepuoa
MAPKETWHIOBbIE KPI: Moka3aTtenun 6peHaa - y3HaBaeMoCTb 1 consideration,
AOCTUTHYTble B 3TOT Nepuoa

TEXHUYECKWE N MEAWNA-KPI: Bce

bpeHa 6e3 6l04KeTa

NaBHOE B HOMUHALMKN — (hAKTOP OrpaHNUYEHHOro 6oa)XeTa
(0o 5 MnH. py6nen) n hoKyc Ha OrpaHNUYEHHOCTb 6loaKeTa
OTHOCUTENbHO APYrnX KaMnaHun 6peHaa / 6104)KeToB
KOHKYpeHTOB / 6€HUMapKOB B KaTteropuu. [lna onpeaeneHus
ycnexa KnoueBbiMU ABNAOTCA 6GU3Hec-nokasarenu (npogaxu,
N0NA PblHKA)

BU3HEC KPI: PocT npofax, AonAa pbiHKa




HomuHauuna

OnucaHue

KPIs:

Nasua npoTtue Mlonnada

B HOMMHaUUM MOTyT y4aCTBOBATb 6peHAbl, KOTOPbIE
3HAYMTENbHO YCTYNAT CBOUM NPAMbIM KOHKYPEHTaM C

TOUKN 3peHusa pazmepa 6M3Heca N UHBECTULIUIA, HO NPU

3TOM JO0Ka3anu cBoto 6osee BbICOKYIO 3IPPEKTUBHOCTb B
PEKMAMHbIX 1 MAPKETUHIOBbIX aKTUBHOCTAX MO CPABHEHUIO

C «rTUraHTamm» = nuaepamu poiHka. B pasgene “KoHTeKCT +
BbI30B +LUenn” cnegyet 06bACHUTb, NOUEMY KOMNAHUA CUNTAET
cebs [lasngom, n kto fonnad.

ROI, ROMI, ROAS. KntoueBbiMm noka3atenem apnsetcsa Market Share go u nocne
KaMmnaHuu, a TaKXe BCcrnomorartefbHble nokasartenu Share Of Voice (SOV) un
Share of Spending (SOS)

Brand Health Tracking, auHamuka kntoueBbix bpeHa meTpuk, Brand Image
Attributes

3anyck HOBOro NpoaykKTa unu
ycnyru

KamnaHus, HanpaBneHHaa Ha npeacTtaBeHne NoKynaTensm
HOBOrO NPOAYKTa UMW yCNyru, B OCHOBE KOTOPOW nexar
rnyboKoe 3HaHNe U aHaNn3 NoBeAeHnsa Nokynatenen Kak B
TPaANLMOHHOMN PO3HULE, TaK 1 B LucpoBon cpeae. 3To MoryT
6bITb HOBble 6peHAbl, HOBblE MPOAYKTbI CYLLECTBYHOLLETO
6peHOa UNu paclinpeHne NUHENKN NPOAYKTOB

BU3HEC-KPI: ROI, npoaaxwu, 4oNns pbiHKa, MpoHnkHoBeHue (Penetration)
(6peHpaa B kKateropuu). MAPKETUHIOBbIE KPI

OcBeloM/IeHHOCTb, FOTOBHOCTb paccmaTpuBaTb (Consideration), HamepeHue
kynuTb (Purchase Intent), Mpo6Hble nokynku (Trial), Moka3atenu
NnpuBNEUEeHNA U yaepxaHua KnueHTos, Shopper satisfaction rate (nokasartenb
y[OBNEeTBOPEHHOCTUN NoKynKow), Repurchase rate (nokasatenb NOBTOPHOW
NOKYMKK)

TEXHWYECKUE N MEOWA-KPI: OxBar, Affinity, PeHTabenbHOCTb 3aTpaT

KamnaHum ¢ MTHOBEHHbIM
3hekTom

KpaTKOCpOUHble KAaMMAaHUN U KaMNaHUW, pe3ynbTaT KOTOPbIX
6bIN JOCTUTHYT B TEYEHNE MAKCUMYM 3-X MecsiLeB, bbicTpee,
4Yem NNaHUPOBANOCh, U UEM 06bIYHO NpoOMCXoaUT Yy BpeHAa,

KOHKYPEHTOB, 6€HUMApPKOB pPbIHKA

BU3HEC-KPI: ROI, PocT npogax, Kon-Bo notpebuteneun ycnyru.
MAPKETUHIOBbIE KPIl: OcBegomneHHOCTb (HOBbIV NPOAYKT UK ycnyra),
Npo6Hble nokynku (Trial)

TEXHUYECKWUE N MEOWA-KPI : U3meHeHnss oTHOLWEeHMA [BOCNPUATUS (turn
negative to positive)

PO3HWYHbIE NHBECTOPDI

Ons KOMNAHUW-3MUTEHTOB, BbIMYCKAOLWMX KOPNOPATUBHbIE
o6nuraynm, Tex, KTo rotoButca BbinTn Ha IPO nnu prelPO,
ocyuwecTendawwmx SPO nnm passmsaloWwmnx nHTepec
PO3HUYHbIX NHBECTOPOB K bBymaram 3a fyyline npakTuku
KOMMYHUKALMWN C PO3HUUYHbIMW MHBECTOPAMU, a TaKXKe
npuBneYeHne BHUMAHUA K MHBECTULMAM B CBOUN BU3HEC,
LLeHHbIM Bymaram, 6peHaly KOMNAHUKU KaK SMUTEHTA.

busHec KPI: Po3HnuHasn 6a3a (Kon-Bo) MHBECTOPOB 3a Nepuoa B NPoLeHTax,

NPUPOCT B ANHaMUKe, CPOK XXN3HN NHBECTOPOB — HACKO/TbKO A0O/ITOCPOYHbIE
(cKkonbKO BNAajeloT akuMaAMMN B AHAX), 0N YACTHbIX UHBECTOPOB B CTPYKTYpE
Kanutana, Temn 3aKpbiTUA KHUTW.

TexHnueckmne KPI: KonnuectBo nognnMCcUYNKOB U UX aKTUBHOCTb B [lynbce u

Apyrux coucertax, ypoeeHb HaCTpoeHnd NHBeCTOpPpOB B COLLCETAX.
5 awards




10

HomuHauuna

OnucaHue

KPIs:

KopnopaTuBHasa penyTtauus

HomuHauma nogxoauT ANA NPOeKTa, KOTOPbIN CMOT PeLlunTb
3aABMeHHYI0 3aaa4y (6U3HeC, MapKeTUHT NN COLMUASbHYIO)
nyTeM BbICTPAUBAHMA UMW YAYUYLIEHUA KOPNOPATUBHOM
penyTauuu, Npu 3TOM MUHUMU3NPOBAB KOPNOPATUBHbIE PUCKH

Brand Health Tracking, anHamuka kntoueBbix bpeHa meTpuk, Brand Image
Attributes

[IPpNBETCTBYETCA TaKXe UAMICTPALMA CBA3N Mexay 6peHa-MeTpukamm 1
6usHecom (Mpogaku, NpubbINb, AONA PbIHKA)

PebpeHanHr

Pe6peHanHr kKomnaHum [ npoaykta / ycnyru. Umeetcs

B BUAY MMEHHO CMEeHa No3ULMOHUPOBAHNA 6peHaa U

BCEro ero MapKeTUHr-MUKCa, BKOYaa ero BU3yanbHYH
WAEHTUUHOCTb. B 3aABKe 0653aTeNIbHO A0MXKHbI 6bITb YKa3aHbl
NpeanocbINKN AN peno3nuuoHnpoBaHns 6peHaa. Kamnanus
MOXXEeT NOAABaTbLCA TONMbKO B OAHY U3 ABYX HOMUHALUMN:
AHTUKPU3UCHBIN pebpeHaVHr u Pe6peHanHr

i3meHeHne B KNMOUEBbIX NOKa3aTensax no 6peHa-meTpukam n Brand Image
Attributes

TakXe BaXXHO MOKa3aTb BAMAHME KaMNaHUMN Ha KtoueBble 6usHec- (npoaaxu,
npu6blnb, [ONA PbIHKA) U MAPKETUHIOBbIE NOKa3aTenu

YcTonumebin ycnex

KamnaHuu gnuTenbHOCTbIO MUHUMYM 3 roga. Heobxoammo
NPMBECTU JOoKa3aTeNnbCTBa TOr0, YTO KaMMaHUA
AEMOHCTpPUpoBana BbigatoLwmeca pe3ynbraTbl Ha NPOTAXKEHUN
BCero nepunoga cBoero CyL,ecTsBoBaHmsa n npu aTom nocne
3anycka He npoucxoamna cmeHa no3nUMOHUpPoOBaHMUA
6peHaa, pe6bpeHANHr 1 Apyrne N3MeHeHnsa cTpaTernyeckoro
Xapakrepa.

BW3HEC-KPI: Sales, EBITDA Market Share

MAPKETUHTOBbIE KPI

Brand Awareness, Penetration, Consideration, Purchase Intent, Brand lmage
Attributes, etc. Bce noka3aTenu Ha ropnu3oHTe He MeHee 3 neT

Brand Experience

KamnaHunm noka3biBalOT pe3ynbTaTbl MO CO3AAHUIO OMbITa
B3aMMOAENCTBUSA C GPEHAOM 32 paMKaMun NPAMON peKnambl.
B npoekTax MoryT 6biTb MCNONb30BaHbI NHO6bIE Apyrne KaHanbl
0N BOBNEUEHWS NoTpebutens, HaNnpumep: TOUKN NPoaax
online/offline, Digital, Social, cny6bl 4OCTaBKN N NOAAEPKKN
KNMNEHTOB, COBbITUNHbBIN MAPKETUHT 1 Apyrue (B TOM uncne B
KOMBUHaLMKU Mexay co60i UK C NPAMON peKnamon).

Kenc gomkeH npoaemMOHCTPUPOBATb, KAK HA OCHOBAHMWMU
NO3NLNOHNPOBAHMUSA BpeHaa U MOHUMAHUA NOTPEOUTENbCKNX
NnPeanoYTEHNN N MHCANTOB 6bIN CO3AAH YHUKAMbHbIW OMNbIT
B3aUMOAENCTBUA NOTpebuTensa ¢ 6peHaoMm, a TaKXe Kak 3ToT
ONbIT NOBNUAN HA KOHEYHbIN BU3HeC-pe3ynbraT

BU3HEC-KPI: PocT fonu pbiHKa, Npoga)k. BaXHO: AeMOHCTpaLMa poCTa NPoAaaxX,
N3MEHEHUA B KOHBEPCUM 1 BOPOHKE NOTpebuTenen, BbiI3aBaHHbIE HENOCPEACTBEHHO
CO3[1aHHbIM peLleHnem B 061aCTy OnbiTa B3aUMOAENCTBUSA C 6peHA0M
MAPKETWUHIOBbIE KPI: PocT umna)xeBbix nokasatenen 6peHaa, NPS,
CTouMoCTb NpuBneveHnsa notpebutens, Mpo6Hbie nokynku (Trial), KoHeBepcus,
I3ameHeHne noBeAeHUa notpebutenen, Mokasatenn NPUBNEYEHUA U
yAepXaHUs KNNEeHTOB
TEXHUYECKWUE N MEOWA-KPI: OxBaT ayautopun (B Tom uncrne 3a cYET PR-
3(hheKTa NpoeKTa nnm BUPYCHOro apdekTa B COLCETAX), CTOMMOCTb
ﬂ awards

KOMMYHUKaUUN C noTpebutenem




11

HomuHauyusa

OnucaHue

KPIs:

bpeHanpoBaHHaa NpPoayKLUs
n mepuy

B 3TOM HOMUHALMKN HArpaXaakTca ycnellHble KaMNaHum no
CO3/1aHWI0, MPON3BOACTBY U NMPOABMKEHNIO GPEHANPOBAHHO
NPoAYKLUMUN N Mepya Kak Ana peanunsauumn 6peHs 3aaau
KOMMAHWUK, TaK N peann3aLmnm Ha Kommepyeckon OCHOBe.

* I3MeHeHune OTHOLWEeHUA COTPYAHUKA K KomnaHuu (MoBbiweHne nosanbHOCTH)
(n3mepseTca onpocamu COTPYAHUKOB Pa3HbIX rpenaoB, HO He meHee 100
uenoBsek).

- [loKa3aTenn NOBTOPHbIX BU3UTOB Ha cainTe, npojatoLwem mepy (aHanuTMKa no
He meHee 10 KNMeHTaMm 3a nocnegHue 3-12 mecsaues).

- loKa3aTenu NOBTOPHbIX MOKYMOK Ha canTe, npojatowem mepy (aHanuTmKa no
He meHee 10 KNMeHTam 3a nocnegHue 3-12 mecsues)

* I3meHeHue (yBennueHne) MONCKOBbIX 3aMPOCOB NO K/OUEeBbIM CTOBAM:
MepuU_Ha3BaHMe KOMNaHuun, ogexaa_Ha3BaHWe KOMNAHWUW, NofapKN_Ha3BaHue
KomnaHuu (CKpuHbl ctaTuctukn Google trends, wordstat 3a nocnegHue 3-12
mMecsua)
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KONNABOPALN

Konna6bopauusa 6peHaos

B 3TOM KaTeropun HarpaxaatT NOMHOLEHHbIE Konnabopauuu,

a He NPOCTO COTPYAHNYECTBO Mexay bpeHaamu, KOTopble
PAaBHOLEHHO OTBEYAIOT HA MAPKETUHIOBbIE BbI30Bbl 06euX

(unu 60nee) napTHepoB. B JAHHON KAaTeropun BaXKHO BaXKHO
060CHOBATb peneBaHTHOCTb Bbibopa NapTHEpa 1 hopmata
NapTHEPCTBA ANs pelleHnss KOHKPETHbIX 3a[a4, a TAKXe NoKasaTb
KPIs n pe3ynbtaTbl ANS KaXA0ro 6peHaa-yvyacTHuKa.

Ba)KHO: NPeAO0CTAaBUTD AHHDIE [J11 KAKAOI0 13 YYaCTHUKOB NAPTHEPCTBA!
BU3HEC-KPI: ROI, PocT npogax n npubbinn, lonsa poiHka. MAPKETUHIOBDIE KPI:
3HaHue 6penaa (Brand Awareness), Mokasatenu NpUBNEUYEHNA U yaepxaHua
knueHtoB. TEXHUWYECKUE KPI: OxBaT, BupanbHocTb, PR-value,J10a1bHOCTD,
NpeanouteHune (Favorability)

Konna6bopauusa c cenebputu
NNN NHpOEHCEPaMU

KamnaHuu, B KOTOPbIX U3BECTHAA NepcoHa/areHT BANAHUA —
cenebputn, NHIOEHCep, 6norep — ycnewHo UCnonb3oBanach
ONS NPUBMEUYEHNS BHUMAHUA N NHTepeca noTpebutens K 6peHay.
Heo6xoanmMo nokasaTb, KAKUM UMEHHO 06pa30M MCNONMb30BaHNE
areHTa BNMsaHUA NOBANANO Ha 3MEKTUBHOCTb KAMMNaHUMN.
FoHOpap NepCcoHbl AOMKEH 6bITb BK/IIOUEH B 3aTPAThl HA
KaMMNaHWIo

BU3HEC-KPI: ROI, Mpogaxu, npnbbinb, 40NA pbiHKA, [IPOHUKHOBEHKE
MAPKETUHIOBbIE KPI: Brand Awareness, bpeHa metpuku, Consideration, Trial
rate, Repurchase rate TEXHUMECKWUE N MEAWA-KPI: OxBar, Noka3arenu earned
media/PR Value, Moka3atenu ypoBHs BUPANIbHOCTU KOHTEHTA U BOBNEYEHHOCTU
nonb3oBateneu, MocTpoeHne 3MOLUNOHANbHOMN CBA3U C ayauTopuen

CnoHCOpCTBO

MpoaBmKeHne ycnyr Uam NPoayKToB uepes CNoOHCMPOBaHMNe
MeANNHbIX MPOEKTOB, COBLITUN N MEPONPUATUN

MAPKETWUHIOBBIE KPI: 3HaHue 6penaa (Brand Awareness), bpena-meTpuku,
Brand lmage Attributes (CoBpemeHHbIN, YeCcTHbIN, N8 TakuX, KaK s, 1 T.4.),
OcBeloMIEHHOCTb (HOBbIV NPOAYKT unu ycnyra), MpobHblie nokynku (Trial).
TEXHWYECKUE N MEINA-KPI: Affinity, U3ameHeHus oTHowweHua /BocnpuaTus (turn
negative to positive)

CNOPTUBHbIN MAPKETUHT

KOMMYHUKALNOHHbIE MPOEKTbI, peasnin3oBaHHble B NPUBA3KE K
CNOPTMBHOWN TEMATUKE, NOO6bIM CNOPTUBHBLIM MEPOMNPUATUSAM,
Kny6am n coobuiectsam. BaxXHO nokasaTb, Kak Tema CropTa,
yyacTne B KOHKPETHOM CObbITUM Unu Konnadopauus ¢ Knyébom
[ ppyrum 6peHaom nomornu 6peHay 3theKTUBHO A0CTUYD
NOCTAaBMEHHbIX Leneu

BU3HEC-KPI: ROI, PocT npogax un npubbinun, fonsa ppoiHka MAPKETUHTOBBIE KPI:
3HaHue 6peHpa (Brand Awareness), Moka3atenu NpuBneYeHUa n yaepxaHus
KNNeHToB, J10ANbHOCTD, lNpeanoyTteHune (Favorability), NHAEeKC roTOBHOCTU
pekomeHaoBaTb onepatopa (Net Promoter Score), bpeHa-metpuku, Brand
Image Attributes (CoBpemeHHbIN, YecTHbIR, [1NA TaKuX, KakK f, 1 T.4.)
TEXHUYECKUE NN MEAWA-KPI: OxBaT, [Noka3zatenu BUPanbHOCTUN KOHTEHTA U

BOB/IRUEHHOCTM Nonb3oBaTeneu
5 awards
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MEAWA

HomuHauusa

OnucaHue

KPIs:

bpeHANPOBAHHbIN KOHTEHT

YcnewHas uHTerpaumsa 6peHa B KOHTeHT no6oro Tuna (cosgaHue
HOBOIO KOHTEHTA): MH(POPMALIMOHHBIN, UHTEPAKTUBHbIN, UTPOBOW,

pa3BfieKkaTenbHbIM B NO6bIX Meana, B ohnanH 1 B ANIKNUTAN
cpene. BaXXHO pacckasaTb, NoYemy n Kem 6bi1 CO34aH 3TOT

KOHTEHT (M3gatenem unu cammm 6peHoMm), Kak OH AOCTaBMeH A0

Nonb30BaTeNsA, KAK BOBNEKanacb ayAnTopusi N Kakum o6pasom
BCE 3TO NOBMUANO HA JOCTUKEHNE MAPKETUHIOBbIX N BU3HEC-
pe3ynbTaToB

BU3HEC-KPI : Bce MAPKETUHIOBbBIE KPI: Brand Awareness, bpeHa-MeTpuKuy,
NUmumxesbie atpnbytbl TEXHUYECKUE N MEAWA-KPI: OxBarT, [NoKasatenun ypoBHS
BMPANbHOCTN KOHTEHTA 1 BOBNEUYEHHOCTU Nonb3oBartenen, PeHTabenbHOCTb 3aTpar

KamnaHuy ¢ oAHUM KaHanom
KOMMYHUKaLUK

PeknamHble KamnaHUM C OAHUM KaHANIOM KOMMYHUKaLMK

(TB, HapyXXHas peknama, peknama B npecce, paavo v np.)

W peann3oBaHHble Ha ogHOW Naowaake. OueHNBaEeTCS
CTeneHb NOHUMAHUA PeKnamoaaTeneM CBOeN ayautopum, npu
KOTOpOW 6peHa n meananapTHEP TOYHO 3HAKOT, KAKOW pecypc
MCNONb30BaTb AN151 AOHECEHMA PEKNAMHOIO COObLEHUS, U
MaKCUMU3UPYIOT OTAAYY Ha MeananHBECTULNK

BU3HEC-KPI: ROI, ROMI, ROAS, lNpoaaxu, oonsa pbiHKA
MAPKETWUHIOBbIE KPI: Bce

TEXHUYECKUE N MEOUA-KPI: Engagement rate, Affinity, MokasaTtenu
pPeHTabenbHOCTY

MeananHHOBaLUA U
meananges

Harpaga B 3TOM HOMUHALMW NPUCYXKXAAETCSA TEM, KTO CyMern
BbINTWN 32 PaMKK CTAaHAAPTHOM MeaunacTpaTerum, nepseble B
CBOEN NPOAYKTOBOW KaTeropum npuayman n 3cphekTnBHo
NCNONb30BaN HOBblE MeAMANHCTPYMEHTbI, OTKPbI/T HOBblE
KaHasbl B3anmogencremsa ¢ LA nnm TBopUYeckn NepeocmbiCn
TpaanLMOHHbIE, 06ecneumB TaKMm 06pa3om BHUMAHKE U
BOBJ/IEUEHME ayaAUTOPUN.

BU3HEC-KPI: Bce

MAPKETWUHIOBBbIE KPI: Brand Awareness, bpeHa-meTpukn, Umngyxesble aTpubyTbl
TEXHUYECKUE W MEOWA-KPI: OxBaT, NMoka3atenu earned media/PR Value,
[loka3aTenn ypoBHS BMPANbHOCTU KOHTEHTA 1 BOBMEUYEHHOCTU NONb30BaTeNen,
[ToCcTpoeHne 3IMOLIMOHANbHOW CBA3M C ayANTOPUEN

ﬂ awards
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HomuHauusa

OnucaHue

KPIs:

[TapTHepcCTBa C
MmefVaKaHanamu u
nnowagkamu

KamnaHuun, kotopble 30EeKTUMBHO AOCTUINN CBOEWN ayaAUTOPUN
yepe3 NAPTHEPCTBO UM CTPATErMUECKY0 MHTErpauunto
6peHpa B KOHTEHT MeananapTHepa (nnowagku nnu
nnatchopmbl). 3aABKa JOMKHA NPOAEMOHCTPUPOBATb, Kak
6peHa NHTErpUPOBANCa B NPaBUIbHbIN 1 BOBNEKAKOLW NN
nonb3oBaTens KOHTEHT. O60CHYyNUTe CTpaTermMuyeckuin Bblbop
NapTHEpPA: KAK UMEHHO 3TOT NapTHEP / KaHan u 3ToT hopmat
obecneunnun oOCTMKEHNE NOCTAB/EHHbIX Pe3ynbTaToOB. BaXKHO
nokasaTb KPIs n pe3ynbTaTbl ANs KaXA0ro 6peHaga-yv4acTHUKa
KaMnaHnu

BA3HEC-KPI: Bce

MAPKETWUHTOBbIE KPI: Bce

TEXHUYECKVE N MEOANA-KPI:

OxBar, Moka3aTtenu earned media/PR Value/Free coverage/ Social buzz,
PeHTabenbHOCTb 3aTpar

Performance Marketing

B 3TOM KaTeropun otmeuatoTcs Hanbonee shheKTUBHbIE
performance-kamnaHuu B meauna. Heobxoammo
NPOAEMOHCTPUPOBATb, KAK peKaMHaa KaMmnaHus npueena K
6n3Hec-pesynbraTam

BU3HEC-KPI: ROI, MNMpogaxu

SMM

KamnaHuu, KOTOpble MCNONb30Ban CoumnanbHble CETU

B KQuecTBe IMaBHOro KOMMYHUKALWOHHOIO KaHana npu
06LEeHNN CO CBOEN ayauTopuen, n, bnarogaps stomy Bbib6opy,
006MNNCb 3HAUUTENbHbIX NOKa3aTeneun 3ppekTUBHOCTY U
6u3Hec-nokasartenen (Npogaxmu)

BU3HEC-KPI: ROI, ROMI, ROAS. MAPKETUHIOBBbIE KPI: Brand Awareness,
bpeHg-meTpukn, Umngxesbie atpnbytbl TEXHUYECKUE N MEAWA-KPI: OxBar,
Nokasatenu earned media/PR Value/Free coverage/ Social buzz, Moka3atenu
YPOBHSA BUPaNbHOCTU KOHTEHTA 1 BOB/TEUEHHOCTU NONb30BaTeNen
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CUTYATUBHbIN MAPKETUHI

HomuHauusa

OnucaHue

KPIs:

Peakuusa Ha cobbiTne nnu
NH(ONOBOL

B 3TOMN KaTeropumn HarpaxaarT KOMMNAHUK, KOTOPbIE 3a CYET
onepaTUBHOM U 3apaHee He NoAroTOBNEeHHOWN peaKunu

Ha BHeLWHMWe cobbiTusa (Takne, Kak CNopTUBHbIE COBbITUS,
MeaunHble NN 06LLEeCTBEHHO 3HaUMble HOBOCTH) C MOMOLLbIO
MAPKETUHIOBbIX 1 KOMMYHUKALMOHHbIX UHCTPYMEHTOB CMOITIN
MOKa3aTb 3HAUYUTENbHYIO MAPKETUHIOBYIO 3(P(PEKTUBHOCTb U
NpuBAeUb HOBbIX / YBENNUNTb NOSANbHOCTb CYLLECTBYHLLMX
notpeébutenen.

OpHa ¥ Ta )Ke 3asiBKa MOXXET NOAABATbCA TOMbKO B OAHY U3 ABYX
KaTeropui: Peakuus Ha co6biTue unvm Ce3oHHbIN MAPKETUHT.

BU3HEC-KPI: PocT npoga. BaXkHO: cCpaBHeHUe pocTa B pe3ynbTaTe KamnaHum ¢
POCTOM B KaTeropuu B 3TOT nNepuop,

MAPKETUHIOBBIE KPI: Mpo6Hble nokynku (Trial), MokasaTenu npueneveHns u
yaepXaHuAa KNNeHToB

TEXHUWYECKUE N MEOWNA-KPI: NMoka3aTenn BOBMEUEHHOCTW, U3MEHEHNE OTHOLLEH WS
/BocnpuaATua. Nepunoa npoBeaeHusl, CKOPoCTb peakLum, 06LLecTBEHHaa peakums
L0OCTUTHYTasA B pe3ynbTaTe OTK/INKA U3Mepsiemast B 3KBMBAJIEHTe Meana 61oaxeTa.

Ce30HHbIN MAPKETUHT

B 3TOM KaTeropum HarpaxaaT KOMNAHUK, KOTopble
CKOHLIEHTPUPOBANN CBON MAPKETUHIOBbIE YCUNUS BOKPYT
Ce30HHOro neproaa akTMBHOCTK noTpebuTenen (Hosbin rog,
Back to School, renaepHble NpasgHuKK), NPoAEMOHCTPUPOBAY
BbICOKMU YpOBEHb 3h(PEeKTUBHOCTN N BU3HEC-pe3ynbTaThl.
OpHa 1 Ta XKe 3aABKa MOXXET NOoAABaTbCA TONMbKO B OAHY U3 ABYX
KaTeropui: Peakuus Ha co6biTue unv Ce3o0HHbIN MAPKETUHT.

BU3HEC-KPI: PocT npoga. BaXkHO: cCpaBHeHMe pocTa B pe3ynbraTe KamnaHum ¢
POCTOM B KaTeropuu B 3TOT nepuon

MAPKETUHIOBBIE KPI: Mpo6Hble nokynku (Trial), MokasaTenu npusneveHns u
yAep>XaHnA KNNeHToB

TEXHUWYECKUE N MEOWNA-KPI: Moka3atenn BoBneUEHHOCTH, I3meHeHuns
OTHOLLEHUs1 /BoCNpuUATHSA
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CNEUWNANDbHDLIE AYAUTOPUN

HomuHauus

OnucaHue

KPIs:

[eTCKNN MapKEeTUHT
(netn po 12 net)

YcnewHble KOMMYHUKALMOHHbIE KaMMNaHWW, HanpaBeHHble Ha
ayanTopuio Ao 12 net BKNOUYUTENbHO. MPUBETCTBYETCA CChINKA

Ha OrpaHUYeHUNs 1 cneunanbHbie TPe60BaHMs, CBAA3AHHbIE C
0ETCKON peknamou. BayHO: peknama AeTCKUX TOBapPOB U YCAyr,
HanpaB/ieHHAsA HA poauTenen, MoXKeT 6bITb NOJAHA U B 3TY, U B
Apyrne HOMUHALMK

BU3HEC-KPI: ROI, Mpogaxu, npunbblb, 4ONA pbiHKA, [IPOHUKHOBEHNE B KaTeropuu
MAPKETWUHIOBbIE KPI:Brand Awareness, bpeHaAMeTpuku, iameHeHne BoCcnpuaTus,
nosegeHus, Mokasatenu BHT (Brand Health Tracks)

TEXHUYECKUE N MEANA-KPI: OxBaT, [NloKa3aTenu ypoBHS BOBIEYEHHOCTY
nonb3osateneu, MocTpoeHne 3MOLUMOHANbHOMN CBA3U C ayauTopuen

3penbin BO3pacT
(ayautopus 55+)

YcneluHble KaMnNaHuK, TapreTupoBaHHbIe Ha 3penyto ayanuToputo

BU3HEC-KPI: ROI, Mpoaaxwu, npunbblnb, 4ONA pbiHKA, [IPOHUKHOBEHNE B KaTeropuu
MAPKETUHIOBbIE KPI:Brand Awareness, bpeHa-meTpuku, ismeHeHue BOCMpuUATHS,
nosegeHus, Mokasatenu BHT (Brand Health Tracks)

TEXHWYECKUE N MEOWNA-KPI: OxBaT, [Moka3aTenu BOBIeYEHHOCTW NOoMb30BaTenen,
[loCcTpoeHne SMOLMOHANbHOWN CBA3M C ayanTopuen

MonoAeXHbI MAPKETUHT
(nogpocTKu 1 monogble
noan 0o 24)

YcnelHble KaMnaHuW, TAapreTuPoBaHHbIe HA NOAPOCTKOBYHO U
MONOAEXHYI0 ayAUTOPUIO

BU3HEC-KPI: ROI, Mpoaaxwu, npunbblnb, 4ONA pbiHKA, [IPOHUKHOBEHNE B KaTeropuu
MAPKETWUHIOBbIE KPI:Brand Awareness, bpeHaMeTpuku, iameHeHune BoCnpuaTus,
nosegeHus, Mokasatenu BHT (Brand Health Tracks)

[Tfporpammbl NOANbHOCTH

[Mporpammbl NOANbHOCTU KaK rMaBHbIN ApanBep

3 (PEeKTUBHOCTU. [1NA NPOEKTOB, CTUMYNNPYIOLWMNX POCT
0OBepUs N yCTAaHOBNEHMNE AONTOCPOYHbIX OTHOLIEHUN MexXay
nokynarenem v npogasLom/6peHaom.

3TO MOTyT 6bITb:

* OTAeNnbHble AaKTUBHOCTU, B paMKax Nporpamm nosnbHOCTHU C
yKa3aHMEeM Lenu 3anycka

* MapKeTMHroBble CTpaTermn, HanpPaBNEHHbIX HA YAEPXKaHne
NHTEepeca KNNEeHTOB K bpeHay 1 CTUMYNMpPOBaHNE nX K
MOBTOPHbIM MOKYMKaM.

3as8BKN MOTYT NoAaBaTbCA 6PEHAOM, pUTENTIEPOM UNN
Pa3paboTUMKOM NPOrpaMmbl NOANbHOCTMW.

BU3HEC-KPI: U3meHeHMe KonnyecTsa NOKYNoK B MecsL, Ha 1 KNWeHTa, U3meHeHune
CpeaHero yeka, uameHeHue LT (cpoka XuU3HW) HOBbIX KNMNEHTOB, MPUBNEUEHHbIX

B PaMKax aKTUBHOCTU VS KNMEHTOB, NPUBIEUEHHbIX BHE Nepuoaa aKTUBHOCTH,
NpoHuKHoBeHue B PTO (pO3HMUHbIN TOBAPOO60OPOT), MPOHUKHOBEHME B YeKH,
KONTMYECTBO HOBbIX MPUB/IEUEHHbIX KITMEHTOB

MAPKETUHIOBbIE KPI: NPS (Net Promoter Score), CSI (Customer Satisfaction

Index), CRR (ypoBeHb yaepxaHusa knueHTos), CCR (ypoBeHb OTTOKa KnneHToB), RPR
(CKOpOCTb MOBTOPHOWN NOKYNKK), KO3MMULMEHTbI y4acTUA 1 norateHns”

ﬂ awards




17

HomuHauusa

OnucaHue

KPIs:

Community marketing

B 3TOM KaTeropum HarpaxaarT KaMnaHUK, KOTopble CMOITN

3P EKTUBHO 1 3P MEKTHO NoaaepKaTb LEHHOCTM KOHKPETHOIO
Co06LLeCcTBa A8 BbINOMHEHNA COOCTBEHHbIX MAPKETUHIOBbIX
Lenen. B faHHOW KaTeropum BaxHo 060CHOBATb CBA3b HpeHaa 1
LLIEHHOCTEeWN AAaHHOI0 CO0bLECTBA M OTBETUTb HA BOMPOC, KaK 6binn
peLleHbl CTosWMe nepen KOMNaHNen 3agaunm UMEHHO C NOMOLLbIO
NCNOMb30BAHNSA LEHHOCTEN, NHCAUTOB, TPAANLINN AAHHOW Cpeapbl

BU3HEC-KPI: Mpogaxu, 4ona pbiHka ([eHbru, WTyKn), neHetpaums
MAPKETWUHIOBbIE KPI: Brand Awareness,
Consideration, Purchase Intent,Brand Image Attributes

Corporate HR Brand

BHYTpEHHME N BHELIHNE KOMMYHUKALMK, HALENEHHbIe Ha
COTPYAHUKOB 1 KaJpbl, KOTOPbIE B TEKYLLEM KOHTEKCTE NOKA3a/u
CBOW 0CO6bIN BKNAA B pa3BuTue 6usHeca 1 BAUsSHME Ha bBU3Hec-
3P PeKTUBHOCTD

KntoueBbiMy ABASAIOTCA NOKa3aTenn nosanbHOCTU, BOBAEYEHHOCTU U
YOOB/IETBOPEHHOCTN COTPYAHMNKOB, COKpPALLEHMEe TEKYUECTM KafpoB, bbiCTpoTa
N 3(PPEKTUBHOCTb PEKPYTUHIA HOBbIX COTPYAHUKOB, A TAKXe bU3Hec-
noKasaTenu, No KOTOPbIM MOXXHO npocneanTb cBA3b ¢ HR-3agavamu
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TOPrOBbI1 MAPKETVHTI

HomuHauusa

OnucaHue

KPIs:

MynbTun- unu
OMHMWKAHAaNbHbIN TOProBbIN
MApPKETUHT AN puTennepos

B 3TOM HOMUHALMW HArpaXXAaloTca puTennepbl, KOTOpbie YCMeLHo
MCMOMb30Ba/IN HECKOMbKO KAHAOB KOMMYHMWKaLMK 1 NPOAAX ANs
pelleHns 3agayn pocTa Npoaax

BU3HEC-KPI: ROI, npoaau, Jona pbiHKa, MpoHukHoBeHue (Penetration)
MAPKETWUHIOBbIE KPI: loToBHOCTb paccmatpuBatb (Consideration), HamepeHue
kynuTb (Purchase Intent), Moka3atenu npuBneyeHnsa n yaepKaHna KNMeHToB,
NoanbHocTb, MpeanouTteHune (Favorability), Shopper satisfaction rate (nokasatenb
y[I0B/IETBOPEHHOCTU NOKYNKow), Acquisition rate, Churn rate (noka3sarenb
TeKyuecTu nokynaresnei), Repurchase rate (nokasartenb NoBTOPHOW MOKYMNKMN)

MynbTun- unu
OMHUKAHANbHbIN
TOProBbll MAPKETUHT ANS
npoussoauTenen

Mpoun3BoguTenn, peannm3oBaBLUNE UHTErPUPOBAHHYIO
CTpaTernto akTMBALMKN HECKONbKUX KAHANOB NPOJAXK B PaMKaXx
OMHMKaHaNbHOro NOKYNaTe/bCKOro Nyt Ans peleHuns 3agaum
pPOCTa NPoJaX

BU3HEC-KPI: ROI, npoaau, Jonsa pbiHKa, MpoHukHoBeHue (Penetration)
MAPKETWUHIOBbIE KPI: foToBHOCTb paccmatpuBatb (Consideration), HamepeHue
kynuTb (Purchase Intent), Moka3atenu npuBneyeHnsa n yaepKaHna KNMeHToB,
NoanbHocTb, MpeanouTteHune (Favorability), Shopper satisfaction rate (nokasatenb
y/I0B/IETBOPEHHOCTU NOKyNKow), Acquisition rate, Churn rate (noka3sarenb
TeKyuecTu nokynaresnei), Repurchase rate (nokasartenb NoOBTOPHOW MOKYMNKMN)
nokynarenen), Repurchase rate (nokasatenb NOBTOPHOWN NOKYMKW).

CobcTBEHHAA TOProBas
MapKa

YcnewHble KaMNaHWmM Mo NO3MLUUOHUPOBAHWIO, 3aMYCKY U
NPOABMXEHNIO COBCTBEHHbIX TOProBbIX Mapok (CTM) putelrinepos

BU3HEC-KPI: lons pbiHKa / cermeHnTa CTM, MapnHanbHocTb CTM, O6Wwun 06bem
npoaax, ROI
MAPKETUHIOBbIE KPI: 3HaHue 6peHaa (Brand Awareness), OcBeAOMITEHHOCTb
(HoBbIV NpoAYKT unu ycnyra), FotoBHOCTb paccMmaTtpusaThb (Consideration),
HamepeHue kynutb (Purchase Intent), Mpo6Hble nokynku (Trial), Mokasatenu
NPUBNEUEHUA U yaepXaHUa KNNEeHTOB, NoANbHOCTb, MpeanouteHune (Favorability),
Shopper satisfaction rate (nokasatenb ya0BNeTBOPEHHOCTM NOKYMKoM), Acquisition
rate, Drop out rate (noka3artenb Tekyuectu nokynarenen), Cross - sell / upsell
within loyalty platform, Repurchase rate (noka3atenb NOBTOPHOMN MOKYMKW)
TEXHUYECKWNE N MEINA KPI: OxBar, Affinity, PeHTabenbHocTb 3aTpat (CPA-cost per
action / cost per acquisition — LieHa 3a AencTeue,

ﬂ awards
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HomuHauusa

OnucaHue

TOProBbiN MAPKETUHT OHNAWH
n e-commerce

B 3TOM HOMMHALMKN HArpaXXaaoTCs NPoOn3BoaMTENN N €-Com
puTennepbl/MapKeTnnelncbl 3a ycrnewHoe BHeapeHne cnocobos
B3aMMOAENCTBUA 6PeHA0B C NOKyNaTeNnsiMn B OHTANH KaHarne,
OCHOBAHHbIX HA MTY6OKOM 3HAaHNWN NOTPEBUTENBCKUX NHCAUTOB U
aHanun3e NnoBeAeHnsa NOKynaTeneu.

BU3HEC-KPI: lons oHnanH-npoaax, Poct npoaax B e-com, 1015 OHNANH NOMKWK,
Repeat Purchase Ratio, ROI, LTV, ARPU, EBITDA, CpaBHeHUe ¢ 061en ANHAMNKON
npogax B offline-cermeHTe 6u3Heca

MAPKETWUHIOBbIE KPI: CroumocCTb npusneueHuns notpebutens, lons B obuiem
o6beMe NPUBNEUEHHbIX KNNeHToB, MpobHble nokynku (Trial), KoHBepcus, CPA,
[loka3aTtenu npuBneyeHnsa n yaepxaHua knmeHtos, NPS, CES, CSAT, Ratings &
Reviews (Mara3uHa / 6peHga / npoaykra), ATpu6yTbl (Yoo6cTBo, Mpeanoutexue)
TEXHUYECKWUE N MEOWNA KPI: Nocewaemoctb D2C, CR U3 KapTOuKu ToOBapa

B nokynky, Churn Rate, Cross-sell / Up-sell, OxBaT ayautopun, CTOMMOCTb

AN LLIA

TOProBbli MAPKETUHT

odhdnanH

B 3TOM HOMMHALMKN HArpaXKAaTCA NPON3BOANTENN N PO3HUUHbIE
CETN 3a yCnewHoe BHeaApPeHNe CrnocoboB B3aMOAEeNCTBUS
6peHna0B C MOKynaTenssmMmn B TOProBbiX TOUKAX, OCHOBAHHbIX

Ha rMybOKOM 3HAHUW NOTPEOMTENBCKUX MHCAUTOB U aHanmn3e
noBeaeHnsa NoKynaTtenen.

KOA
I\Ul"ll"ly v

BU3HEC-KPI: ROI, npopaxu, npubbinb, aonsa pbiHka (value, volume), KoHeepcus,
NpoHukHoBeHue (Penetration)

MAPKETWUHIOBbIE KPI: 3HaHue 6peHaa (Brand Awareness), OcBeAOMIEHHOCTb
(HoBbIV NpoOAYKT unu ycnyra), fotoBHOCTb paccMatpusaThb (Consideration),
HamepeHue kynutb (Purchase Intent), Mpo6Hble nokynku (Trial), Mokasatenu
NPUBMEUEHNA U yaepXaHUA KNNEHTOB, NoANbHOCTb, NpeanouteHue (Favorability),
Shopper satisfaction rate (nokasatenb ya0BNeTBOPEHHOCTM NOKYMKOM), Acquisition
rate, Drop out rate (nokasartenb Tekyuectn nokynarenen), Cross-sell / upsell within
loyalty platform, Repurchase rate (noka3artenib NOBTOPHON MOKYMNKW)
TEXHWYECKUE N MEIWA KPI: OxBar, Affinity, PeHTa6enbHocTb 3aTpat (CPA-cost per

JBONOLMA KaTeropumn/nonku

B 3TON HOMUHALMW HArpaXXaAoTCA NPOU3BOAUTENN U PO3HUYHbIE
CeTW, YCreLHo ONTUMKU3NPYIOLLME KaTeropuio/nonky Ha 6ase
rMy6oKOW aHANUTUKN NOKYMATeNbCKOro noseaeHns. KOHKYpCaHTbI
NOMKHbI NMOKa3aTb KaK 3HAHWA O MPOoJAXKaX, MOKynaTensx u
KOHKYpPEHTaxX MPWBENu K poCTy NPOoJaXK KaTeropuu vyepes
* NHCTPYMEHTbI aKTUBAaLMKN NOKynaTenewn y nonku (BbIkNaaka,
aCCOPTUMEHT U np.).
n/vnu
* yepes NHCTPYMEHTbI KaTeropUMNHOro MeHeMKMeHTa

action-/-cost-peracquisition—HeHa-3a- AeicTBIUe, CTOUMOCTo-RPUBARUSHIAS)
ALLiIvInT g W\JJIdG r.l\»l u\-\/IUIJILI\JII I_libllu ~I A H\,v ? II,

BU3HEC-KPI: PocT npoaax 6peHaa/kateropuu, poct npubbinm, 4ona pbiHka/
kateropuu (value, volume), KonnuectBo nokynartenen 6peHaa/Kkareropuu,
KoHBepcus, NpOHUKHOBEHUNE

MAPKETWUHIOBbIE KPI: foToBHOCTb paccmaTtpusaTb (Consideration),
HamepeHue kynuTb (Purchase Intent), MokasaTenu npuBneyveHnsa n yaepxaHus
KnueHToB, loanbHocTb, MpeanouteHune (Favorability), Shopper satisfaction
rate (nokasaTenb ya0BNeTBOPEHHOCTU NOKYNKoW), Acquisition rate, Churn

rate (noka3aTtenb TeKyuecTn nokynatenen), Repurchase rate (nokasartenb
NOBTOPHOW MOKYMKW).
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IMPACT

OBLUEKATEFOPUIHDIE KPI

E+ Impact oTmeuaeT KoMnaHuu,
HEKOMMepPUECKne N 06LeCTBEHHbIE
OpraHmnsauunm, KoTopble 4O6UBaOTCS
3HAUMMOrO 1 KAUeCTBEHHOTrO nporpecca B
pelleHnn COUNANbHbIX UTN 3KONOTNUYECKNX
npo6nem nocpeacTBOM MapPKETUHIOBbIX
KOMMYHUKauun. Harpaga E+ Impact
COCTOUT N3 ABYX 06060 LWMNX HOMUHALWN:
«3alnTa OKpYXatloLen cpeabl n ycTonunaoe
passutne» n «O6LWecTBO N YCTOMUYNBOE
pasBUTME» N MOAHOMUHALMN BHYTPU HUX.

KPI — Social Impact: JonrocpouHbie uenu.
BnnsHne Ha uamepumble 3KoNornyeckmne

N coumanbHble NokKasaTenn. BnmsaHune Ha
KaueCTBO XWU3HU, CUCTEMHbIEe CTPYKTYPbl,
BOBMEeYEHHbIE B CO3aHME UMK pelleHne
npo6nembl; noBegeHUYeCKne mogenu

1 NaTTepHbl. [TO3NTUBHOE BIUAAHNE HA
HeraTMBHbIe acnekTbl, BOSHUKAlOLWMNE B XoA4e
CBOEN XO3ANCTBEHHOW N ONEepPaLMOHHON
0eATeNbHOCTK, rae 6peHa ABNSAETCS

YacTblo pelleHna npobnembl (Hanpumep,
NCNoNb30BaHMe NNACTUKOBOWN YNAKOBKN —
BBOA YMNAKOBKU U3 BTOPUUHOIO Cbipbs [ 100%
nepepabatbiBaemMoCcTb ynakoBKku). Co3gaHune
06LLEeCTBEHHOIO ABMKEHUA. I3meHeHue
3aKOHOAaTeNnbCTBA. BbiCWas cTyneHb, MOXeT
NMETb HEMeATEeHHbIN NN OTCPOUYEHHDIN

(nporHo3upyembiin) achdexT. HaxoanTtcs

Ha oaHoW ctyneHu ¢ busHec-KPI, ectb
NOCUNTAHHbIN 3 EKT OT AAHHOWN KaMNAHUN
Ha chMHaHCcoBble nokasatenu 6peHaa /
pacrnpeneneHne cpeacTB Ha PeUunmeHToB —
nonyuyatenei nomouwm / BONOHTEPOB /
cToOpoHHUKOB (HKO).

KPI — Social Outcome: CpegHecpouHbie uenmu.
OcBeJOM/TIEHHOCTb O Npo6neme, i3meHeHue
«Knuwe» [ cyuwecTBYOLWUX YOEKAEHUI

N CTepeoTunos, I3meHeHne OTHOLLEHUS

| nosegeHusa nogen (Hanpumep, Ha

6onee 3KONOrMUHOE N [ NN COLMANBHO
WHKN03MBHOeE), CTUMYyNMpOBaHue crnpoca Ha
3KONMOTUYHbIE NN COLMANbHO OTBETCTBEHHbIE
ToBapbl / ycnyru [ 6peHabl. HaxoauTtca Ha
oaHoOW cTyneHu ¢ MapketuHrosbimu KPI.

KPI — Social Output: KpaTtkocpouHbie uenm.
3TO N3MepuMbie B KONNUECTBEHHOM
BbIPa)XX€HUN NOKa3aTeNun: KOMNMUYeCTBO
ayauTopumn, y3HaBLEN 0 Npobreme; 0XBaThbl U
BOBMIEYEHHOCTb ayANTOPUMN B KOMMYHUKALUIO
06 3KONOrnyeckou Unu counanbHON
npobneme, o6paTHas CBA3b, UCCNnegoBaHue
cBOen uenesomn ayantopun. Haxoantca Ha
OOQHOWN CTyneHu ¢ TexHuyeckumm n meamna-KPpl.

busHec — KPI:

ROI, Mpopaxu, npu6binb, aonda pbiHka (value,
volume), O6bEM NpuBNeUYEHHbIX cpeacTs (ons
HKO), BnuaHue Ha uHaycTpuio / cexkTop.

MapkeTuHrosbie KPI:

ROMI, 6peHa-KPI, noka3aTesnin BOPOHKMU
6peHAa, NnokasaTenn KOHBEPCUK, ynyulieHme
nMUIXKa 6peHaa.

TexHnuyeckue n megua-KPrl:

CPT, CPA, CPC, BoBneueHHocTb, CTR, oxBar,
KoHBepcus, SOV, SOS, Earned media /

PR Value / Free coverage/ Social buzz,
noKasaTesn ypoBHSA BUPANTbHOCTUN KOHTEHTA U
BOBMEUYEHHOCTU NONb30BaTeNen, NOCTPOEHUe
3MOLMOHANBbHOWN CBA3W C ayanTOpPUEN.
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HomuHauyusa

OnucaHue

KPIs:

O61LLeCcTBO N YCTONUYNBOE
pa3Butune: bpeHabi /
KomnaHuu

B 3TOM KaTeropum 0TMeUarTCa KOMMepUYecKne KomnaHuy,
6U3HEeCbI, areHTCTBa U 6peHAbl, Ub MAPKETUHIOBbIE YCUMNS W
KOMMYHUKALMOHHbIE pelleHnst CrnocobCcTBoBann NO3UTUBHbIM
N3MEHEeHMAM B 06LLEeCTBe, NOBAMANN HA PeLleHne coumanbHbIX
npo6nem, 3(pHeKTUBHO COUETAOT OBU3HEC-LeNN C 06LWEeCTBEHHO
3HAUMMbIMK 33a4aMn N YCNELWHO CUHXPOHU3UPYIOT BCE 3TO

CO CBOeN 06Len cTpaTernen. BaxxHo nokasatb pe3ynbrarbl No
N3MEePUMOMY COLIMANbHOMY BO3OENCTBUIO.

KPI - Social Impact

KPI - Social Outcome

KPI - Social Output

KPI - BusHec / MapketuHrosble / bpeHa / HKO: Bce.

Ba)KHO: NPOEKT COOTBETCTBYET MUCCUM AAPa 6u3Heca 6peHaa / nomoraeT 6usHecy
pewartb Ty Npo6s1emMy, YacTblo CO3AAHUA KOTOPOU OH MOXXET ABMNATLCA.

O61LLeCcTBO N YCTONUYMBOE
pa3sutume: HKO

B 3TON KaTeropuun 0TMeYatoTcsi HEKOMMepUECKNEe N 061LEeCTBEHHbIE
OpraHM3auun, Yb MapKETUHIOBbIE YCUNUSA 1 KOMMYHUKALIMOHHbIE

pelleHns cnocob6CcTBOBANN NMO3UTUBHBIM U3MEHEHUSIM B
06L1eCcTBe, NOBNUANN Ha PeLIEHNE COLMaNbHbIX NPO6NeM,
NOCTVIKEHWE Lenen opraHn3auum n ummax. BaxxHo nokasarb
pe3ynbTaThl N0 N3MEPUMOMY COLMANTbHOMY BO3AENCTBUIO.

KPI - Social Impact

KPI - Social Outcome

KPI - Social Output

KPI - BuaHec: KonnuecTBo yyacTByOWMX B nporpamme, O6bEM NpUBNEUYEHHbIX
CpencTB, % AeHer, NoTPaYeHHbIX HENOCPEACTBEHHO HAa KOHEUHbIN pe3ynbTar,
Noka3satenu 3pheKTUBHOCTU NOTPAUEHHbIX CPEACTB Ha AocTmxeHue uenu (ROI)
KPl MapkeTuHr: 3HaHune, UMmup)xesble nokasartenu, Bocnpuatue, F0OTOBHOCTb
y4yacTBOBaTb B Nporpammax poHaa.

O6wWecTBO 1 yCTONYNBOE
pa3Butne / PaBeHCTBO
Bo3MOXHocTel (DE&I)

JTa KaTeropus NPUMeHSIeTCs K I06bIM KOMMNAHMAM, BpeHaam unu
HEKOMMEpPYECKUM OpraHn3aunsim, Ub MapKETUHIOBbIE YCUTNS
HanpaBneHbl HA YyUYLlEHNE XNU3HU YA3BUMbIX UMW YLLEMTEHHbIX
C TOYKM 3pEHUS MPaB U BO3MOXHOCTEN rPynmn 1 cOo6LecTB
nogen. KamnaHum moryT 6bITb HanpaBneHbl HA 60PbBY C
ONCKpMMUHaUmMen ntoboro poda v no nobomy 13 Npu3HaKoOB:
Mos, BO3PAcT, MHble MeHTasNbHbIe UMK PU3NUECKNE BO3MOXHOCTH,
KyNbTYPHasa UMM sSTHUUECKaa NPUHaAIeXHOCTb, CeKCyarbHas
opueHTaums u 1a. KoMMmyHUKaLMs MOXKET 6bITb HaLeNeHa Ha
MOBbILIEHNE OCBEAOMIEHHOCTI O HAPYLIEeHMN NPaB, yCTPAHEHNE
CTepeoTnnoB, 60pbby C KNuLe 1 npegpaccyakamu.

KPI - Social Impact: YcTpaHeHue / ymeHblleHune nio60o1n ns opm
ONCKPUMMHALUMN B OTHOLIEHUN HeQonpeacTaBeHHbIX FPynn Unm coobLecTs,
[paKTUyeckKoe ynyJdlleHne KauecTsa XU3Hu ya3sumblix rpynn, icnonb3oBaHne
BbICOKO3(h(PEKTUBHbIX TEXHONOIMW ANA PaCLUMPEHUS NPAB U BOSMOXHOCTEMN.
NMpuBetcrByetcs: JlonrocpouHbin 3hhekT kamnanum, NMoteHuMan gna AanbHeNLWNX
u3meHeHuu, CozgaHue ob6LEeCTBEHHOrO ABMKeHus, Konnabopauun

KPI - Social Outcome: MNoouwpeHne yyactusa Nogen B pelieHnmn npobneml
HepaBeHCTBA MYTEM BOBIEUYEHUA UX B ANCKYPC, OBLLECTBEHHYIO, COLMANBHYIO,
3KOHOMWYECKYIO NN UHYIO AeATENbHOCTb. I3MeHeHne noBeaeHus obwecTsa B
CTOPOHY 60n1€ee NHKM3UBHOTIO, YECTHOIO M CrPaBeaINBOrO.

KPI — Social Output: MoBblleHNe 0CBEAOMNEHHOCTM O Npobneme
(Npu3HaHMe KnuLe, npeapaccyakos), i3meHeHMe OTHOLIEHUSA
NIoOen K CyLecTBYIOLLEMY CTaTyC-KBO UK YA3BUMOW rpynne.

KPI - BusHec / MapketuHrosble [ bpena / HKO: Bce.
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HomuHauusa

OnucaHue

KPIs:

3almnTa oOKpyXatoLen cpenbl
N yCTOMUYNBOE pas3BUTHE:
bpeHabl / KomnaHuwm

Harpa)gaem MapKeTUHroBble KammaHUK U MPOrpammbl, KOTOpble
3aMeTHO U3MeHunu nosegexue ayautopun (B2B unu B2C) B
CTOPOHY 60/ee 3KOMOrMYecKn yCTonunBoro n [ nun yBennunnm
Crpoc Ha 6onee ycTonunBble NPOAYKTbI, YC/Yrvi, MOAENH
noBefeHuns, a TaKKe OKa3anu nonoXurenbHoe BAnAHUE Ha
nokasarenu 6msHeca / UMUK KOMMNaHWN.

KPI - Social Impact

KPI - Social Outcome

KPI - Social Output

KPI - busHec / MapketuHroBblie / bpeHa / HKO: Bce.

Ba)KHO: NPOEKT COOTBETCTBYET MUCCUU AAPY 6u3Heca 6peHaa / nomoraeT 6usHecy
pewarb Ty Npo6iemy, YacTbi0 NOABNEHUA KOTOPON OH MOXET ABNATbCA. MpoekT
COOTBETCTBYET MMCCUU GPEHAA U YBA3AH CO CTpaTerne KOMMnaHum.

3almnTa oOKpyXatoLen cpeabl
n yctonumnsoe passutue: HKO

Harpaxaaem MapKeTUHroBble NPOrpammbl U UHbIE
KOMMYHUKALMOHHbIE peLleHunsl, KOTOpble 3aMETHO U3MEHUNU
nosegeHue ayautopum (B2B unu B2C) B cTopoHy 6onee
3KONOrNYeCKN yCTOMUMBOTO, YBENNYNIN OCBEAOMIEHHOCTb 06
3KONornyecknx npobnemax / o6beanHUNN 60nblloe KoNnyecTBo
ntonen (BoONOHTEPOB, MAPTHEPOB, CTOPOHHUKOB) ANA 60pPb6bI C
nocneacTBMAMMN AEATENbHOCTM UenoBeKa. A TakKXe NoBNusanu

Ha peLleHne 3KONMOrMuecKnx Npobnem, AOCTMKEHNE Lenen
HEeKOMMepPUECKOW opraHn3aumm [ uMnax.

KPI - Social Impact

KPI - Social Outcome

KPI - Social Output

KPI - BusHec / HKO

Ba)KHO: KOIMUECTBO YUYACTBYIOWUX / 06BEM NPUBEUEHHDIX CPEACTB, % AEHer,
NoTPaueHHbIX HeNOCPeACTBEHHO HA KOHEYHbIU pe3ynbTar.

awards
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HomuHauusa

OnucaHue

KPIs:

3almTa OKpyXatolen cpeabl
n yctonumeoe passutue/
Climate Action Marketing

MapKeTUHroBble KAMMaHWW, HaNpPaB/EHHbIe HA pelleHmne
npo6nembl M3MEHEeHUs Knumata. Bbl MoxeTe noaaTb 3asBKYy,
BK/TIOUAIOLLYHO NH060€e AeNCTBME NN NAEID, KacaloLmecs
WHHOBALUMN ANS NPoAayKTa, yCyrn nnmn busHeca, KOTopble
OKa3anu NonoXXMTenbHOE BMUAHMNE HA NPO6IeMY U3MEHEHUS
Knumata. Ycunus MoryT BKIto4vaTbh Nnobble hopmbl MAPKETUHTR,
HaLENEeHHble Ha NO6YI0 BOB/TEUEHHYIO FPYNNy 1 HAanpaB/eHHble
Ha NO3UTUBHYO TPaHCchopMaLMIO CTpaTernn n busHec-
NpoLEeCcCOB KOMMNaHUK; nepexoa K 6onee ycronunBon Mogenu
cepBuca / npousBoacTBa / NoTpebneHns, KOTopas OKA3biBAET
MeHblLee HeraTMBHOE BO3AEeNCTBME UMW HE OKa3biBAET HUKAKOIO
BO3ENCTBUS HA OKPYXKAIOLLYHO cpeay.

KPI - Social Impact:

BnuAaHne KamnaHuu Ha N3MmepuMble 3Konornyeckne nokasartenu: 1) [lepexoa Ha
6onee ycTonunByo MoAenb NPOM3BOACTBA, OKA3bIBAOLLY MEHbLIWW TN HYNEeBOU
HeraTuBHbIN 3 MEKT HA OKpYXxatoLlyto cpeay (Zero - footprint) 2) YmeHblueHne
Bbi6bpocos CO2, NapHUKOBbIX ra30B CTOYHbIX BOA, OTXOA0B U APYruxX BeLWecCTs,
NPUBOAALLMX K MOBbILLIEHUIO TeMnepaTypbl 3) MokKa3aTenu CHUXeHNA HeraTMBHOIO
cnepa B pesynbraTe BHeAPEHUS BO30OHOBAAEMbIX NCTOUHUKOB SHEPTNN U
3hheKTUBHBIX TEXHONOTNK

KPI - Social Outcome:

bopbba ¢ mudonorusauen rnobanbHoro notenneHus. CrumynnpoBaHue nepexoga
Ha 60/1ee OTBETCTBEHHbIE MOAeNu noBeaeHns notpedutenert (0Tkas ot roBaAuHbI,
nepexof Ha 3KONOrMUHbIe BUAbI TPAHCMOPTa, U TA). U npoussoauTtenen (nepexos
Ha YCTOMYMBbIE LEeNOYKK NOCTaBOoK, B3, paLmoHanbHblie MeTofbl MPOM3BOACTBA),
KOTOpble BAUAIOT Ha Npobnemy KnumaTta

KPI — Output: busHec / MapketuHroBble / bpeHpn / HKO: Bce.
MpuBetcrByeTcs: JJONrocpoyHble CUCTEMHbIE CABUIMM, KOTOPbIE U3MEHAT

TpaekTopuio ypoBHeu CO2 B atmocthepe, MoTteHuman gna AanbHEeULWNX U3MEHEHUMN,
Co3paHue 06LEeCTBEHHOro ABmKeHusa, Konnabopauuu
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TECH

HomMmuHauusa

OnucaHue

KPIs:

Jlyywee ncnonbloBaHue
TEXHOMOTUMK

B HOMMHAUMKW HarpaXaarTcs OTAeNbHble KAaMNAHWNK, rae
HOBbIE UMWY Y)Ke U3BECTHbIE TEXHOMOMNN NPUMEHSANUCH
ONs Co30aHMNA HelwabnoHHOro, HeCTaHAAPTHOrO peLleHns
KaK B YaCTu pPa3pabOoTKM KOMMYHUKALIMOHHbIX COOBLLEHNN,
TaK 1 ANsa IOHECEHNS COOBLIEHUI A0 LLeNeBon ayanTopumn.
B 3Ty HOMMHALUMIO, NOAAKOTCA B TOM UMC/e KaMnaHum C
ncnonb3oBaHmem TexHonorunu U

BU3HEC-KPI: POCT onu pbiHKa, NPOAaXK, BaflOBOW BbIPYUKM HA 1 KNMEHTA - BaXKHO:
NEMOHCTpaumMa pocTa NPoAaX, U3SMeHeHUa B KOHBEPCUM U BOPOHKe NoTpebuTenen,
Bbl3BaHHbIE NCMNOMb30BAHNEM AAHHbIX, AHATUTUKN U TEXHONOTUIA.
MAPKETUHIOBBIE KPI: Mpo6Hble nokynku (Trial), KoHBepcus, nameHeHmne
noBeneHusa notpeéutenen, Nokasarenn NpMBneUYEHUs N yaepXaHUs KNNEHTOB,
YMeHbLUEeHne OTTOKa.

TEXHUYECKUE N MEAWNA-KPI: MapamMeTpbl TEXHONOMMUECKNX pPEeLEHUI, YPOBEHb
KaCToMU3aumn 1 nepcoHanmnsaunm npoayKTos, COOBLWEHNN U ayaNTOPUN.

Jlyywee ncnonb3oBaHue
AAHHDbIX

Harpaaa B 3TOM HOMUHALMMK NPUCYXXAAETCA OTAE/bHbIM
KaMNaHUsM, rge NPUMEHEHNE JaHHbIX NO3BOMN/IO MO HOBOMY
B3IMSAHYTb HA JOHECEHMWE PEKTAMHOIO CO06LIEHNS, NPUBNEYEHMne
HOBbIX KNTMEHTOB, MEPCOHANN3ALMNIO KNMEHTCKOro OMbiTa, rmnep
NnepCcoHann3aumio, BbICTpanBaHmMe KNMEHTCKOro NyTU Ha OCHOBE
OAHHDIX.

BU3HEC-KPI: Bce

MAPKETUHIOBbIE KPI: BpeHa-meTpukn, Umupgxesble aTpnbyTbl, CTOMMOCTb
npuBneueHuns/yaepxaHusa, ameHeHne noseaeHusa ayautopum/cjm, CPx
TEXHUYECKWUE U MEOWNA-KPI: OxBaTtbl, CToMmoCTb, KOHBEpCusa Ha BCex aTanax
BOPOHKMW, [loKa3aTenun BOBeYeHHOCTH

Jlydwee ncnonbloBaHue
OAHHbIX N TEXHONOIrNK ANs
NPOAYKTUBHOCTU

Kencbl NpuMmeHeHNsA KOHKPETHbIX TEXHONOTNYECKUX
WHHOBALMW, KOTOPbI€ NO3BOMUIN MAPKETUHIY A06UTbLCS
KauyeCTBEHHO HOBbIX Noka3atenen 3hheKTUBHOCTH
(pe3ynbTar vs 3aTpatbl) U NPOAYKTUBHOCTU (CHUXeHune
3aTpaT Ha OJINH KpeaTuB |/ KOHTAKT / KAMNAHUIO U T.4.).
TpebyeTca NPoAEMOHCTPUPOBATb POCT 3INMEKTUBHOCTY
/ NPOAYKTUBHOCTY B AWHAMUKeE A0 [ nocne NnpumMeHeHuns
TEXHONOMMUYECKNX MHHOBALUN.

BU3HEC-KPI: Bce nntoc ATpubyTnpoBaHHas Bblipyuka, MapuHanbHoctb, Cost
Savings

MAPKETUHIOBbIE KPI: BpeHa-meTpukn, Umugxesble aTpnbyTbl, CTOMMOCTb
npusBneveHusa/ynepxaHusa, U3ameHeHne noseaeHuns ayautopun/cjm, CPx
TEXHUYECKWUE U MEOWNA-KPI: OxBaTtbl, CToMmoCTb, KOHBEpCusa Ha BCex 3Tanax
BOPOHKM, [oKa3aTenn BoBNe4YeHHOCTH, TeEXHoNnormuecknm ROI, yHMKanbHOCTb
TexHonoruu / noaxoaa K ee NpMMeHeHNIo, METPUKK NCNOoNb30BaHNS
TexHonoruveckoro npoaykrta/cepsuca (DAU/MAU/Kkon-Bo onepauuin/
yNpaBnsieMbl 6HOXKET), CIOXHOCTb peannsauunn, CPoKH,
BOCNPON3BOANMOCTb M BO3MOXXHOCTb MAacCLLUTabpOBaHus

a
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HomuHauuna

OnucaHue

KPIs:

CuctemHas TpaHcopmauus
MAPKETUHIa C MOMOLLbHO
TEXHONOINM

Harpaaa npucyxgaetca 3a NpoBeAeHne CUCTEMHbIX U3MEHEHUI
B NMpoLeccax, KoTopble CyLIeCTBEHHO NOBbICUIN NPOAYKTUBHOCTb
MapKeTNHIa U Npojax, UTo NOATBEPXKAAETCA HE eANHUUHbBIM

Kelcom, a cepuen KamnaHun, 3pdeKTMBHOCTb KOTOpbIX (pe3ynbTar

VS 3anaTbI) 3HAYNTEJ/IbHO NMOBbLICA/IACb 3a CYET NPUMEHEHUA
KOHKPETHDbIX TEXHO/TOTMYECKNX pELIJEHI/II7I.

BU3HEC-KPI: Bce nntoc ATpubyTnpoBaHHas Bbipyuka, MapuHanbHocTb, Cost
Savings

MAPKETUHIOBbIE KPI: BpeHa-meTpukn, Umugxesble aTpnbyTbl, CTOMMOCTb
npuBneveHusa/ynepxaHusa, U3ameHeHne noseaeHuns ayautopun/cjm, CPx
TEXHUYECKWUE U MEOWNA-KPI: OxBaTtbl, CToMmMoCTb, KOHBEpCusa Ha BCex 3Tanax
BOPOHKM, MoKa3aTenn BoBnevyeHHoCcTun, TexHonorndyeckuun ROI, yHUKanbHOCTb
TexHonoruu / noaxoaa K ee NpMMeHEeHNto, CIOXKHOCTb peannsaunn, nepeyeHb
MCMONb30BAHHbIX TEXHONOMMI /BEHA0POB, CPOKKN, MOKA3aTeIN BOBNEUEHHOCTY
ayanTopuun, BOCNPON3BOAMMOCTb 1 BO3MOXHOCTb MaClUTabupoBaHns, KONMNMUYECTBO
3aTPOHYTbIX cOTpyAHUKOB, Time2Market / Time2... (qo/nocne), cHMXeHne Kon-Ba
owmn60oK

Nyuwasn TpaHchopmauus
KNMWEHTCKOro onbITa

Harpaga npucy)kgaeTcs 3a yCnewHbin onbIT g poBm3aumm
B3aMMOAENCTBUSA C KNNEHTAMK: CO3AAaHNE N BHeAPEHNE CUCTEM
cbopa AaHHbIX, X 06pabOoTKM 1 aHanM3a gna popMnpoBaHuS
npeanoXXeHnn, NPUHUUNNANTBHO MEHSAKOWNX KNUEHTCKUN ONbIT,
06beINHEHME OHNANHA U 0hIanHa, a TAKXe N3MEHEHUS B CAMOM
NPOAYKTe, KOTOPble KAUECTBEHHO Yy4YatoT LMdpoBOmn OnbIT

NoNb30BaTENS, 3aKPbIBAIOT €ro TeKylume 1 byaylumne noTpedbHOCTI.

BU3HEC-KPI: npogaxu, Bblpy4yKa

MAPKETUHIOBbIE KPI: BpeHa-meTpukn, Umugxesble aTpnbyTbl, CTOMMOCTb
npusBneyveHus/ynepxaHus, U3meHeHne nosegeHuns aygutopum/cjm, CPx, CSI, NPS,
BEPOATHOCTb MOBTOPHOMN MOKYMKW; YpoBeHb oTToKa KNneHToB(CCR), roTOBHOCTb
peKoMeHAO0BaTb NPOAYKT NN yCnyry

TEXHUYECKUE: OxBaTtbl, CTOMMOCTb, KOHBEpCUA Ha BCex 3Tanax BOPOHKMN,
[loKka3aTenun BOB/NEUYEHHOCTH

Jlyuwee TexHonornyeckoe
NApTHEPCTBO CO CTapTanom

3Ta HOMMHALMSA ANA KENCOB COBMECTHOU paboTbl KOMNAHWN-
peknamojarena u TexHonoruuyeckoro craprtana (ao Round A
BKNOUNTENbHO), pe3y/bTaTOM KOTOPOW CTan 3amnyck HOBOroO
CNnocoba KOMMYHMKALMK C ayanTopruen peknamogarens, poct
nokasatenen 30HeKTUBHOCTM MAPKETUHIA UTN COKPaALLEHME
onepauuoOHHbIX N3aepPXeK B MAPKETUHIOBOW KOMaHae
peknamogarens.

BU3HEC-KPI: ATpubyTnpoBaHHas Bbipyuka /| MapXuHanbHocTb, Cost Savings,
ROI

MAPKETWUHTOBDbIE KPI: MpuoputeT Ha nepdopmaHc meTpukax CPC, CPA, CPL,
CPO, CAC (B gHamuke, MMHUManNbHO go/nocne)

TEXHUYECKUE NN MEAWNA-KPI: OxBaTbl, CTOMMOCTb, KOHBepCKuA Ha BCex 3Tanax
BOPOHKMW, [ToKa3aTenn BOBNeYEHHOCTH

ﬂ awards
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MO N0O6bIM BONMPOCAM OBPALLANTECb K HAM:

Metp Xapos
Kommepueckum gupekTop,
p.zharov@eplus.marketing
+7 926 852 39 08

ExaTepuHa bypmucrposBa
MeHep)xep no paboTte C KNNeHTamu
k.burmistrova@eplus.marketing

+7 926 082 25 67

Aapba PbhkoBa

PykoBoguTenb KOHKypca E+ Awards
d.ryzhova@eplus.marketing

+7 991 926 74 07
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